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Speed and Efficiency Stressed in New Truck Loading Racks 


The new transport load- 
ing rack constructed by the 
Great Lakes Pipe Line Co. 
has some radical departures 
in design from the conven- 
tional rack. A hydraulically- 
controlled platform moves 
up and down to meet the 
top of the truck tank, elim- 
inating the necessity for 
stepping over on the truck 
cat walks (see photo at 
right). Entirely covered, the 
loading facilities provide 
comfortable, safe working 
conditions in all kinds of 
weather. P. 34. Another 
rack built by Coastal Oil 
provides facilities for han- 
dling peak loads of traffic 
by having loading platforms 
built out like arms on three 
sides of the terminal office 
building. This reduces need 
for maneuvering of trucks. 


P. 35. 


TBA Merchandising Practices 


TBA should not be overemphasized in the 
service station to the detriment of servicing auto- 
mobiles with gasoline and other oil products. 
Balanced program of TBA merchandising is 
needed, oil company TBA man says. 
ence of one oil company in making a survey 


Experi- 


of potential tire replacement market is told. 
. ao 


Hydraulically-controlled loading platform is one feature of the new Great 
Lakes transport loading rack shown above; another is the pantograph piping 
arrangement which is designed to handle nine different types of products and 
may be moved up and down and back and forth to reach the transport domes 


Fuel Oil Section 


Independent fuel oil distributor's budget 
method for heating oil customers allows the 
heating bill to be spread throughout the entire 
year. This same jobber also has an experienced 
man contact the customer regarding complaints, 
and neither the driver nor telephone order girls 
attempt to settle any disputes except the very 
simple ones. P. 40. 
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It’s no secret— 
yet it would take 
years to duplicate 





is the most 
important ingredient in 


“Ethyl” antiknock compound 


E 25 is the knowledge that Ethyl has acquired through twenty- 
five years of service to the petroleum industry. It is the ac- 
cumulated experience of twenty-five years of assisting refiners 
to get the most from every pound of antiknock fluid pur- 
chased. It is the twenty-five years’ work on the “‘selling 
line’’—helping keep service station personnel, tank wagon 
drivers, dealers and jobbers up-to-date on modern gasoline 


ind engines. 


ETHYL CORPORATION 
Chrysler Building, New York 17, N. Y. 





P, 


ucts sold under the “ETHYL” trade mark—Antiknock Compound... Salt Cake... Ethylene Dichloride... Sodium Metallic... Chlorine [liquid]... Oil Soluble Dye 
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Monsanto's new Petroleum Chemicals 
Testing Laboratory provides in one cen- 
tral location (St. Louis) complete testing 
facilities for important phases of lubri- 
cant evaluation. Pictured here is the 
central control hall, from which tests in 
surrounding engine cells may be con- 
trolled and observed, free from dis- 
tracting noises. 
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SANTODEX 


GIVES YOU | Higher viscosity Indices 


Doubled grading 


fH lV F S Y0 UR Improved starting ease 


Increased engine protection 


C US T 0 M E R Reduced oil consumption 


The better performance contributed by Santodex—Monsanto’s VI im- 
prover—offers refiners and compounders important sales advantages 
that merit thorough investigation by anyone interested in increased profits 
resulting from improved products. 

In addition, Monsanto offers refiners and compounders a greatly 
expanded technical service through its newly enlarged Petroleum Chem- 
icals Testing Laboratory. Not only is it possible to “custom blend” base 
oil stocks for improved viscosity index—Monsanto research facilities are 
also developing new and better pour point depressants, gear lube addi- 
tives, motor oil inhibitors and detergents (including special blends). To 
learn how Monsanto can improve your petroleum products, write to 
MONSANTO CHEMICAL COMPANY, Petroleum Chemicals Department, 
1700 South Second Street, St. Louis 4, Missouri. To obtain specific infor- 
mation on Santodex, simply return the coupon, 


MONSANTO CHEMICAL COMPANY NP-5 - 
Petroleum Chemicals Department 
1700 South Second Street, St. Lovis 4, Missouri 


Please send me full information on Santodex. 
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THE NEWS 


COMING MEETINGS 


JANUARY, 1949 

south Carolina Oil Jobbers Assn., meeting, 
Columbia Hotel, Columbia, S. C., Jan. 6 

Society of Automotive Engineers, annual meet- 
ng and engineering display 300k-Cadillac 
Hotel, Detroit, Mich., Jan, 10-14. 

North Carolina Oil Jobbers Assn., meeting, 
Hotel Carolina, Raleigh, N. C., Jan. 12 
Kansas Oil Men’s Assn., meeting, Hotel Las- 

sen, Wichita, Kan., Jan. 17-18 

Truck - Trailer Manufacturers Assn., annual 
convention, Edgewater Gulf Hotel, Edge- 
water Park, Miss., Jan. 17-19 

Georgia Independent Oilmen’s Assn., meeting, 
Hotel Dempsey, Macon, Ga., Jan. 20 

International Heating and Ventilating Exposi- 
tion, International Amphitheatre, Chicago, 
Il)., Jan, 24-28 

Northwest Petroleum Assn., meeting, Nicolett 
Hotel, Minneapolis, Minn., Jan. 26-27 

National Council of Private Motor Truck 
Owners, meeting, Hotel Claypool, Indianapo- 
s, Ind., Jan. 27-28. 

FEBRUARY 

Kentucky Petroleum Marketers Assn., meeting, 
Brown Hotel, Louisville, Ky., Feb. 8-9. 

Illinois Petroleum Marketers Assn., meeting, 
Hotel Pere Marquette, Peoria, Ill., Feb. 15- 
17 

lowa Independent Oil Jobbers Assn., meeting, 
Hotel Fort Des Moines, Des Moines, Iowa, 
Feb. 22-24 
American Society for Testing Materials, meet- 
ng, Hotel Edgewater Beach, Chicago, II1., 
Feb, 28-March 4. 

MARCH 

Wisconsin Petroleum Assn., meeting Hotel 
Schroeder, Milwaukee, Wis., March 1-2 
American Society of Training Directors, meet- 
ing, Hotel Carter, Cleveland, O., March 3-5 

Missouri Petroleum Assn., annual convention 
ind trade exhibit, Hotel President, Kansas 
City, Mo., March 9-10 
American Petroleum Institute, Division of 
Production, Southwestern District meeting 
Galvez Hotel, Galveston, Texas, March 9-11 

Florida Independent Petroleum Marketers 
Assn., meeting, Orange Court Hotel, Or- 
lando, Fla., March 18 

National Oil Jobbers Council, meeting, Hotel 
Pines, Pine Bluff, Ark., March 21-22. 
American Petrolecm Institute, Division of Pro- 
luction, Mid-Continent District meeting, 
Mayo Hotel, Tulsa, Okla., March 23-25. 

Oil Heat Institute of New England, meeting, 
Boston, Mass., March 25. 

Western Petroleum Refiners Assn., meeting, 
Plaza Hotel, San Antonio, Texas, March 
28-30 

Society of Automotive Engineers, Transporta- 

m meeting, Statler Hotel, Cleveland, O., 
March 28-30 

Ohio Petroleum Marketers Assn., meeting 
Deshler-Wallick Hotel, Columbus, O., March 
'-31 





APRIL 
Michigan Petroleum Assn., meeting, Detroit- 
eland Hotel, Detroit, Mich April 5-6 
American Society of Lubrication Engineers, 
eeting Hotel Pennsylvania, New York 
City, April 11-13 
National Petroleum Assn., meeting, Hotel 
eveland, Cleveland, O., April 13-15. 
Midwest Power Conference, Sherman Hotel, 
Chicago, Ill., April 18-20 
Natural Gasoline Assn. of America, meeting, 
exas Hotel, Fort Worth, Texas, April 20- 


\merican Petroleum Institute, Division of Pro- 
luction, Eastern District meeting, William 
‘enn Hotel, Pittsburgh, Pa., April 27-29 

New Jersey Fuel Oil Distributors Assn., meet- 
ng Hotel Berkley-Carteret, Asbury Park, 
N. J., April 28-29. 

MAY 

Tennsylvania Petroleum Assn., convention, 

edford Springs Hotel, Bedford, Pa., May 


1 quefied Petroleum Gas Assn., meeting and 


ide show, Palmer House, Chicago, IIL, 
fay 9-11. 
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New ceiling-type reels for lubricating hose and attractive oil stor- 
age bars such as in this Alemite installation are being installed in 
thousands of new and modernized service stations for greater speed 


and efficiency in car lubricating operations. 
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New Stations Designed to Stress Eye 
Appeal in Pushing the Sale of TBA 
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Service Station Preventive Maintenance— 
How It Reduces Labor and Material Costs 
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present Suppl National Petroleum News publisined 


The Chance They 





sixty-nine articles on service station 






subjects during the past twelve months! 


Modernization and expansion in service 
Stations and their equipment planned by 
petroleum marketers who buy the major 
items of equipment for more than 66% 
of the nation’s service stations. 


Gone are the days when we always stopped at the first servi 
station that showed up ahead. Americans now pick a: 
choose, then most often do business with the service statio 
they regard as modern, progressive and offering the best 


values for their motoring dollar. 


TO WIN CUSTOMERS, the owners and operators of sery 


stations have done a creditable job in improving their 
properties and service through the years. But bigger. bette: 
things are in the making. Gasoline and oil consumption have 
soared. Vehicles on the road today exceed all previous esti- 
mates. Therefore, it is the conviction, particularly of major 
and independent oil companies, that tomorrow s not too soon 


FO? 


for the service station of 1958. 


THAT MEANS NEW STATIONS springing up everywher 
hefore too long. It means modernization of many existing 
stations. New designs and new buildings. More tanks. com 
pressors and pumps. More lifts and lubricating equipment. 
It demands lighting equipment, rest room fixtures, heating 
plants. signs and displays—plus hose, valves and fittings ! 
the thousands of tons. And the companies with these prod 
ucts to sell will do well to direct special selling efforts 


toward the petroleum industry. 


CREAM OF THE MARKET is the group of service stations 
owned or lessee-operated by oil companies and independent 
wholesalers. Today, there are 142.338 such stations. They 
represent more than 66 per cent of the total number of sta 


tions in the nation, and they account for an even larget 


percentage of the capital investment. Here is the best group 


at which any advertiser interested in service station equip- 


ment business can direct his campaign. 


National 
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MANAGEMENT STORAGE 


59 E. Van Buren St! 
Chicago 5, Illinoi 








1213 West Third Street 
Cleveland 13, Ohio 
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for the Service Station of 1958! 


















BEST ADVERTISING BUY for those who would gain a posi- 
m in this field is National Petroleum News. Old enough 
d experienced enough to have won its present position of 

leadership, yet young and aggressive enough in its viewpoint 

on today’s needs of the industry. this publication is a weekly 
reading habit with oil marketing and administrative men. 
lt serves those executives who oversee the operations of 
moving oil products from refinery, through storage and 
terminal to service station, and to completion of the consumer 
sale. And it sells merchandise all along the line—for storage, 


transportation and merchandising needs. 


NO ORDINARY EDITING could adequately cover all of the 
subjects in which this reader group is interested. That is why 
\ational Petroleum News has expert oil men in six different 
news bureaus and editorial offices throughout the nation 

the largest field staff of any oil publication. It is the reason 
why all have split-second intercommunication between them- 
selves and headquarters through a special leased wire tele- 
type system, It is why travel expenses of editorial men alone 
would he more than enough to pay the cost of publishing 
many a publication. And the very fact that the renewal rate 
of National Petroleum News subscriptions now is 82.97 


per cent testifies to this editorial excellence 





a quality which 


is reflected. too, in advertising results. 


DOES YOUR PRODUCT FIT into the big scale building and 
sales program of the oil industry—in tomorrow's service 
station, tomorrow’s transportation fleets, tomorrow’s storage 
and terminal facilities? If so, make certain that National 
Petroleum News has a prominent place in your advertising 
schedules for the coming year. Get in today on the new con- 
modernization plans that get 


struction and under way 


tomorrow! 


oe _ _ ‘ . 9 

6 Write today for The Mysterious “Mister X”, Buyer 
e . ‘ , : , 9, 

° of Service Station Equipment. This booklet con- 








tains valuable information on how oil equipment 
manufacturers sell their products to the oil com- 
panies. The nearest office listed below will gladly 


send you a copy. 


\ 7 \} 
TRANSPORTATION 


50 West 50th Street 


320 First Nat'l Bank Bldg. 
New York 20, N. Y. 


Houston 2, Texas 


MERCHANDISING 


684 S. Lafayette Park Place 








































Modern service station: with high visibility and arranged for better 
display of merchandise, similar to this model, are being erected by 
The Ohio Oil Company for marketing their Marathon oil products, 
Modern retail outlets are by all oil market- 


being planned 


ing companies, 





These NPN advertisers are reaching key men 
in the service station equipment market 


Leland Electric Co. (Motors) 

Libbey * Owens * Ford (Glass) 

Lincoln Engineering Co. 
(Lubrication) 

Rotary Lift Company (Lifts) 

Shafeo Distr. Corp. (Heaters) 

Stewart-Warner Corp. (Alemite 
Lubrication) 

Stone Manufacturing Co 
(Lighting) 


Gasoline Dispensing Pumps 


Bowser, Incorporated 
Dayton Pump & Mfg. Co. 
Erie Meter Systems, Ine. 
Gilbert & Barker Mfg. Co. 
National Pumps Corporation 
Service Station Equipt. Co. 
Smith Meter Co. 
Southwest Pump Co. 
Pokheim Oil Tank & Pump Co. 
Wayne Pump Company a 
Also leading 
fire-fighting 
American Brake Shoe Company and 
Kellogg Div. (Compressors) 
Brunner Mfg. Co. 


, ‘ fact rs 
Other Equipment & Supplies a of 
equipment, valves 
fittings, air stands, tanks, 
rest room fixtures and sanitizing 


(Compressors) units, and heating plants. 
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Robert W. Walker Co. 


Los Angeles 5, California 





ge—and sa deliveries 


— in drums equipped with Tri-Sure Closures 





he General American Transportation Corporation 
is one of the world’s largest distributing and stor- 
age systems for liquids. It can store and ship any 
kind of liquid — in any quantity. And it can give 
every gallon — in tanks, cars or drums — the pri- 
vacy, skill and protection which fine liquids need. 


Foremost among its facilities for protection are the 
Tri-Sure Closures* which General American keeps 
ready at all its filling plants — to 
safeguard products in drums from 
tampering, leakage and seepage. 

7 y 


For, when customers specify ‘‘Tri- 
Sure Closures,” their products are 
given the protection of an inter- 
engaging flange, plug and seal 
which provide an extra margin 








-Sure 


CLOSURES 


of safety from leakage and seepage ... from in 
ternal and external pressure . . . from breathing 
in and contamination ... from pilferage and 


substitution. 


Whether you use a private or public distributing 
system, take the precaution which most shippers 
consider essential for the safety of fuel and chem 
icals: when you order drums, or the shipment 
of your product in drums, alway} 

specify ‘‘Tri-Sure Closures.”’ 





of reliability backed by 26 years serv 
that genuine Tri-Sure flanges (i! 


plugs and seals have been used. 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N. 
TRI-SURE PRODUCTS, LIMITED, ST. CATHARINES, ONTARIO, CANADA 


NATIONAL PETROLEUM N 


*The Tri-Sure Trademark is a mark 
ing industry. It tells your customers 


serted with genuine Tri-Sure dies), 
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AHEAD of NEWS 





PRICE CUTTING—Price cutting has started in a few 
towns in the Midwest. The cuts run as high as 3c per 
gal. to truckers and 1.5c per gal. to farmers. It was 
pointed out, however, that the price cutting operators 
thus far are mostly fly-by-nights, three different per- 
sons having operated one of the price-cutting compa- 
nies in the last few months. 


WHERRY-TO-MURRAY-—Sen. Murray (D., Mont.), who 
would be the new chairman of the Senate Small Busi- 
ness Committee, has asked several of the full-time staff 
members, including executive director George Meredith, 
to stay on in the event that the life of the committee 
is extended after the first of the year. Present staff was 
assembled by Chairman Wherry (R., Nebr.). 


ROADSIDE STATION REVIVAL—Supplying companies 
are beginning to loan equipment for the operation of 
small roadside stations in parts of the Midwest, accord- 
ing to Independent leaders in the area. Most of these 
places, some of which sell as little as 500 gals. a week, 
were abandoned during the war and remained closed 
until recently. Jobber leaders say the operators of such 
stations couldn't afford to purchase necessary pumps, 
compressors, tanks and other equipment on that kind 
of gallonage at present high costs and therefore, they 
say, it is obvious that the equipment is being loaned 
to them. 


GAS FOR THE NORTHWEST—Natural gas may soon 
be coming into Spokane, Seattle and Portland, in the Pa- 
cific Northwest, from Alberta, Canada. Financing for a 
pipe line is apparently assured, the only barrier is a 
governmental approval for export of gas from the Cana- 
dian Province. The Pacific Northwest does not have 
natural gas now. 


.?-GAS CREDIT—Distributors of LP-gas have greatly 
rained their working capital in the opinion of some oil 
dit men because of rapid rise in inventory, both of 
pliances for resale and of dispensing equipment. Con- 
(ition came about through sudden filling of duplicate 
‘rders by manufacturers and deserves special “attention 
|» credit managers during the immediate future. 


I cember 15, 1948 





TOUGHER CUSTOMER ?—Latest to join the high com 
While Chrysler won't 
confirm reports that new engine will be 7:1 compression 
ratio, company spokesman did tell NPN that the next 
model “will be tougher on its fuel requirement.” He also 
stated that the compression ratio on new models “will be 
higher,’ but gave no specific figures. 


pression engine parade is Chrysler. 


ANOTHER MEXICAN VISIT ?—-Rep. Crosser (D., 
due to become chairman of the House Commerce 


Ohio), 
Com 
mittee in the new Congress, is thinking about making 
a personal visit to Mexico City after the first of the 
Feel- 
ers on the subject already have been put out by Mexican 
oil officials. Meanwhile, Rep. Wolverton (R., N. J.), 
ent committee chairman, was in Mexico City this week, 
reportedly to tell officials of Petroleos Mexicanos that 
Mexico will 
those previously discussed in order to get American capi- 


year to re-survey Mexican petroleum possibilities 


pres- 


have to offer more generous terms than 


tal for expansion of oil developments. 


DUBIOUS DOLLARS —It is probable ‘a number of oil 
company financial statements at the year end will at- 
tempt to translate stated dollar earnings into real pur- 
chasing value. They may not go to the lengths of adopt- 
ing a formula similar to that worked out by Joseph E 
Pogue and Frederick G. National 
Bank but will at least call attention to the fact that 
depreciation on old facilities is expressed in prewar dol- 


Coqueron of Chase 


lars, although the facilities are being replaced with the 
shrunken dollar of today. Look for similar moves through- 
out all industry, as more and more rebellion is being 
publicly heard against the unfairness of 


present rigid 


accounting practice. 


TAX HOPE Rep. Ploeser (R., Mo.) still is hopeful that 
Congress will do something with his bill to exempt from 
taxes the first $25,000 in corporation income as a means 
of helping small businessmen, even though the congress- 
man himself was defeated for re-election and thus won't 
be around to push the measure. Ploeser says a number 
of leading Democrats in the House have indicated they 
will seek action on the bill in the new Congress, al- 
though the amount of income which would be tax-ex- 


empt may be lowered to around $10,000 to $15,000. 
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; ¥ Empty cans and cases are 


fed into gravity chutes of 


eneral American's \ Reni 
EW 

canning equipment 

turns out a. 


a minute 


Public tank storage terminals 
install modern high speed 
equipment for use by customers 


At both Carteret, N. J., and Good Hope, La., in ad- 


General American's can- 
ning equipment. 





Automatic machines fill the 
cans, conveyers carry them 
to automatic closing mach- 


nes, 




















Even the casing machine 
is automatic! Filled cans 
are arranged properly 
and set into the cartons 
simultaneously, 


= —_ ‘ ‘ Cases are glued -mechan- 
dition to filling drums, General American has installed iilin, adh den heated 
by machine in order to 
withstand jar and shock of 


shipping. 


complete canning facilities for filling and packing one- 






quart cans of petroleum. Now, users of these public 
tank storage facilities may take advantage of this new 
service for speedy and efficient canning of their own 
petroleum, blended according to their specifications, 
— with no investment in equipment or need for trans- 


shipping the bulk petroleum. 





GENERAL AMERICAN TANK 
STORAGE TERMINALS 


A Division of 


GENERAL AMERICAN TRANSPORTATION CORPORATION 
135 South LaSalle Street, Chicago j 


TERMINALS AT: 
Carteret, N. J.; Goodhope and Westwego, La.; Houston 


and Corpus Christi, Tex. a ey 4 


8 NATIONAL PETROLEUM NI! ‘VS 





The completed 
cases are stenciled 
ond carried away 
to loading docks, 
ready for delivery 
by truck, train or 
ship, 
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The best Christ- 
mas presents 
Mr. Yocom any businessman 
could hope _ for 
this year are a set of ear plugs and 
one of those “sleeping masks” milady 
wears on retiring so the light won’t 
disturb her rest. 

That’s because he will have almost 
immediate practical use for them, 
starting, say, on Jan. 3 and continu- 
ing for about 30 days thereafter 
the ear plugs to lock out the sound 
and fury that will characterize the 
first month of the new Congress; the 
blinders so that he can’t read about 
what he was at pains not to hear. 

These for-free gift suggestions are 
passed along by way of a friendly 
tip that it would be wise not to be- 
come unduly alarmed by all that 
transpires in Washington in the pe- 
riod immediately following the con- 
vening of the 81st Congress and the 
inauguration of Harry Truman. 

Of course, we shall be hearing hor- 
rendous threats made and witness 
the introduction of a great flood of 
frightening legislation. And it would 
be well to note and analyze every- 
thing. But remember this: 

All incoming Congresses and ad- 
ministrations are marked in their 
earliest days by a great to-do over 
the carrying out of campaign prom- 
ises. There should be no exception 
this time. 

The time really to be concerned is 
much later—after the shouting and 
the hub-bub dies and Congress set- 
tles down to the actual business of 
law making. Not until then will we 
know whether, in the 81st, Mr. Tru- 
man has a pliant Congress or one 
which, despite what should be a work- 
ing Democratic majority and the ex- 
istence of an alleged ‘“‘mandate” from 
the people, is going to balk at tak- 
ing his program. 

You just never can tell for sure 
until the battle lines have formed. 
Indeed, there is some thinking here 
already that the new Congress may 
turn out to be a replica of the 79th, 
n which the Republicans combined 
with southern Democrats to thwart 
the then fledgling Truman at every 
turn. That possibility is all the more 
reason for waiting to see how things 
eventuate. It could mean avoiding 
all the pangs that come from stir- 
ring up the stomach ulcers in antici- 
pation of a blow that never falls. 

In brief, this corner’s advice to 
you—short of ear plugs and _ blind- 
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INTERPRETING THE OIL NEWS 





WASHINGTON—By Herbert A. Yocom 


Stormy Month Looms Before 


New Congress Settles Down 


ers, that is—is to wait at least until 
February before hanging up that 
1949 calendar. Because if there’s ac- 
tually to be a NEW NEW DEAL it 
will not be until along about then 
that you can begin really to tell. 

* + * 

NOTE: It’s perfectly true that 
some rather positive indications of 
the line up in the new Congress may 
be forthcoming in January. For ex- 
ample, President Truman’s_ recent 
reference to the House Committee on 
Un-American Activities as a “dead” 


committee presages an effort by him 
or his followers in Congress to have 
the House terminate this as one of 
its standing committees. His suc- 
cess in this regard could be an im- 
portant measure of his influence on 
Capitol Hill. He runs the risk, for 
one thing, that if Congress licks him 
on this issue, it may fancy the result 
so well as to continue to assert an 
independent course thereafter. It’s 
happened before. 
+ * * 

There’s a report going the rounds 
that has defeated Republican Sena- 
tor John Sherman Cooper, of Ken- 
tucky, as a possible successor to Rob- 
ert Freer as a member of the Fed- 
eral Trade Commission. Cooper is 
said to be receptive to the idea and, 
moreover, to have influential Demo- 
cratic backing. There would be no 
doubt about his confirmation by the 
Senate should he receive the nom- 
ination upon Freer’s retirement. 





The urgent 
need of well 
planned, compre- 
hensive’ training 
schools for tank wagon salesmen and 
agents as a means of gaining new 
business and achieving a better bal- 
anced sales program in the tremen- 
dous and ever-expanding farm mar- 
ket was the subject of an informal 
discussion last week at the 28th an- 
nual convention of the Nebraska Pe- 
troleum Marketers, Inc., in Omaha. 

In that great agricultural state, it 
was pointed out, no serious attempt 
has been made by any oil company, 
large or small, to train its tank 
wagon salesmen, the persons who are 
in day-to-day contact with the farm- 
ers, in modern selling methods. Those 
discussing the subject were unable 
to recall that such a training pro- 
gram ever was set up any-place in 
the Midwest. 

The emphasis on sales training 
programs, it was explained, has been 
in connection with service station at- 
tendants, most of whom see the farm- 
er only on those infrequent occa- 
sions when he comes to town and 
calls at the station. Most companies 
have elaborate training schools for 
attendants, some even taking them 
on inspection trips to study produc- 
tion and refining operations so they'll 
come back home with a thorough 
knowledge of their industry and be 
able to converse more _ intelligently 
about it with their customers. Why, 


Mr. Castle 


MIDWEST—By Leonard Castle 


Sales Training Schools Urged 


To Develop More Farm Business 


in such a strong agricultural state as 
Nebraska, where a great bulk of the 
products is sold to farmers, should 
not as much emphasis be placed on 
training the tank wagon salesmen? 
was the question asked by the Ne- 
braska men. 
* + * 


One jobber voiced the opinion that 
the lack of such a sales program was 
a primary factor in the growth of 
farm co-operatives. The farmer, he 
said, was not properly sold on the 
service he could enjoy and expect 
from private enterprise and therefore 
was more susceptible to the blandish- 
ments of the co-op leaders. Had the 
farmer’s relationships with the petro- 
leum industry been more firmly ce- 
mented through a modern, aggres- 
sive sales program, he might not have 
been so willing to succumb to the 
co-ops, this jobber said. 

The tank wagon salesman, it was 
said, has concentrated almost ex- 
clusively on the sale of gasoline and 
tractor fuel. And in most cases, his 
function was merely that of answer- 
ing the telephone, taking the order 
and promising to deliver the prod- 
ucts within the next day or two. 

His income from these products 
was sufficient to provide him a com- 
fortable living, as a result of which 
he hasn’t gone out of his way to 
promote the sale of such items as 
TBA, lube oil and grease. A better 
balanced sales pregram would result 
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quirements of changing conditions .. . quick 
responsiveness to new demands. This is flexi- 


bility. And it’s a great asset to an oil company. 
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At Cities Service flexibility means more than 
ie the mechanical capacity to shift men and ma- 
terials into position to meet a passing emer- 


gency. It means progressive management . . . 
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sound planning for both current and predicted 


needs. 


The flexibility of its organization is one of 
the reasons Cities Service has been able to 
meet successfully so many of the unusual and 
unique post-war demands from industry, farm, 


home and militarv sources. 
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if he were given proper training in 
the selling of all articles handled by 
the industry, the Nebraska men de- 
clared. 


* * * 


News notes from a trip to Nebras- 
ka: 

Nebraska jobbers are air-minded, 
as evidenced by the fact that a group 
of them who own and pilot their pri- 
vate planes have organized a flying 
club. Frequently they take off in 
the morning as a group, each at the 
controls of his own plane, and fly to 
some favorite playground, such as 
Excelsior Springs, Mo., Hot Springs, 
Ark., or Colorado Springs, Colo. Ar- 
riving in time for lunch they spend 
the afternoon golfing or riding and 
return home the next morning. They 
usually manage to make a flying trip 
to the World Series. Members of 
the group include W. F. (Mike) 
Schaefer of Omaha, president of the 
Nebraska association, Ray Howerter 
of Omaha, E. H. Kleveland of Ches- 
ter, Wayne Harrington of Fairmont 
and Ike Manske of Norfolk. Tragedy 
struck the group recently when one 
of the members, Leonard Grossnick- 
laus of Elgin crashed in a fog and 
was killed near O'Neil, Neb. 

Elmer (Bus) Lohr, co-owner with 
his wife of the Lohr Petroleum Co. 
at Columbus, is one of the busiest 
men in Northeast Nebraska. As 
president of the Columbus Chember 
of Commerce, he played an important 
role in a unique community housing 
development. 3usinessmen of the 
town, which uses as its slogan ‘“‘Pow- 
er and Progress” because of a gi- 
gantic hydro-electric project nearby, 
collected enough money among them- 
selves to organize a _ construction 
company and are building 37 houses 
to be sold at cost to residents un- 
able to find suitable living quarters. 
They are getting houses built rapidly 
and are saving the purchasers about 
$2,000 a unit. Mr. Lohr also was a 
leader in the city’s recently success- 
ful campaign to bring a new surgical 
instrument manufacturing plant to 
Columbus from the East. 

James A. Drahota, an oil jobber for 
27 years, is the mayor of Howells, 
Neb., and recognized as a top polit- 
cal leader of the area. He is own- 
r of the Farmer Lumber and Grain 
‘o. and also has real estate inter- 
Sts. 

Another prominent Nebraska job- 
er who also is a civic leader is Fred 
KX. Evans of the Evans Service Sta- 

on, Arapahoe, who was elected to 
he association’s board of directors 

‘st week. He is vice president of 

South Platte United Chambers 

Commerce and in line for eleva- 

on to the presidency next year. This 
roup heads up Chamber of Com- 

erce activities in 17 counties: south 
the Platte River in Western Ne- 
raska. 
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Four million 
motor gasoline 
customers. Cali- 
fornia motor ve- 
hicle registration has topped that fig- 
ure for the first time, state authori- 
ties report. To this potential busi- 
ness is added that of the tourists, 2 
staple California industry. 

The All-Year Club, which keeps 
track of every type of statistic re- 
lating to Southern California and 
the tourist, just reported that 3,373,- 
395 out-of-state vacationers have 
visited the Southland this year. That’s 
an ali-time high. 

The visitors are spending less 
money now than they used to, club 
officials noted. Their aggregate out- 
lay of $457,837,836 is 2% off the pre- 
ceding year. 

No official reports have been made 
public to show how this has affect- 
ed gasoline consumption. Authori- 
ties, however, claimed that the tour- 
ists are traveling around as much as 
ever to glimpse all the sights. They 
have cut down on the luxury bulges, 
and most of them have been shorten- 
ing their stays. 


* * * 


Mr. Breese 


An extravagantly 
truck station will be in operation 
here right after the first of the year, 
if present plans materialize. Site for 
the project is Burbank, a booming 
city astride the route to northen 
California and within the confines of 
Greater Los Angeles. 

Cost of the new station is estimat- 
ed at $500,000. Known as the Auto- 
motive Service Center, the plant is 
scheduled to open late in January un- 
der the ownership of the Snyder- 
Lynch Motors, Inc. 

Every type of automotive service 
will be provided in the layout which 
will include a 60-foot pit to handl 
truck and trailer at one time, wash 
and grease racks, facilities for motor 
and body repairs, wheel alignment, 
electrical work, painting and _ up- 
holstering. The work will be car- 
ried out with assembly-line dispatch, 
the backers say. 

Butane service will be a big fea- 
ture, but gasoline and Diesel trucks 
and cars will be served as well, Con 
versions will be made, and repairs 
will be done around the clock. Ther 
will be 12 fuel pumps and an under- 
ground butane storage tank of 10,- 
000-gal. capacity. 

Jack Snyder, chief stockholder, 
claimed it will take 150 experts to 


super-butan 


Interpreting the Oil News 





PACIFIC COAST—By Frank Breese 


Auto Registrations, Tourists 


Break Records in California 


man all operations offered. 
+ + * 

In San Bernardino, California, a 
stone’s toss from the winter-white 
mountains, Ralph E. Farmer, Mobil 
dealer, devised a new twist for the 
Night-Before-Christmas theme in his 
service station. 

Instead of going along with rein- 
deer fiction, he substituted Flying 
Red Horses, pulling the sled across 
the top of the canopy. 

co * ° 

State Conciliation Service com- 
missioners made a new attempt to re- 
vive negotiations between Union Oil 
Co. officials and OWIU leaders to end 
this remnant of the oil workers’ 
strike before Christmas. 

They found they weren't any closer 
to agreement than they were a month 
before that when talks were recessed 
indefinitely. The problem of reinstate- 
ment was still there. There are 875 
OWIU members out in the Los An- 
geles Basin. The company said it 
has jobs for some 275. In Oleum, 
900 men are idle; the company has 
about 400 jobs. 

William Broughton, member of the 
strike committee, commented to 
NPN: “It looks as though the com- 
pany is trying to find its way oui 
of commitments which make it tough 
to get any place. They've contract- 
ed out work and are finding it’s not 
vractical. 

“We think our position is bette: 
than it has ever been because the 
contracting isn’t working out.” 

Union Oil stood on the position 
that a strike as such has long ceased 
to exist since it announced the re 
sumption of normal! operations in the 
first month of the strike 

° uv * 

Western briefs: The tederal tax 
outlook in the 81st session of Con- 
gress was one of the top subjects ai 
a joint federal tax conference in Los 
Angeles, Nov. 30-Dec. 2. The confer- 
ence, consisting of closed discussions, 
was sponsored jointly by the West- 
ern Oil and Gas Assn. and the Mid- 
Continent Oil & Gas Agsn. and at- 
tended by industry tax 
executives parts of the 
country. 


some _ 60 
from all 
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Mr. Crawford 


A native of County Derry, Ireland, who settled in 
Bradford, Pa., in 1883 and embarked on an oil industry 
career that still continues after about 65 active years, 
John M. Crawford, chairman of the board, Parkersburg 
Rig & Reel Co., Parkersburg, W. Va., was named presi- 
dent of the oil industry’s 25-Year Club last month at 
Chicago. 

Mr. Crawford's first employment in the U. S. was in 
the machine shops of Bovaird & Seyfang where he helped 
to build boilers for the Bradford oil fields. Later he be- 
came shipping clerk, then bookkeeper and finally a sales- 
man for the company. He then joined William Forgie, 
one of the first manufacturers of rig irons, Washington, 
Pa., and spent the next several years as a salesman in 
the oil fields of West Virginia, Ohio and Pennsylvania. 

In 1897 he founded the Parkersburg Rig & Reel Co. 
to manufacture rig irons, wood tanks, rig front equip- 
ment, sand reels and drilling machines. Today the com- 
pany operates plants in Parkersburg; Pomeroy, Ohio; 


25-Year Club President 
Still on Job After 65 
Years in Oil Industry 


Houston; and Coffeyville, Kans., and maintains sales 
offices and branch warehouses throughout active U. S. 
oil fields. Mr. Crawford gave up the company presi- 
dency in 1943 to assume his present title of board chair- 
man. 

His work has not been limited to manufacturing oil 
equipment, for he has participated actively in produc- 
ing and refining operations. He launched this phase of 
his career when he formed the North Fork Oil Co. to 
operate in the early Illinois fields. Later he headed the 
Muskogee Refining Co., the Oklahoma Producing & Re- 
fining Co. and the Sperry Oil & Gas Co.—all of which 
were later sold to various major producing companies 

Mr. Crawford makes his home in Parkersburg but 
travels widely in this country and abroad in order to 
maintain close contact with oil industry developments. A 
board member of the American Petroleum Institute, he 
also is associated with the Petroleum Pioneers Club of 
California and the New York chapter of Nomads. 
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Pogue Asserts High Earnings 
Prevented Long Oil Shortage 


Probers Told Lower Earnings Would Have Prolonged 
Shortage; Independents Ask Curb on Monopolies 


NPN News Bureau 

WASHINGTON Oil industry 
profits and anti-monopoly measures 
aimed at the petroleum and other 
basic industries came under the close 
scrutiny of Congress last week. 

The Joint Congressional Economic 
(Flanders) Subcommittee on corpora- 
tion profits was told that high in- 
dustry earnings were responsible for 
converting the “petroleum situation 
from one of scarcity into one of 
abundance,” while the House Small 
Business (Ploeser) Committee was 
drawing up its recommendations for 
measures to combat economic con- 
centration. 

Testifying before the profit prob- 
ers, Joseph E. Pogue, Chase National 
Bank vice president, said that if capi- 
tal expenditures—outlays for re- 
placements and expansion of equip- 
ment and facilities—had been less 
in 1947 and thus far in 1948, last 
winter’s so-called oil “shortage”’ 
would have been prolonged. 

“In view of these circumstances,” 
he declared, “it can scarcely be 
claimed that the earnings of the oil 
industry were ‘too great.’ The earn- 
ings played an essential role in the 
process of capital formation. Nor 
was too much capital formed in 1947. 
It can be stated with assurance that 
t was the magnitude of capital for- 
nation in 1947, and again in 1948, 
which has converted the petroleum 
ituation from one of scarcity into 
me of abundance. What could be 
nore important?” 


Will Consider Staff Recommendations 


On the House side, the Ploeser 
Committee made plans to meet here 
Dec. 28 to consider a proposed report 
by its staff, which, if adopted, would 
recommend, among other things: 

1. That marketing functions—or 
at least some part of such functions 
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be divorced from other segments 
of the petroleum industry, either 
through legislation or existing anti- 
trust laws, and 

2. That National Fair Trade 
Practice Codes be established by the 
Federal Trade Commission to cover 
marketing of oil and TBA _ equip- 
ment, with the Justice Department 
to supervise administration of the 
codes and to have authority to seek 
stiff penalties for violations. ‘The pro- 
posed codes would ban below-cost- 
sales where such sales destroyed 
competition, as advocated by the Na- 
tional Congress of Petroleum Re- 
tailers. 

On the profits question, the Fland- 
ers Subcommittee was scheduled to 
get additional testimony this week 
from two oil-company presidents 
Robert G. Dunlop of Sun and Eu- 
gene Holman of Jersey Standard. 


The views of a group of South 
Carolina Independents participating 
in Coastal Terminals, Inc., Charles- 
ton, S. C., were brought before the 
subcommittee in the form of a state- 
ment filed by W. L. Heinz, Columbia, 
S. C., a director in the company. 


Sees Monopolistic Threat 


He disclaimed jobber responsibility 
for the “present high prices of gaso- 
line and oil,” and warned: 

“Unless a curb is put on the mo- 
nopolistic trends of the integrated 
oil companies, the Independent will 
disappear from the scene, leaving 
only an economic giant to supply the 
public in the manner and at the cost 
which is wholly within its power.” 

The statement depicted the Inde- 
pendent marketer as “a _ poorly 
clothed member in a house of plenty, 
starved for the necessities of a sur- 
vival,” and added: 

“While the industry as a whole 


has shown tremendous increases in 
earnings during and since the war's 
end, this has not been the case with 
Coastal Terminals or other Independ- 
ent marketing companies. In fact, 
costs of operation for all have in- 
creased considerably, but earnings for 
the marketing segment of the indus- 
try have decreased. 

“The point we want to make is 
that the Independent marketer has 
had no participation in greatly in- 
creased profits of the industry as a 
whole, and, though he has contrib- 
uted to the accumulation of these 
profits, he has not even been able 
to hold his own, and has lost ground, 
being unable to replace his depreci- 
ated facilities.” 

In his statement, Mr. Pogue esti- 
mated that for the first nine months 
of 1948 the reported net incomes for 
30 representative oil companies (both 
large and small) which he has been 
studying continuously for 14 years 
would reach an aggregate of $1,410,- 
000,000, up 67% over the correspond- 
ing period of 1947. However, he 
said the rate of increase for the full 
year will be less than for the first 
three quarters, because oil company 
earnings reached their peak in the 
second quarter of 1948. 


The bank official, also one of the 
nation’s leading oil economists, pre- 
dicted that capital expenditures in 
1948 would be greater by $600 to 
$700 million, thus “drawing off most 
of the increment and _ converting 
these funds into physical plant, 
equipment, and inventories,” adding: 


Only 24% Paid in Cash Dividend 


“It thus appears that in 1948, only 
24% of reported net income will be 
paid out in the form of cash divi- 
dends, compared with 35% in 1947 
and 43% in 1946. This drop in rate 
of disbursements is pretty conclusive 
proof that the industry was ‘strapped’ 
for cash in 1948, despite the magni- 
tude of its income, and that earnings 
were further converted into fixed as- 
sets. 

“It is fortunate that this was so 
A year ago we faced the prospects of 
a tight, if not short, oil supply. To- 
day our tanks of oil are full and 
supply is beginning to run ahead of 
demand. If this trend continues, the 
need for capital formation will be- 
come less insistent and the mechan- 
ism of the market will reduce profit 
margins and bring about a lower 
level of ‘profits.’ In this cycle we 
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have an almost perfect example of 
the function of ‘profits’ in convert- 
ing an economy of oil scarcity into 
one approaching abundance.” 

In analyzing the position of ‘“‘prof- 
its” in oil and other industries, Mr. 
Pogue emphasized that in inflation- 
ary periods “profits” are overstated 
by the amount of the “rise in replace- 
ment costs over the sum set aside 
to cover capital extinguishments 
depreciation, depletion and the like.” 

He explained that sums set aside 
from reported net earnings, accord- 
ing to established accounting prac- 
tices, are figured on the basis of pre- 
war dollars—-or purchase cost—when, 
in fact, larger sums are needed for 
replacements at “prevailingly higher 
costs.” 

Views Competition and Prices 

In response to questions by Sub- 
committee Chairman Flanders (R., 
Vt.), Mr. Pogue said he was confi- 
dent that prices and profits would 
be forced down by competitive con- 
ditions in the oil industry as soon as 
large plant replacement and expan- 
sion are no longer necessary. 

He emphasized, however, that such 
a prediction was based on the as- 
sumption there would be no renewal 
of inflationary forces and that de- 
mand does not jump too high. 

“Already,” he continued, ‘the 
prices of certain oil products in cer- 
tain parts of the country have shown 


some measure of weakness and de- 
cline.” Further opinion was ex- 
pressed that “if prices are lower, 
profits will be less.” 

Mr. Pogue explained to Rep. 
Huber (D., Ohio) that those outside 
the oil industry might consider prof- 
its too “high,” but without those 
profits, industry would not have been 
able to make replacements and ex- 
pand production to 
short-supply situation. 

“In terms of the job they did,” 
the economist continued, “I think that 
they (profits) did a job. And it was 
more important to have the job done 
through the profit route than it 
would have been to have had less 
profits and the job half-done.” 


overcome the 


To Sen. O’Mahoney (D., Wyo.), Mr. 
Pogue said: 

“The job has been compounding. 
It has been a replacement job, an 
expansion job, and it has been a 
make-up-for-lost-time job. And it 
would seem to me reasonable to ex- 
pect that the job ahead, barring re- 
newed inflation, would not have the 
same magnitude.” 

Meanwhile, Sen. O’Mahoney has 
written the National Oil Jobbers 
Council Committee studying divorce- 
ment that he will be glad to confer 
with them after the first of the year. 
The conference was requested by 
Norman McGee of Savannah, Ga., 
a member of the committee. 





Independent Marketers 


NPN News Bureau 

CLEVELAND — Independent mar- 
keters, insead of being “squeezed out 
of business,” by the large integrated 
oil companies are more than ever ex- 
panding in the field of distribution of 
petroleum products, Sidney A. Swens- 
rud, Gulf Oil president, told the 


Harvard Business School Club of 
Cleveland Dec. 9. 
Statement came during question 


and answer period following an ex- 
temporaneous’ discussion by Mr. 
Swensrud of oil company profits. 
Mr. Swensrud told questioner he has 
first-hand knowledge of only one in- 
stance of sale of a Independent mar- 
keting company to an oil major. That 
was a transaction in which the Inde- 
pendent chose to take advantage of 
high values and realize profit on a 
capital gains basis, rather than con- 
tinue on an income basis with the 
government taking a large percent- 
age in taxes, he said. Mr. Swensrud 
opined there were probably numerous 
deals of this nature which might 
give the public the impression that 
the big oil companies were “putting 
the squeeze” on small competitors. 
In his talk on oil profits, Mr. 
Swensrud referred to current investi- 
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Gain Ground—Swensrud 


gation of corporate profits being con- 
ducted in Washington by the Joint 
Congressional Economic (Flanders) 
Subcommittee and said he would “be 
glad to go down to Washington” to 
testify. He asserted that “‘when you 
put the facts regarding oil industry 
profits on the table, they make a 
darn good story.” 

He pointed out that oil company 
employes are benefitting through high 
earnings which make it possible for 
the oil companies to pay one of the 
highest wage rates of any industry; 
that the public is getting the best 
quality products in adequate supply 
at a fair price and ‘we are trying to 
give the investor a fair return on his 
money.” He asked, “What more can 
an industry do?” 

Because of rapid replacement of 
equipment, oil companies must have 
high earnings against which to charge 
these costs and to provide new capital 
for expansion to meet ever growing 
demand, Mr. Swensrud said. Unless 
a large portion of earnings are re- 
tained, the oil companies might find 
themselves in the position of having 
no profits against which to charge 
costs in the event of a depression, he 
said. 





NPC to Begin “49 with 87 
Members, 7 of Them New 


WASHINGTON—National  Petro- 
leum Council squares away for an- 
other year here Jan. 13 with a roster 
of 87 members that includes only 
seven new names. 


Date for the first 1949 meeting 
was set last week by Chairman Wal- 
ter S. Hallanan coincidentally with 
announcement by Interior Secretary 
of those who will comprise NPC 
during the new year. All but 10 of 
the present members won reappoint- 
ment, four being dropped outright 
for one reason or another and six 
to make way for their successors in 
the presidency of as many oil trade 
associations. 


Of the four dropped, one was Joseph 
F. White, of Boston, whose appoint- 
ment to the current council caused 
questions to be asked early this year 
because he had no known connections 
with the industry. Also, it was es- 
tablished at that time that he had 
been boomed for membership by a 
leading Democratic politician, Rep. 
John McCormack, of Massachusetts. 

A new member of the council is 
Max W. Ball, who retired Dec. 1 as 
OGD director to resume his practice 
as a consulting geologist, while others 
are: 


H. B. Hilts, Atlantic Coast Oil 
Conference; J. S. Morris, American 
Assn. of Oil Well Drilling Contrac- 
tors; W. F. Sehmann, National 
Stripper Well Assn.; F. W. Shields, 
San Antonio; Guy I. Warren, Texas 
Independent Producers and Royalty 
Owners Assn. and W. S. Zehrung, 
Pennzoil Co. Messrs. Shields and 
Zehrung are presidents of Independ- 
ent Petroleum Assn. of America and 
National Petroleum Assn., but were 
appointed as individuals, as were 
predecessor heads of those groups, 
IPAA and NPA both being directly 
represented on NPC by their Wash- 
ington counsels. 





Bus Conversions Get OK 


WASHINGTON The na- 
tion’s utility regulatory bodies 
were told Dec. 13 by Interior 
Department that the improv- 
ing petroleum supply picture 
no longer makes it necessary to 
defer conversions of electrical- 
ly-powered street cars to gaso- 
line-engine busses. 

Department’s views were ex- 
pressed by Robert E. Friedman, 
acting director of Interior’s Oil 
and Gas Division, at hearing 
before District of Columbia 
Public Utilities Commission. 
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Rizley Warns of Congress 
Move to Expand Oil Controls 


Foresees Legislative Efforts to Extend U. S. 
Hold on Industry; Compact Elects Gov. Carlson 


By LEONARD CASTLE 
NPN Staff Writer 


WICHITA, KANS. Rep. Ross 
Rizley (Rep., Okla.) told the Inter- 
state Oil Compact Commission last 
week that renewed and vigorous at- 
tempts will be made in the next 
Congress to extend government con- 
trols over the oil industry. 

“If there is anyone in the oil in- 
dustry or anyone in the gas industry 
today who may still be laboring 
under the impression that you're not 
in for greater scrutiny than ever be- 
fore by government, and for more 
exacting and comprehensive’ con- 
trols and regulations than you have 
ever had, I advise you to disillusion 
yourselves from such impression,” 
he said. 

“There are some people in this 
country, and they are not all con- 
fined to the executive branch of the 
government, who believe, or at least 
profess to believe, that the produc- 
tion, gathering and marketing of 
oil and gas should be considered a 
public utility and as such, operated 
in the main and certainly controlled 
by the federal government.” 


Gov. Carlson Named Chairman 


The Compact, during its meeting 
on Dec. 9, 10 and 11, in addition to 
receiving the report of its Economics 
Advisory Committee (see p. 16), 
also: 

1. Passed a resolution asking Con- 
gress and the President to recognize 
the state’s rights to the Tidelands. 

2. Decided that adoption of a na- 
tional oil policy was “outside the 
duties and beyond the jurisdiction” 
of the Compact. 

3. Elected Gov. Frank Carlson of 
Kansas as chairman of the Compact 
for the next year, succeeding Gov. 
Beauford H. Jester of Texas. 

4. Heard Gov. Jester predict that 
it would be “impossible” for the ad- 
ministration to obtain passage in the 
next Congress of legislation giving 
the federal government title to the 
Tidelands. 

5. Heard N. E. Tanner, minister of 
lands and mines for Alberta, Canada, 
report that Canada is on the thres- 
hold of great discoveries of oil and 
gas, comparable to the position of 
Texas a few years ago. 

Rep. Rizley, who was an _ unsuc- 
cessful candidate for the U. S. Sen- 
ate in the last election, said that 
even the members of Congress them- 
selves, “who for many years were 
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very zealous of their prerogatives, 
have become more or less resigned to 
the fact that their functions as law- 
makers are fast becoming consid- 
ered of less importance and that they 
are more and more becoming messen- 
ger and errand boys for their con- 
stituents, endeavoring to get for them, 
from the ever increasing number of 
boards, bureaus and agencies in the 
executive branch of government, the 
most favorable construction possible 
of the laws which they themselves 
enacted.” 


Warns of Price Fixing Threat 


He warned that the gas industry 
could expect price fixing by law un- 
less all segments of the industry get 
together and work out reasonable 
and adequate field prices to be paid. 

“This is a job for all segments of 
the industry. They cannot afford 
to have a divided house,” he said. 


The Compact’s Tidelands resolu- 
tion declared that it is “the consid- 
ered judgment of this commission 
that under continued state manage- 
ment the resources can be better de- 
veloped and more readily available 
when needed for national defense and 
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that continued control by the states 
during peace time will not interfere 
with in any manner, but will actually 
facilitate, the adequate and avail- 
able sources of oil for the future 
needs of this country in time of war, 
the same as it has done during the 
past two world wars.” 


Withdraws National Oil Policy 


In deciding that a national oil 
policy was outside its duties and 
jurisdiction, the Compact also with- 
drew the former national policy 
adopted at New Orleans in April, 
1941. 

Other officers of the Compact 
elected in addition to Gov. Carlson 
are; Don T. Andrus of Bradford, Pa., 
first vice chairman, and James Mc- 
Clure of the Mississippi Oil and Gas 
Board, second vice chairman. 

In discussing the Tidelands ques- 
tion, Gov. Jester declared that “a 
good majority of both the House and 
Senate will be favorable to the states 
if they are armed or re-armed with 
the facts.” 


He recalled that it was a Demo- 
cratic Congress which in 1945 passed 
a bill recognizing state ownership 
“and my Republican friends need 
have no fear but that the Democratic 
Congress in 1949 will be right again 
and pass this bill again when they 
have the true facts.”’ The 1945 bill 
was vetoed by President Truman. 

Gov. Jester warned that if the 
government succeeds in gaining title 
to the Tidelands, “this doctrine can 
be extended to apply to each and 
every natural resource that is vital 





OGD Sees No Oil Shortage in Next 6 Months 


NPN News Burean 
WASHINGTON Interior’s OGD 
is passing the word to all in govern- 
ment who should be informed that, 
in its opinion, there is no probability 
or likelihood of an actual shortage of 
oil supply during the next six months, 
at least. 


This is outlook at all levels east 
of Rockies, according to OGD, which 
also believes trouble can be avoided 
on Pacific Coast if situation there is 
properly handled. 


OGD views were presented to Dec. 
7 meeting of Inter-Departmental Pe- 
troleum Committee, comprising rep- 
resentatives of all agencies actively 
concerned with oil. Presumably, too, 
they will ultimately find their way 
to White House and thus receive con- 
sideration during preparation of 
President’s program that will be sub- 
mitted to new Congress in January. 

While it thus is more optimistic than 
ever before of question of supply, at 
same time OGD is at pains to point 


out that the present outlook does not, 
by any stretch of imagination, mean 
that the needs of oil industry for steel 
are any less urgent. 

In fact, it stressed to committee 
members Dec. 7 that need of in- 
dustry is for more and more 
steel, both at home and abroad, if it is 
to be able to keep pace with increas- 
ing demand and, especially, if it is 
expected to achieve security objec- 
tive of a reserve productive capacity. 

OGD also believes that wis- 
dom requires maintaining intact 
the emergency organization of 
the industry under the volun- 
tary agreements program, and 
has so informed the other govern- 
ment agencies. This is because it 
still sees the possibility—-but no 
longer the probability—-of local diffi- 
culties arising during the winter, be- 
cause of abnormal weather and such, 
that can only be handled by joint ac- 
tion of regional or local industry 
groups working through the system 
of state and local fuel co-ordinators. 
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to national defense and the conduct 
of international affairs.” 

“Every state in the Union has 
natural resources to which this doc- 
trine could apply,” he said. “This 
doctrine leads to nationalization of 
natural resources and the industries 
that have owned and operated them.” 


View Canadian Outlook 


Mr. Tanner said that Canada is 
just entering the period of explor- 
ation and development and “with 
the improved methods of exploration, 
drilling and production, the picture 
should change very rapidly.” 

Conditions in Canada, he said, are 
more enticing to American oil com- 
panies who are interested in foreign 
exploration and development, than in 
almost any other country. The rea- 
sons for this, he said, are: 

1. Canadians realize that’ those 
providing the risk capital necessary 
for such development must be given 
fair treatment and consideration. 

2. The people of the two nations 
speak the same language and have 
the same customs and ideals. 


3. The terrain and climate are 
similar. 
1. Even though there are some 


more or less inaccessible areas, there 
are no jungles or foreboding diseases, 
etc. 

The Compact voted to hold its 
spring meeting in Florida. 





Compact Committee Sees 49 Demand 
For Oil 6% Higher Than Last Year 


By NPN Staff Writer 





WICHITA, Kans.—Total petroleum 
demand during 1949 will be almost 
6% higher than in 1948, Economics 
Advisory Committee reported to the 
Interstate Oil Compact Commission 
here Dec. 10. It anticipated, however, 
that demand during the present win- 
ter will be only 4% higher than that 
of a year ago on the assumption of 
normal weather conditions and con- 
tinuation of good business generally. 
This was a reduction of 3% in the 
winter demand estimate made by the 
committee in its last report (see 
NPN Sept. 8, 1948, p. 45). 


Text of latest Compact report is 
printed in this issue on p. 46. 


(Meanwhile, in Washington, Inde- 
pendent Petroleum Assn. of America 
forecast an increase of 8.8% in do- 
mestic demand for petroleum and its 
products during 1949 as compared 
with 1948. See story on p. 17 and 
table giving comparative figures of 
IPAA and Compact below.) 


Compact’s Economics Committee 
reported that “there does not seem 





Comparison of Compact, IPAA Demand Forecasts 


Figures in the Independent Petroleum Assn. of America and Interstate 
Oil Compact Commission reports on total demand, with breakdown by prod- 
ucts; domestic demand, and required new supply, are shown comparatively 


in the table below (IPAA story on p. 17): 


(Thousands of b/d) 
TOTAL DEMAND 


Gasoline- IPAA Compact 
1948 estimate 2,495 2,482 
Ist quarter 1949 2,350 2,296 
2nd quarter 1949 2,840 2,780 
3rd quarter 1949 2,930 2,860 
ith quarter 1949 2,760 2,656 
\verage 104% 2,720 2 648 

Kerosine— 

1948 estimate 325 319 
Ist quarter 1949 165 47S 
2nd quarter 1949 285 267 
3rd quarter 1949 245 251 
ith quarter 1949 35 120 
Average 1949 360 354 
Distillate Fuel— 
1948 estimate 1,015 993 
Ist quarter 1944 1,510 1,459 
2nd quarter 1949 960 S96 
srd quarter 1949 S45 S15 
ith quarter 1949 1,370 1,259 
Average 1949 1,170 1,108 

Residual— 
1948S estimate 1,435 1,412 
Ist quarter 1949 1,560 1,534 
2nd quarter 1949 1,390 1,334 
3rd quarter 1949 1,330 1,285 
ith quarter 1949 1.560 1,484 
Average 1949 1,460 1,409 

All Other— 

1948 estimate . 930 961 
Ist quarter 1949 Soo 903 
2nd quarter 1949 9S5 9SS 
3rd quarter 1949 1,085 1,097 
4th quarter 1949 1,025 1,006 
Average 1949 995 99S 

Totals, All Products— 

1948 estimate ; 6,200 6,167 

Ist quarter 1949 6,775 6,670 

2nd quarter 1949 6,460 6,265 

3rd quarter 1949 6,435 6,308 

ith quarter 194% 7,150 6,825 

Average 1949 6,705 6,517 
16 


DOMESTIC DEMAND 
Totals All Products— IPAA Compact 
1948 estimate 5,855 5,794 
Ist quarter 1949 6,475 6,336 
2nd quarter 1949 6,115 5,887 
3rd quarter 1949 6,070 5.916 
ith quarter 1949 6,520 6,825 
Average 1949 6,370 6,156 


REQUIRED SUPPLY 


Natural Gas Liquids— 


1948 estimate 392 392 
Ist quarter 1949 120 405 
2nd quarter 1949 130 421 
3rd quarter 1949 140 425 
4th quarter 194% 4150 132 
Average 1949 135 121 
Imports— 
1948 estimate 494 503 
Ist quarter 1949 140 538 
2nd quarter 1949 440 540 
3rd quarter 1949 140 540 
ith quarter 1949 140 £60 
Average 1949 140 545 
Required U, 8S, Crude— 
1948 estimate 5,502 9,502 
Ist quarter 1949 »,725 5,460 
2nd quarter 1949 5,795 5,524 
3rd quarter 1949 5,SS5 5,594 
ith quarter 1949 5,940 5,604 
Average 1949 9,835 5,546 
Total Required Supply— 
1948 estimate ‘ 6,388 6,397 
Ist quarter 1949 6,585 6,403 
2nd quarter 1949 6,665 6,485 
3rd quarter 1949.. 6,765 6,559 
4th quarter 1949 6,830 6.596 
Average 1949 6,710 6,512 


to be any necessity to continue to in- 
crease inventories of crude and prod- 
ucts” next year. 


This was the major change in the 
outlook for 1949, as compared to 
1948, according to the committee, 
which is composed of 16 leading oil 
company and oil association econo- 
mists. 


Inventories Increased 


“In 1948, such inventories actually 
increased about 230,000 b/d, or 84,- 
000,000 bbls.,” the report said. “This 
means that in 1948 new production 
and other new supplies were made 
available over and above the demand 
for current consumption. Now 
that this rehabilitation of inventories 
has been accomplished, the 230,000 
b/d of new supplies which were used 
for these purposes during 1948 can 
now be utilized to supply a large 
share of the increase anticipated in 
the demand for 1949.” 

“Petroleum demand in the United 
States during the third and fourth 
quarters of 1948 has been substan- 
tially affected by the prolonged ship- 
ping strikes on the East and West 
coasts and by the refinery strike in 
California which reduced consump- 
tion of certain petroleum products, 
principally heavy fuel oils for bunk- 
ering,” the committee found. 

“In addition to these unusual cir- 
cumstances, there appears to have 
been some slackening in the rapid 
growth of demand that occurred in 
1947 and the first half of 1948. On 
the supply side the industry is now 
securing the benefits from its vigor- 
ous expansion efforts since the war 
and the rate of growth of increased 
supply is greater than the rate of 
growth in demand. Therefore, the in- 
dustry is in a position to meet total 
demands during 1949.” 


See Adequate Working Stocks 


Because petroleum inventories in 
the U. S. increased by approximately 
230,000 b/d in 1948, it is believed that 
adequate working stocks have been 
re-established, the committee said. 

“Crude oil inventories have recent- 
ly been increased. Further additions 
to crude stocks appear desirable dur- 
ing the first quarter of 1949 with 
gradual reduction throughout the 
balance of the year. These changes 
in inventories will permit a more uni- 
form rate of production. No over-all 
change in crude stocks has been in- 
dicated in the report for 1949,” the 
report said. 

The committee reported that the 
supply of all oils, domestic and for- 
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eign, required to meet the antici- 
pated demand of 6,500,000 b/d dur- 
ing 1949 will be somewhat less than 
is being supplied in the fourth quar- 
ter of 1948. 

“The required supply during the 
first quarter of 1949 is about 190,000 
b/d below current levels,” the com- 
mittee said. ‘““‘The committee has as- 


sumed imports to be approximately 
545,000 b/d during 1949. If this quan- 
tity of oil is received from foreign 
sources, and if demand and stock 
changes conform to the estimates in- 
cluded herein, domestic production of 
crude and natural gas liquids should 
average 5,550,000 b/d and 420,000 
b/d, respectively.” 


IPAA Forecasts 1949 Increase of 8.8% 
In Domestic Demand for Oil Products 


NPN News Bureau 
WASHINGTON—Increase of 8.8% 
in domestic demand for petroleum 
and its products during 1949 as com- 
pared with 1948 was forecast Dec. 10 
in quarterly report of Supply and De- 
mand Committee of the Independent 
Petroleum Assn. of America. Domes- 
tic demand was estimated at 6,370,- 
000 b/d for 1949. (See comparative 
table on IPAA and Oil Compact fore- 
casts on p. 16.) 

At same time committee estimated 
1948 year-end level of above-ground 
inventories of crude petroleum and 
refined products would be highest on 
record, which it said should provide 
improved flexibility in meeting 1949 
demands. 

In domestic demand breakdown, 
committee’s figures show estimated 
increases in domestic consumption of 
8.8% for gasoline, 11.1% for kero- 
sine, 16.3% for light fuel oils, 2.1% 
for heavy fuel oils, and 10.6% for all 
other products. 

Committee forecast total demand, 
which includes exports, will reach 
6,705,000 b/d next year, represent- 
ing an increase of 8.1% over 1948. 

In connection with its demand fore- 
cast, committee said: 

“The preliminary figures indicate 
that the total domestic and export 
demand for petroleum and its prod- 
ucts (supplied by domestic produc- 
tion ot crude petroleum and natural 
gas liquids and by imports of foreign 
oil) will average approximately 6,- 
200,000 b/d during 1948, an increase 
of 5.1% over the 1947 demand of 5,- 
900,000 b/d. As exports declined in 
1948, the domestic demand during the 
past year increased by a greater per- 
centage than did the total demand, 
rising by 7.5% from 5,449,000 b/d in 
1947 to 5,855,000 b/d in 1948.” 

Turning attention to inventories, 
committee said it anticipates no need 
for any significant change in the to- 
tal volume of refined product stocks 
from Dec. 31, 1948, to Dec. 31, 1949. 
It added that allowance had been 
made, however, for some increases 
in stocks of crude petroleum from 
235 million bbls. at the close of 1948 
to 240 million bbls. at the end of 1949. 

Estimating that above-ground 
Stocks of crude oil and refined prod- 
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ucts will reach level of approximately 
570,500,000 bbls. on Dec. 31, 1948, re- 
port said that “this would represent 
an increase of more than 60 million 
bbls. during the year, a larger in- 
crease than during any of the past 
10 years and the highest year-end 
level for which comparable statistics 
are available.” 


Conclusion regarding stocks was 
presented after committee made these 
observations: 


“Particularly for refined products, 
an increase in inventories over pre- 
war or wartime levels is obviously 
required by steadily increasing de- 
mand; expanded transportation, re- 
fining and distribution facilities; and 
by the changed pattern of oil con- 
sumption that necessitates far larger 
accumulations of fuel oil stocks, par- 
ticularly distillates, to provide for 
winter heating requirements. The in- 
creases in above-ground storage dur- 
ing 1948 should result in improved 
flexibility to meet demands in 1949.” 


To satisfy forecasted increased de- 
mands and to maintain adequate 
above-ground stocks, committee esti- 
mated the following supplies to be 
required during 1949: 

Estimated Average 
Supply Required 
Year 1949 (b/d) 
5,835,000 
435,000 
440,000 


U. S. crude production 
U. S. natural gas liquids...... 
Imports ..... sian 


Total new supply . 6,710,000 


Final figure would meet total do- 
mestic and export demand while al- 
lowing addition of 5,000 b/d to total 
stocks, report noted. 


Warmer Than Normal 
Weather Continues 


CLEVELAND Despite a brief 
cold snap last week, the season to 
date (Sept. 1, 1948 through Dec. 12, 
1948) continues warmer than normal 
in all cities checked each week by 
NATIONAL PETROLEUM NEWS. Degree 
day* reports from weather bureau of- 
fices in each city also show that this 
season remains warmer than last sea- 
son in all but one city—Nashville, 
Tenn.—and that degree days for this 
month to date (Dec. 1, 1948 through 
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Dec, 12, 1948) are less than a year 
ago in all reporting cities. All fig- 
ures in the table below are degree 
days. 


*Degree Day Summary 


This Last 
This Year Sea- Sea- 
Month Ago son son 
Dec. Dee. Sept. Sept. Nor- 
1, 1, 1, 1, mal 
1948 1947 1948 1947 Sept. 
thru thru thru thru I 
Dec. Dee. Dec. Dee. thru 


12, 12, 12, iz, Dee. 
1948 1947 1948 1947 12 
Birmingham, Ala, 191 201 670 673 719 
RE «scene eks Le 1152 1389 1477 
Charleston, 8S. C 78 128 251 384 411 
Chicago .. : 380 100 1504 1595 1672 
Cleveland ...... 312 342 1265 1328 1554 
. aenaseesic aaa 38S 1458 1551 
Minneapolis .... 492 562 1875 2127 2108 
Nashville, Tenn.. 248 257 919 S62 947 
New York .... 241 320 930 1160 1260 
Omaha, Nebr. .. 411 150 1541 1584 1572 
Philadelphia .. 241 306 906 1089 1134 
Raleigh, N. C... 151 236 638 S45 S34 
St. Louis ... 274 297 1032 1132 1141 
Washington . 251 302 950 1020 1159 
Average ...... 278 %322 1078 1196 11230 


* Degree days are the number of degrees F 
by which the mean temperature for any 24- 
hour period falls below 65 deg. Thus, if the 
mean temperature for the day is 25 deg it 
goes on record as 40 degree days An av 
erage home oil burner will burn about a gal 
lon of fuel oil for each three degree days 

t Averages for 13 cities 


New England Oil Men 
Name Executive Director 


Special to NPN 

BOSTON—Directors of the Inde- 
pendent Oil Men’s Assn. of New Eng- 
land have selected a 30-year mar- 
keting veteran, Joseph B. Wells, as 
Position has been 


executive director. 
vacant since the 
the death of 
Clyde G. Morrill 
last February. 

Work of Mr. 

Wells in market- 
ing research, in- 
dustrial analysis, 
public relations 
and sales and ad- 
vertising promo- 
tion included as- 
sociation with: 
D’Arcy Advertis- 
ing Co, St. Mr. 
Louis; Kling- 
Sibson Co., Chicago; Tracy-Locke, 
Inc., Dallas; National Retail Cloth- 
iers’ Assn., Chicago; Merchants 
Trade Journals, Inc., Des Moines. He 
was also president of Wells Adver- 
tising Inc., marketing counselors. 

Association president, John P. Bir- 
mingham, said that selection of a 
man with wide experience in the dis- 
tribution field ties in with associ- 
ation policy to enter more actively 
into group planning for more effici- 
ent and economical fuel oil distri- 
bution. 

“The Independent oil distributor,” 
Mr. Birmingham declares, — 
stands as the consumer’s first line 
of defense against any uneconomic 
practices within the industry.” 





Wells 
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Nebraska Jobbers Ask More Margin, 


Decline to Take Stand on Divorcement 


Association Withholds Action Until Bill on 
Divorcement Has Been Written by Congress 


By LEONARD CASTLE 
NPN Staff Writer 


OMAHA—-The Nebraska  Petro- 
leum Marketers, Inc., asked for in- 
creased margins at its 28th annual 
convention Dec. 7 and 8 but declined 
to take a stand on divorcement “un- 
til we know its full implications.” 

The general feeling of Nebraska 
jobbers on the question of divorce- 
ment and government regulation of 
the oil industry was keynoted by W. 
F. (Mike) Schaefer of Omaha, asso- 
ciation president, when he said in his 
annual report: 

“Your board of directors has ap- 
proached the matter of divorcement 
with caution. Divorcement of produc- 
tion and refining from marketing is 
one thing, but divorcement of whole- 
saling from retailing is something 
else. Also, divorcement of all phases 
of transportation from marketing is 
a possibility once you let the gates 
down. 

“It seems certain that Congress 
will give some consideration to a 
divorcement bill. Until the bill is 
written, and its terms understood, In- 
dependent marketers will not be too 
hasty in their endorsement.” 

Mr. Schaefer noted that the sub- 
jects of margins and divorcement 
are closely related and that divorce- 
ment has been threatened as an al- 
ternative to wider margins. 

Margins are being increased, he 
said, but not as rapidly or as much 
as the jobbers would like. The trend, 
however, is in the right direction, he 
said, ‘and all of us are better off 
in that respect than we were a year 
ago.” 

Mr. Schaefer said that if lasting 
solutions to industry problems are to 
be found, “they will have to repre- 
sent adjustments of present differ- 
ences that are of real benefit to the 
entire industry. 

“In times like these,” he said, “it 
is easy to yield to the temptation 
to seek remedies at law, through gov- 
ernment supervision and regulation. 

“The members of our association 
have shown no tendency to take their 
problems to government and it is 
hoped that no occasion may arise 
to change their attitude.” 

The convention's resolution on mar- 
gins said that “the margin between 
delivered costs and the market mak- 
er’s posted tank wagon price is in- 
adequate to meet the increased costs 


18 


of doing business, and should be in- 
creased.” 

The association’s statement on di- 
vorcement declared that the subject 
“is so broad and the probable effects 
so far reaching that we refrain from 
any formal action on it until such 
time as it has reached the form of a 
definite program and we know its full 
implications.” 


Other Association Resolutions 

Other resolutions adopted by the 
convention: 

1. Asked that “the probable in- 
crease in consumers’ prices, arising 
from the probable acceptance of a 
35c per bbl. increase in price of 
crude, be apportioned between sup- 
pliers and consumers in order that 
jobbers may have an additional mar- 
gin against increased inventory and 
distribution costs.” 

2. Condemned “the reported dis- 
crimination against oil jobbers by the 
manufacturers of certain perma- 
nent antifreeze solutions. We believe 
the oil industry should receive a fair 
share of available supplies since it is 
required to service a large share of 
the motor vehicle radiators contain- 
ing such mixtures.” 

3. Pointed out that “the use of 
credit cards by governmental agencies 
deprives many Independent jobbers 
of the opportunity to share in tax- 
supported purchases and should be 
discontinued.” 

4. Pledged continued efforts to se- 
cure removal of the federal tax from 
200° “hot” tractor fuel. F 


5. Pledged continued opposition to 





Schaefer Is Re-Elected 


OHAMA — W. R. (Mike) 
Schaefer of Schaefer Oil Co., 
Omaha, was re-elected presi- 
dent of Nebraska Petroleum 
Marketers, Inc. Allen Davison 
of Davison Oil Co., Beatrice, 
was named first vice president 
and Hugh B. Hill of Hill Oil 
Co., Superior, was chosen sec- 
ond vice president. 

New members elected to the 
board of directors are: Fred K. 
Evans of Evans Service Sta- 
tion, Arapahoe, S. T. Hudson 
of S. T. Hudson Oil Co., Chad- 
ron, George K. Petring of Pe- 
tring Motors, Norfolk, and L. 
N. Shultz of Shultz Oil Co., 
Rogers. 














federal excise taxes on gasoline, oils, 
and automotive products on _ the 
grounds they consitute double taxa- 
tion and are unduly burdensome on 
highway transportation. 

6. Called for repeal of the state 
fee of 50c per load imposed on gaso- 
line transports as being unreasonable 
and discriminatory. 

7. Pledged continued support of 
the association to the National Oil 
Jobbers Council “in all matters in 
which our interests may be served.” 

O. F. Minor, sales manager of 
Shell Oil Co., New York, discussing 
the subject of “Streamlining Distri- 
bution Methods,” said that the two 
key words for selling are ‘Profitable 
Volume” and all alert sales represent- 
atives should direct their efforts to- 
wards obtaining a volume that will 
show a profit and discarding unprofit- 
able operations. 

Mr. Minor discussed several points 
of ‘““Management Responsibility.” 
These were: 

An Appreciation of Human Values 

Management must develop a phil- 
osophy of human understanding, he 
said. It must treat its employes, as 
well as the public, fairly. 


Dollar Value Businessmen, he 
said, must be able to put their fin- 
gers on the costs of all operations 
in relation to per gallon sales. They 
must determine whether individual 
accounts are valuable, for some might 
actually be showing a loss, and these 
should be discarded. They must have 
a good accounting system and should 
take advantage of available simple 
systems of bookeeping that any high 
school graduate can operate. 

Credit - The economic trend is 
changing, he said, and collections are 
slowing up. Now is a good time to be 
a bit more selective in extending 
credit. 

Mechanical Values Businessmen 
should get the most from the mechan- 
ical equipment they own, he said. 
They should not hesitate to call in 
outside experts for advice and in- 
struction on the proper operation of 
their mechanical and physical prop- 
erties. 

Advertising— Use a little ingenuity 
and direct some sort of a message to 
the public. The mere listing of the 
company name is of little value. 

Public Relations—-Every time the 
businessman, or his employes, come 
in contact with the public is the 
chance to make or lose a friend. 
Such things as courtesy, service and 
appearance of the plant are of high- 
est importance in promoting public 
relations. 

Cc. E. Buchner, executive manage! 
of the Independent Petroleum Assn 
of America, told the convention that 
“we must keep the wildcatter going 
if we are to find new fields and re 
serves in America, for he is the mar 
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who finds the stuff in the beginning.” 
Mr. Buchner questioned the wisdom 
of shipping steel abroad for oil de- 
velopments in the Middle East, say- 
ing that for our national defense we 
should have a “self-contained” do- 
mestic industry. He contended that 
history does not bear out the theory 
that imports mean cheaper oil. 

E. Dale Smart, chairman of the 
Nebraska Petroleum Industries Com- 
mittee and division manager of Skel- 
ly Oil Co. in Omaha, attacked a re- 
cent survey by the Nebraska High- 
way Advisory Committee which rec- 
ommended the expenditure of $46,- 
000,000 annually for the next 20 years 
for road improvement and construc- 
tion. 


“As gasoline men and users of the 
highways, we have a direct interest 
in good roads,” he said. “No other 
business has more to gain from good 
roads; yet we cannot lend our sup- 
port to a program which is visionary, 
impractical and beyond our needs 
and ability to pay.” 

To raise the $920,000,000 necessary 
to finance such a program, Mr. Smart 
said, every county in Nebraska would 
have to produce $10,000,000 in taxes. 
At the rate of $3,875 per mile, he 
said, $920,000,000 would build a high- 
way equal to the distance from the 
earth to the moon. 


Nebraska will raise about $30,000,- 
000 in 1948 for road construction from 
gasoline taxes, motor vehicle regis- 
tration, mill levies and federal aid 
and “that is a lot of money and 
should build a lot of good roads,” he 
declared. ‘ 

Other speakers at the convention 
were Carl A. Bolte, vice president in 
charge of sales of the Battenfeld 
Grease & Oil Corp., Kansas City, 
and Don Ross, merchandising man- 
ager of Successful Farming, Des 
Moines. 


Continuation of Curbs 
On Oil Exports Asked: 
Meeting on Steel Set 


NPN News Bureau 

WASHINGTON Although oil 
supply is generally conceded to have 
caught up with demand, Commerce 
Secretary Sawyer is recommending 
that export curbs on petroleum, steel 
and other ‘“scarce’’ commodities be 
continued, along with other powers 
authorized by the Second Decontrol 
Act. 

In his latest quarterly report to 
the President and Congress, he takes 
the position that: 

“These controls are still needed 
for the same basic reasons as in 
mid-1947, when the Second Decontrol 
Act was passed—to help check the 
inflationary effects of supply short- 
ages in the domestic economy and to 
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help fulfill our 
sponsibilities.” 

Where crude and products are 
concerned, his primary interest in re- 
taining export controls now presum- 
ably lies in “containing” the “in- 
flationary potential of foreign de- 
mand.” 

His department’s export control 
authority expires Feb. 28, its other 
curbs June 30, unless extended. 

Reportedly, he also is advocating 
establishment of stand-by mandatory 
allocations powers over materials 
like steel, but his report says nothing 
on that subject. 

Five oil industry members were 
scheduled to represent the industry 
in a meeting here Dec. 16 for dis- 
cussion of possibilities for employing 
unused pipe mill capacity for making 
oil country tubular goods and line 
pipe. 

Steel industry spokesmen have in- 
dicated steel companies will consider 
entering into voluntary distribution 
agreements for oil country goods and 
line pipe if it becomes clear that out- 
put of those items can be increased. 

The Dec. 16 conference was to in- 
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clude a steel industry “task group” 
and Commerce and Interior depart- 
ment representatives, in addition to 
the following oil industry men: 

Russell B. Brown, Independent Pe- 
troleum Assn. of America, as chair- 
man of the National Petroleum 
Council’s Steel Requirements Commit- 
tee; J. Ed. Warren, American Assn. of 
Oil Well Drilling Contractors; D. A. 
Huley, Lone Star Gas Co.; John R. 
Suman, Standard Oil Co. (New Jer- 
sey); and A. W. Peake, Standard Oil 
Co. (Indiana). 

The question of extending for six 
months from next Feb. 28 four ex- 
isting oil-steel allocations agree- 
ments now is in the hands of the 
Justice Department, following public 
hearings Dec. 8 and 9. The extension 
proposals were strongly favored gen- 
erally in the hearings. 

The agreements up for extension 
cover production surface equipment 
(16,530 tons of steel monthly) ; 
tankers (40,380 tons); barges (25,- 
000 tons-—-up 5,000 tons from the 
current rate), and freight cars, in- 
cluding tank cars (about 250,000 
tons). 


26 Oil Fields, Including East Texas, Face 
Shutdown Orders in Commission Flare Gas Drive 


Special to NPN 

AUSTIN, Tex.—-East Texas, which 
now produces nearly 290,000 b/d of 
crude oil from 22,444 wells, was in- 
cluded Dec. 14 in list of 26 oil fields 
facing shutdown orders because of 
waste of casinghead gas. 

Texas Railroad Commission or- 
dered hearings on the 26 fields to be 
held Jan. 25 at which operators will 
be called upon to show cause why 
they should not “cease and desist 
from flaring 177 million cu. ft. of gas 
into the air wastefully and divert 
this waste oil well gas to lawful pur- 
poses.” 

At the same time, Chairman Ern- 
est O. Thompson issued a statement 
in which he said that domestic pro- 
duction and imports are creating a 
serious over-supply of crude oil and 
products in the United States. He 
said: 

“We are now faced with the alter- 
native of either reducing our Texas 
oil production to market demand or 
that of permitting the piling up of 
unwanted wasteful excess storage of 
oil and products above ground.” 

New list of 26 fields facing shut- 
down orders is in addition to 16 fields 
where question of commission’s pow- 
ers to force closings for gas flaring 
is being fought in District courts and 
Texas Supreme Court (See Dec. 8 
NPN, p. 18). 

Meanwhile, the commission called 
for hearing Jan. 20 Humble Oil & Re- 
fining Co.’s application to inject gas 
into the  Tijerina-Canales-Blucher 
Field, Jim Wells and Kleberg Coun- 


ties. It is one of the 16 fields now 
operating under a court order. 

Chairman Thompson said in his 
statement: 

“The law says we are to limit pro- 
duction to market demand. 

“Purchasers’ nominations are down 
about 100,000 b/d. 

“Crude oil storage now stands at 
233,932,000 bbls. and gasoline stor- 
age stands at above 90 million jbbls. 

“There is certainly no danger of 
any oil shortage this winter. 

“Of course, it should be mentioned 
that the U. S. is importing more than 
553,000 b/d of oil.” 

Chairman Thompson cited predic- 
tion of the Interstate Oil Compact 
Economics Advisory Committee (see 
story on p. 16) that U. S. crude oil 
production requirements will drop in 
January, 1949, to 5,460,000 b/d as 
compared to present U. S. crude pro- 
duction of 5,635,000 b/d or a drop in 
requirements of 175,000 b/d. 

“The question which confronts 
U. S. oil producers now is, shall we 
cut back domestic oil production in 
order to keep imports from swamp- 
ing us in oil. 

“The Texas Railroad Commission 
has no control over imports. We can 
only follow the law and fix produc- 
tion at market demand. 

“This position of over-supply does, 
however, offer a splendid opportunity 
to stop wasteful flaring of oil well 
gas without jeopardizing oil supply 
in the least—oil now being in ample 
supply for all immediate needs ex- 
cept military emergency needs.” 
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Divorcement of Marketing Favored 
By Arkansas Independent Marketers 


Action Follows Discussion on Inadequate Margins; 
R. H. Green Succeeds C. K. Elliott as President 


By PAUL WOLLSTADT 
NPN News Editor 


LITTLE ROCK, Ark.—The Arkan- 
sas Independent Oil Marketers Assn. 
voted last week to instruct its rep- 
resentatives on the National Oil Job- 
bers Council to favor divorcement of 
marketing from other segments of 
the oil industry when that issue is 
before the council, probably at its 
next meeting in March. 

The decision was made at the 
Arkansas Independents’ annual meet- 
ing here, which was attended by 
several jobbers from Texas and 
Louisiana who are considering the 
formation of associations in their 
own states or affiliation with the 
Arkansas group in a tri-state organ- 
ization. 

Vote on divorcement followed a 
discussion of a long-standing com- 
plaint of Arkansas jobbers—that the 
price structure in some communities 
in the state is so low that a marketer 
cannot make an adequate profit. The 
wholesale margin on housebrand gas- 
oline in Little Rock, one of the job- 
bers said, is 1.85c, only 0.35c above the 
1.5c received by commission agents. 


R. H. Green Named President 


Other actions of the 
included: 

1. Election of R. H. Green of Little 
Rock to succeed Clint K. Elliott of 
Pine Bluff as president. B. Bruce 
Cook, North Little Rock jobber, was 
re-elected secretary-treasurer. 


convention 


2. Decision to seek a change in 
the state law to increase the shrink- 
age allowance on gasoline tax pay- 
ments from 1% to 3%. The proposal 
would call for equal division of the 3% 
among supplying companies, commis- 
sion agents and service stations. It was 
pointed out that retailers of goods 
on which the state’s sales tax applies 
get a 2% allowance for collecting 
the tax, but that those who sell gaso- 
line actually lose money in their role 
of tax collectors because of the in- 
adequate shrinkage allowance. 

3. Recommendation to Sidney Mc- 
Math, new governor of Arkansas, 
that he retain L. L. (Jack) Stewart 
as supervisor of the gasoline division 
of the state Department of Revenue. 
Mr. Stewart, who formerly was with 
the National Refining Co. and Mag- 
nolia, was praised by the association 
for efficiency and courtesy in office. 

4. Started plans to expand the 
association. There was some discus- 
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sion about raising an amount of 
money sufficient to employ a paid 
secretary, but no decision was made. 


Told to Oppose Federal Control 


Featured speaker was Col. T. H. 
Barton, board chairman of Lion Oil, 
who said that Independents should 
oppose government control, because 
“there is no business for Indepen- 
dents under government control.” 


Colonel Barton devoted most of 
his talk to an analysis of the in- 
dustrial growth of the south and of 
Arkansas in particular. The per 
capita income in Arkansas, he said, 
has increased by a greater per- 
centage than any other state. 


He told of the risks taken by the 
oil industry in developing producing 
fields. He described a “dry hole” as 





a necessary mistake in order to find 
producing wells. Every businessman 
who is going forward, he said, is 
bound to make some mistakes. 

Other speakers were Harold Sec- 
rest of Battenfeld Oil and Grease 
Corp. who traced the history of auto- 
motive lubrication and _ described 
multi-purpose lubricating greases (see 
NPN March 5, 1947, p. 26) and T. H. 
Reed of Cooper Tire and Rubber Co. 
who spoke on TBA merchandising 
(see NPN July 28, 1948, p. 17). 

In addition to Mr. Green and Mr. 
Cook, the following officers were 
elected: vice presidents — Claude 
Blevins, Arkadelphia; George Chris- 
topher, Prescott; E. L. Dickson, 
Pocahontas; S. O. Richardson, Reyno; 
R. G. Johnson, El Dorado; Ira Foster, 
Pine Bluff; E. V. Sheeks, Corning. 
Directors — Clint K. Elliott, Pine 
Bluff; A. M. Herringer, Jr. Jonesboro; 
George Haering, Hot Springs; Jesse 
Cox, Hot Springs; C. C. Woods, 
Dewitt; Paul McCartney, Fort Smith. 

Out-of-state jobbers attending 
were: M. E. Traylor, Traylor Oil 
Co., Livingston, Tex.; W. N. Thomp- 


“son, Thompson Oil Co., Shreveport, 


La.; E. K. Bennett, Longview, Tex.; 
E. F. Crites, Crites Oil Co., Fort 
Worth Tex. 


Arkansas Oil Dealers Oppose Gasoline Tax 
Increase; C. C. Breeding Elected Chairman 


By NPN Staff Writer 


LITTLE ROCK, Ark.—Resolutions 
urging repeal of the federal taxes on 
gasoline and lubricating oil and op- 
posing any increase in the state’s 
present 6.5c gasoline tax were passed 
unanimously by the Oil Dealers Assn. 
of Arkansas at its meeting here Dec. 
‘. 
The meeting attracted 520 oil mar- 
keting men, with each of the state’s 
75 counties represented. In addition 
there were visitors from 10 states. 
C. C. Breeding, Little Rock division 
manager for Arkansas Fuel was 
elected chairman; T. M. Martin, El 
Dorado, president of Lion Oil, and 
L. Phillip Magee, district manager, 
Gulf Refining, were elected vice chair- 
men; W. F. Scarborough, secretary. 
Mr. Scarborough is secretary of the 
Arkansas Petroleum Industries Com- 
mittee. 


The resolution on federal gasoline 
and lube oil taxes points out that “‘the 
motorists and highway users who 
bear the major burden of this undue 
federal levy are the most heavily- 
taxed of all groups” and that there is 
no relationship between the federal 
taxes and federal highway aid. 

In opposing an increase in the state 
gasoline tax, the oil men apparently 
have an ally in the new governor, 
Sidney McMath, who declared during 
the election campaign that he was 


against any boost in the gasoline tax. 
A special resolution thanked the new 
governor for his stand. 

Resolutions also urged that the 
state of Arkansas, in co-operation 
with highway users, develop a well- 
balanced, long-range highway pro- 
gram; declared against excessive in- 
spection fees and discriminatory serv- 
ice station taxes. R. H. Green, a 
Little Rock Independent jobber, ex- 
plained the organization’s stand on 
the highway program and discussed 
a survey which showed that the state 
will have $148,000,000 available for 
highway purposes during the coming 
four fiscal years without any tax in- 
crease. 

Other speakers were: A. G. Harlan, 
Fayetteville, Gulf Oil distributor; R. 
A. Smreker, Little Rock, Arkansas 
fuel distributor; Rep. Wilbur D. Mills 
(D., Ark.), a member of the House 
Ways and Means Committee; Wayne 
Fletcher, a member of Gov. McMath’s 
staff; Sam Wassell, mayor of Littl 
Rock. 

In addition to the officers, the fol- 
lowing were named to the Executive 
Committee: Paul H. Gravlee, Little 
Rock division manager, Pan-Ameri- 
can; J. M. McMurry, state manager 
The Texas Co.; M. R. Springer, Littl 
Rock division manager, Lion Oil; Col 
W. C. O’Ferrall, Shreveport, La., pro- 
ducer; Paul J. Ward, Little Roc! 
division manager, Esso Standard. 
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Pricing Studies Like Standard of Ohio’s Help 
Oil Industry Improve Its Marketing Practices 


OW great an improvement has come in the oil in- 

dustry’s price thinking and its resultant price poli- 
cies is clearly reported by Dr. Edmund P. Learned of 
the Harvard Graduate School of Business Administra- 
tion in a price survey which NATIONAL PETROLEUM NEWS 
has just completed publishing, by arrangement with the 
Harvard Business Review. The article is based on a de- 
tailed study of the price practices of the Standard Oil 
Co. of Ohio over the period 1936 to the present, a study 
made after Dr. Learned had been given full access to all 
company records bearing on the subject and after he 
had studied the day-to-day price practices in several of 
the company’s more active marketing districts. 

The doctor reports that the company’s price policy 
was governed by competition and the need for making 
a profit. He finds that the company does not have a 
price formula, that is, a tank car basing point to which 
freight, margin and profit are added. Instead the com- 
pany just took the price structure as it found it in pre- 
vious years and worked to get reasonably profitable 
prices with a profitable volume of business at all its 
points. The professor’s survey shows how this operating 
policy fluctuated the prices and margins over the years 
and throughout the state of Ohio as the battle for gal- 
lonage proceeded. 


The survey is at least the first one of this kind made 
public, though we believe several other companies have 
had similar experts studying their pricing policies. It 
would be better for the industry if all such surveys were 
made public because of their highly educational value 
and because they dispel some of the fallacies in the 
thinking and doing of the industry as well as in the 
minds of the various economic and other experts who 
undertake to pass judgment on industry prices and even 
endeavor to make laws concerning them. 


One thing this survey certainly makes clear is that 
there is such a thing as “the law of supply and de- 
mand;” and another thing it shows is how the price cut- 
ting competition of even the small dealers has to be 
contended with and their cut prices met if those favor- 
ing higher prices would stay in business. 

Too many executives, including top ones that have 
had to do with price, have been too long in realizing 
the existence of this economic law and in appreciating 
that surplus crowds for markets and that cut prices, 
no matter how secretly done, force comparable and com- 
petitive prices. Too many men in the industry have too 
long deluded themselves into thinking that they can 
“dump” some stuff at a secret price and never have 
anyone the wiser while they continue to get higher 
prices from the rest of their unsuspecting customers. 
There has been a bit of that going on in the lubricating 
tank car markets of late but the facts finally got out 
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as the truth always has a way of doing. Such secret 
price cutting is not a very friendly way to “take care” 
of one’s regular customers who are safely contracted 
“on the market.” 


As to the price cutting of the dealers, too often the 
dealers and some others think that because a given 
dealer is small he can cut and get away with it, that 
no one will notice him. This Sohio survey, however, 
shows how closely the company had to follow such 
dealer antics which were always reflected in the com- 
pany’s falling off in gallonage. When the company would 
finally follow this price cutting down, as it had to do 
in order to have a profitable station or marketing area, 
its gallonage would come back so the offending dealers, 
or competing company, would be no better off. Dr. 
Learned details the fight at Akron just after the demise 
of the Blue Duck code, where the dealers blockaded the 
Sohio’s stations for a dozen days to try and force it to 
a 4c margin price basis even though many of their 
number were rather openly cutting the price and op- 
erating on a 2c and 2.5c basis. A number of people 
might well study that bit of history. 

Price is a very human thing. It is affected by the 
hopes and fears, the ambitions and the defeats of the in- 
dividual who finally makes it at the consumer’s point 
of purchase. One realizes this the more, as applying 
to gasoline prices at service stations the country over, 
after studying this survey. Setting a selling price at 
the refinery is and should be done on statistics, and on 
supply and demand position, but out over the territory 
where companies are in combat with each other and 
where dealers are fighting it out, prices will vary as 
per individual circumstances as this survey plainly 
shows. However, there is nothing in the survey to sug- 
gest that dealers should be allowed to make prices at 
the supplying company’s expense, a_ practice which 
soon would drive the largest into bankruptcy. But the 
survey does show how over periods of time, dealers’ 
practices, good and bad, do affect the consumer’s price. 


A big significant fact about this Sohio study is that 
it is one of many that the larger companies are having 
made. More companies are calling in outside experts, 
like Dr. Learned and others at the Harvard Business 
School as well as at other schools, to study and criticize 
their marketing practices. All of this is leading to a 
more orderly procedure as to practices and prices, to 
greater caution and study before making radical changes 
either up or down. From such study is coming such 
watchfulness of market conditions as prevents blindness 
to practices that may seem profitable at the moment, 
but only serve to invite in utterly unnecessary addi- 
tional competitors. For illustration, the great growth 
of self-serve stations in Southern California this” past 
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year is primarily a reflection on the pricing policies of 
the companies there for these are essentially price cut- 
ting stations. They get their business by reason of the 
cut price and the “saving’’ in expense results from the 
tremendous volume increase in gallonage per station 
attracted by the wide price cuts rather than that the 
customers like to get their hands dirty handling a hose 
nozzle. 

Oil companies might well take a leaf from the prac- 
tices of the big department stores which for many years 
have had an army of skilled ‘‘shoppers’’ who buy sam- 
ple merchandise the minute competing stores open every 
morning, so that their employers can check on who is 
getting ahead of them on price or quality. No store will 
knowingly allow a margin on merchandise that a com- 
petitor can successfully, and especially persistently, cut. 
Yet that is what the oil industry often does and then 
wakes up quite surprised at something “new” in mar- 
keting which almost invariably, if analyzed, is nothing 
but a cut price which too high a price invited. 

The more the industry gets these experts to advise 
it the better. Even the small oil man, the jobber, might 
do well to enlist the advice of a nearby professor of 
economics. It would not be expensive and it should 
spur and clear the oil man’s thinking. 

A further benefit from these outside experts thus 
intimately viewing the operations of the companies, is 
that it educates these experts as to what the industry is 
actually doing so that if and when any of them may 
get in high government position, they will not be guilty 
of some of the gross misstatements, foolish philosophies 
and unfair accusations so many government officials 
have made. 

* * + 
EDITOR'S NOTE-—For extra copies of this report write 
Harvard Business Review, Soldiers Field PO. Boston 63, 
Mass., minimum of six copies for $1.50; or see back 
copies of NPN, Nov. 10 to Dec. 1, inclusive. 


Nebraska Jobbers Hold Up Decision 
On Divorcement as They See Dangers 


HE. Nebraska Petroleum Marketers Assn., as vigor- 

ous, and as progressive in its thinking as most any 
jobkers’ organization, showed commendable caution in 
its approach the last week to the subject of “divorce- 
ment.” President W. F. Schaefer said, following a di- 
rectors’ meeting, that the directors preferred to wait 
and, look at any proposed divorcement bill to see just 
how far the idea might go before taking action upon it. 
He foresaw the possibility of the separation being ex- 
tended to divorcement of retailing from wholesaling, 
an amendment which is threatened by the gasoline deal- 
ers associations. 

What President Schaefer saw, and which is most evi- 
dent. to all who will look, is that the wheels at Wash- 
ington spin like any buzz saw and they will cut most 
anything that comes in contact with them, whether it’s 
the particular political or economic design you want or 
just, your poor thumb. While some kind words have been 
said in. the White House of late about business not be- 
ing, afraid,” those words cannot wipe out all the vio- 
lent.,and radical promises their speaker made during 
the past campaign to do all sorts of things to business. 
Nor should some kind words on behalf of the “small 
busjness man)’ ,be taken too seriously because some of 
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the speakers do not have as good a reputation as they 
might for sticking to their promises. 

If there is enough support to pass an oil divorcement 
law, that means that there is enough radical thinking 
in Congress for most any kind of an amendment to be 
attached to the bill. If it seems to be good business or 
rather good politics for oil companies to be split up by 
their activities in the industry, the same idea would ap- 
ply to all other industries. And if that is sound, then 
the plea of the gasoline dealers for retailing to be sepa- 
rated from wholesaling should gain support, not only 
so far as gasoline is concerned but so far as all other 
types of retailing go. The hullabaloo that such a pro- 
posal would arouse can well be imagined and should be 
enough to defeat any bill, at least if the administration 
and Congress have any understanding and consideration 
for business. 

The machinery of this, and many other governments, 
is so big that many people do not have the opportunity 
to appreciate its size, its complications, its red tape, its 
constantly playing politics and its incompetence, if not 
often downright dishonesty. This machinery is growing 
so rapidly because of the income tax and other laws that 
give the Congress and the bureaucrats opportunity to 
collect practically unlimited amounts of money. If a law 
were to pass to divorce oil it is almost a certainty that 
with the law would be a section providing for an en- 
forcement agency and levying a tax on the whole oil 
industry to pay the expense of that agency and its 
army of employes. If retailing is separated from whole- 
saling then the greater this army and the more pow- 
erful the agency and the bigger the jobs for those who 
would run it. Look at the late OPA. What caused it to 
try to fix prices on some 10,000,000 items, as has been 
reported? A desire to protect the women against the 
high prices of hair pins, or the desire for a bigger, if 
not better, army of OPAers? 

If business men, large and small, would closely study 
the situation at Washington, with open minds, they 
would most certainly seek still longer for other ways of 
remedying their injustices than by sticking their heads 
in this lion’s mouth. 

And as to there being other ways to approach this 
problem from which the divorcement idea _ springs 
the problem of ensuring that the majors do not use 
profits from their other operations to subsidize their 
marketing departments—_NPN has yet to hear of any 
formal presentation of the jobbers’ side of the prob- 
lem to the majors’ executives, either in a group or to 
the majors individually. Who knows but such an ap- 
peal to the presidents and chairmen of the board might 
not get the dispute settled? 

And if we were such a top major executive, we rather 
think that even if one’s own jobbers did not present such 
a formal application for redress, we would meet with 
them, all in one mass meeting or by convenient groups, 
and have it out with them? 

And we cannot see where that would violate any law 
not even in the distorted minds of some of the folks 
at Washington. 





READERS’ comments and opinions will be much 
appreciated by Warren C. Platt, NPN’s Editor and 
Publisher, 1213 W. 3rd St., Cleveland 13, Ohio. 
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Tie-in Sales of TBA Are Condemned 
By Major Company Marketing Man 


Right of Oil Marketers to Engage in TBA Selling 
Upheld by Nickerson of Socony at Chicago Meeting 


By FRANK C. STURTEVANT 
NPN Staff Writer 


CHICAGO The right of petro- 
leum marketers to engage in TBA 
selling was upheld, and at the same 
time so-called ‘full line forcing” or 
“tie-in sales” of TBA goods was con- 
demned by A. L. Nickerson, director 
in charge of marketing, Socony-Vac- 
uum Oil Co., Ine., New York, 
in a speech before the Oil In- 
dustry TPA Group convention in 
Chicago, Dec. 7. He puthis com- 
pany on record publicly as disclaim- 
ing practices known as “full line 
forcing” or “tie-in” sales. “Our pol- 
icy in these respects is definite and 
of long standing,” he said. 


‘Without any pressures and solely 
by vigorous selling and constructive 
advisory service,” said Mr. Nicker- 
son, “we have helped our dealers 
to make fruitful the opportunities 
inherent in their locations and in 
their contacts with the motoring pub- 
lic. Our actions in these regards, 
we feel, have been clearly in the 
public’s interest.” 


Topics covered by other speakers 
included: A forecast of a probable 
decline in storage battery replace- 
ment sales; an on-the-job training 
method for service station employes; 
successful methods of warehousinz 
TBA merchandise and controlling 
TBA inventories; a tire selling cam- 
paign for service station operators 
and a plea for better dealer counsel 
on how to make profits out of TBA 


sales, 


Door to Competition Not Closed 


Answering opposition to TBA sell- 
ing by the petroleum industry Mr. 
Nickerson said: “Recently there 
have heen certain statements in some 
published articles which have tend- 
ed to question the legitimacy of the 
oil marketers’ engaging in the direct 
distribution of TBA products. They 
have indicated that petroleum mar- 
Keters may be usurping the prerog- 
atives of others and are presenting 
an unfair element of competition to 
those who have been in the business 
over a long period of time. I am 
not aware of any prerogatives clos- 
ng the door to competition. What 
we are doing is competing in sales 
and service, and such competition is 
the essence of free enterprise.” 

He questioned if anything short 
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of government edict could force the 
buying public to patronize a business 
establishment against its wishes. “Is 
not the buying public the final ar- 
biter in matters of this kind?” he 
asked. “If the public in its wisdom 
decides to patronize the service sta- 
tion in greater numbers than for- 
merly, by what kind of distorted 
reasoning is this considered to be a 
suspicious development?” 

“It is, perhaps, not enough to point 
out to these individuals that one- 
stop shopping was not developed by 
the petroleum industry, but that any 
merchant worthy of the name has 
recognized it as a retail phenomenon 
that is here to stay,” said Mr. Nick- 
erson. “Surely the modern drug 
stores and super-markets have dem- 
onstrated that this is so, and that 
the gradually expanding lines, often 
individually branded, offered by these 
enterprises to their customers in thei! 
respective fields have met with real 
and convincing success.” 


Tells Why Socony Entered TBA Field 


Conditions which led Socony to en- 
ter the TBA business were recounted 
by Mr. Nickerson. Original cause 
was declining average gallonage per 
service station outlet resulting from 
the many new service stations which 
were built. For a number of years 
Socony co-operated with TBA sup- 
pliers, but for the following reasons 
adopted a TBA program of its own: 

1. Efforts of the several TBA 
suppliers were not well co-ordi- 
naied with the dealer’s problems. 

2. Point-of-sale advertising 
material for dealers was unsuit- 
able, inadequate or non-existent. 

3. TBA salesmen rarely had 

time to give dealers enough train- 
ing. 


i. Salesmen were more. inter- 
ested in getting an order from a 
dealer than in helping him move 
the goods. 


5. Asa result, too many deal- 
ers were over-stocked, under 
stocked or discouraged. 


Socony concluded it would be nex 
essary for it to engage in wholesal- 
ing those TBA products forming the 
backbone of the average dealer’s 
business, Mr. Nickerson credited this 
and similar moves by oil companies 
with the rise in tire volume sold 
through pctroleum outlets as report- 
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ed in Dr. Warren Leigh’s analysis. 
(See NPN Dec. 1, p-26.) 

John Dressler, president, Eastern 
States Gasoline Dealers Assn., said 
too little effort is made to show deal- 
ers how to sell tires on their merits, 
rather than by cutting prices or offer- 
ing big trade-in allowances. He said 
the same condition existed in battery 
selling, and to some extent in the ad- 
vice given to dealers on accessory 
merchandising. He also said too 
much emphasis on making sales Guo- 
tas was inconsistent with oil com- 
pany’s announced policies of avoid- 
ing pressure on dealers. He said 
quotas should be low enough to pro- 
vide a real incentive. Otherwise, 
he said, they lead to overstocking 
of dealers with consequent price cut- 
ting to move govds. 


Sees Replacement Sales Lower 


Battery replacement sales reached 
an all-time high in 1947, said W. E. 
Blank, replacement sales manager, 
Auto-Lite Battery Corp., Toledo, and 
average battery life declined to an 
all-time low of 15.6 months in the 
same year. He estimated the aver- 
age battery life would rise to 20 
months and, coupled with present 
vehicle registrations, would bring 
about a decrease in replacement bat- 
tery sales. 

With a return to normal compe- 
tition in batteries Mr. Blank said 
sharp seasonal trends observed this 
year would return also, together with 
lower prices. He said most dealers 
today do not know the constructional 





Oil Industry Has Right 
To TBA Profit—Green 


LITTLE ROCK, Ark.-—-R. H. 
Green of Little Rock, new 
president of the Arkansas In- 
dependent Oil Marketers Assn., 
believes that the oil industry 
has a strong claim on _ the 
wholesale profit on TBA mer- 
chandise sold at 
tions. 


service sta- 


In remarks following his elec- 
tion, Mr. Green said that some 
automotive parts jobbers are 
contending that only they 
should have the right to handle 
certain items and that gaso- 
line jobbers should be forced 
to stay out of the TBA whole- 
sale business. 


“If an automotive parts job- 
ber will build and equip a place 
for me to do business, I'd be 
thankful. But as long as my 
money builds the station and 
buys the equipment, I feel that 
I have a reasonable right to 
wholesale the items sold there.” 
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advantages of the battery line they 
sell, and cannot explain to the cus- 
tomer why the product they offer 
for sale is a good value. He said 
superior sales and service methods 
would prove to be the best tool to 
meet a competitive market. 

The on-the-job 
developed and 


training system 
used by Russel S. 
Williams, president, Gasateria, Inc., 
Indianapolis, and by others who have 
bought his management services, was 
demonstrated by Mr. Williams and a 
group of his company officials. These 
training methods for service station 
employes were described at length 
in NPN March 3, 1948, p-24. 

Hew Standard Oil Co. (Ohio) 
Ylanned and executed a tire selling 
campaign in 1918 was described by 
M. S. Marsh, manager tire and bat- 
tery sales His talk is carried in 
full this week on page 25. 

Inventory control and warehousing 
methods employed by Western Auto 
Supply Co. were described by W. C. 
Vogt, director of methods and engi- 
neering. Text of his talk will be 
carried in two installments in later 
issues of NPN. 

Results of a survey of TBA mer- 
chandising trends among Independ- 
ent petroleum jobbers, as reported 
by this writer, appeared in NPN 
Dec. 8, p-25. 

The contribution of automobile 
transportation to the high standard 
of living enjoyed on this continent 
was described by J. E, Mayl, vice 
president, Goodyear Tire & Rubber 
Co. He asked for support of the 
free enterprise system which made 
the automobile so widely available. 

Many brands of TBA merchandise 
beside those sold by the gasoline sup- 
plier are carried in stock by service 
stations and garages according to 
Wallace Hughes of Hearst Advertis- 
ing Service. His report, a pilot study, 
showed a range from 15 brands of 
spark plugs up to 53 brands of motor 
oil, all on sale among only 200 out- 
lets. He offered to send charts show- 
ing the results of this and previous 
surveys on consumer preference and 
closing hours to those interested. Re- 
ports on previous Hearst surveys 
were carried in NPN Nov. 26, 1947, 
p. 25 and April 14, 1948, p. 34. His 
address is Wallace M. Hughes, man- 
ager, Automotive Department, Hearst 
Advertising Service, 959 Eighth Ave., 
New York 19, N. Y. 

Annual convention of the Oil In- 
dustry TBA Group held at _ the 
Stevens Hotel was attended by some 
300 representatives of United States 
and Canadian oil companies and TBA 
manufacturers. 


Switzer Named Chairman 


The following officers were chosen 
for 1949: G. L. Switzer, Shell Oil 
Co., New York, chairman; A N. 
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Haenggi, Cities Service Oil Co., Chi- 
cago, vice chairman; S. J. Heideman, 
Atlantic Refining Co., Philadelphia, 
secretary; Paul Glazier, American Oil 
Co., Baltimore, Eastern chairman; M. 
S. Marsh, Standard Oil Co., Ohio, 
Midwest chairman; George H. Miller, 
Richfield Oil Corp., Los Angeles, 
West Coast chairman. Arthur C. Rees, 
Imperial Oil Co., Ltd., Toronto, was 
chosen as Canadian chairman by the 
28 members of the Canadian de- 
legation. 

William A. Green, manager, oil 
company sales, Goodrich Associated 
Lines, was chairman of the Enter- 
tainment Committee at the Oil In- 
dustry TBA Group convention, and 
had charge of the buffet dinner and 
cocktail party given jointly by the 
following manufacturers: 

AC Spark Plug Co.; American 
Grease Stick Co.; The Anderson Co.; 
Belden Manufacturing Co.; Casco 
Products Corp.; Champion Spark 
Plug Co.; The Chek Chart Corp.; 
Choldun Mfg. Corp.; Circo Products 
Co.; Crawford Mfg. Co., Inc.; The 
Dayton Rubber Co.; Dill Manufactur- 
ing Co.; Dunlop Tire & Rubber Corp. 

E. Edelmann & Co.; The Electric 
Auto Lite Co.; Electric Storage Bat- 
tery Co.; The Firestone Tire & Rub- 
ber Co.; Fram Corp.; Franklin Trans- 
former Mfg. Co.; Gates Rubber Co.; 
Globe Union, Inc.; B. F. Goodrich 
Co.; The Goodyear Tire & Rubber 
Co.; Gray Co., Inc.; R. M. Hollings- 
head Corp.; The Kelly Springfield 
Tire Co.; Las-Stik Co.; Lincoln En- 
gineering Co. 

Mac’s Super Glass Co.; The Mans- 
field Tire & Rubber Co.; National 
Battery Co.; Olson Co.; Pennsylvania 
Rubber Co.; Prest-O-Lite Battery Co., 
Inc.; Price Battery Corp.; Purolator 
Products, Inc.; Schneider Metal Mfg. 
Co.; A. Schrader’s Son; Stewart 
Warner Corp.; Thermoid Co.; United 
States Rubber Co.; Warner Patterson 
Co.; Whitaker Cable Corp. 


Akron Bans Unlicensed 
LPG Conversion Unit Use 


Special to NPN 

AKRON, Ohio — Fire Warden Har- 
old V. Brannan has banned further 
installations of liquefied petroleum 
gas conversion units on natural gas 
furnaces in Akron homes where the 
East Ohio Gas Co. has shut off 
natural gas supplies to unauthorized 
users. 

Conversion units, which were in- 
stalled by furnace dealers as emer- 
gency measure pending outcome of 
petition to lift natural gas ban, were 
not licensed by Brannan’s office and 
fail to comply with Akron and state 
regulations, both of which follow 
closely code established by National 
Board of Fire Underwriters, Mr. 
Brannan said. No single furnace, 
Mr. Brannan added, can be used for 
both LP-gas and natural gas, be- 


cause of different burner head re- 
quirements. 

Meanwhile, furnace dealers asked 
the Common Pleas Court to rule on 
legality of Public Utilities Commis- 
sion of Ohio’s June 1 ban on natural 
gas furnace installations. 


Military Seeks Opinion 
On Oil Buying System 
NPN News Bureau 

WASHINGTON—Munitions Board 
is following up with a questionnaire 
for “widest possible” use in the in- 
dustry—its meeting in New York on 
Dec. 6 with oil men on the way the 
military's single-agency system of 
procurement is working. 

Board spokesman said last week 
meeting with representatives of 15 
companies was “excellent” one and 
produced ‘a lot of advice,” but board 
wants even more. 

Industry men, themselves, he add- 
ed, emphasized that, while their com- 
panies account for considerable per- 
centage of country’s products vol- 
ume, they were not able to speak 
for entire industry. They suggested 
board should seek opinion throughout 
industry, particularly among smaller 
companies, spokesman said. 

Board will do so, he reported, as 
soon as it can prepare questionnaire 
and “full and complete information” 
as to its purpose. Maximum pub- 
licity for the information will be 
sought through NATIONAL PETRO- 
LEUM NEWS and other trade journals. 

“We want everybody’s comments 
not just the opinions of one group,” 
spokesman stressed, “The canvass 
will include trade associations, who 
will be asked to urge their members 
to give the questionnaire maximum 
attention.” 

Companies represented in New York 
meeting included: Cities Service, Con- 
tinental Oil Co., Deep Rock Oil 
Corp., Gulf Oil Corp., Magnolia Pe- 
troleum Co., Shell Oil Corp., Socony- 
Vacuum Oil Co., Standard Oil Co. of 
California, Standard Oil Co. (In- 
diana), Standard Oil Co. (New Jer- 
sev), Sun Oil Co., Frontier Refining 
Co., The Texas Co., Tide Water As- 
sociated Oil Co. and Union Oil Co. of 
California. 


Deaths 


Eldon M. Eckhart, 52, executive 
vice president in charge of carbon 
black and oil and gas operations, 
J. M. Huber Corp., died Nov. 28 at 
his home in Amarillo, Tex. An Air 
Corps veteran of World War I, he 
joined Huber in 1926 at Breckenridge, 
Tex. After service in Louisiana, he 
went to Borger in 1936 as assistant 
to the general manager and became 
vice president in charge of the Bor- 
ger operation in 1938. He was named 
executive vice president in 1946. 
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DU POWT TETRAETHYL LtlL&AdBd COm 0 ee 


Chemical Research... 


Contributing to Better Fuels 





TO HELP THE REFINER meet the exacting demands of 
improved internal combustion engines, Du Pont’s 
Petroleum Chemicals Division is engaged in a long- 
range program of fuel research. This is an integrated 
program involving chemical, physico-chemical and 
engineering investigations. 


THE CHEMICAL STUDIES are largely conducted by the 
Jackson Laboratory. As early as 1922, the Jackson 
Laboratory was working on the commercial produc- 
tion of tetraethyl lead compounds, and this led to 
Du Pont’s successful manufacturing process. Constant 
effort since has resulted in many improvements in 
both manufacturing equipment and methods. 


TODAY, the Jackson Laboratory is applying chemical 
knowledge acquired over many years to the develop- 
ment of new chemical compounds for use as antiknock 
agents and other petroleum additives. 
This is research to help the Petroleum 
Industry produce improved fuels for 
the requirements of the future. 





The Du Pont Jackson Laboratory, located at Deepwater, New Jersey 
is the main research laboratory for Du Pont’s Organic Chemicals 


Pepartment Here chemical research applied to fuel and lubricant 








‘problems is setting the stage for improved products in the future 


BETTER THINGS FOR BETTER LIVING 
... THROUGH CHEMISTRY 





TETRAETHYL LEAD COMPOUNDS 


AVIATION MIX 


CHEMICAL RESEARCH 


Gasoline Oxidation Inhibitors 


epiline:Dyes Applied to Today’s Problems 


Lubricating Oil Additives 


...-lomorrow’s Needs 
Fuel Oil Additives 





The Jackson Laboratory is staffed with personnel 
thoroughly experienced in many phases of chemical 
research. Its facilities include much specialized 
equipment, from that required for synthesizing new 
chemical compounds to the complicated semi-works 
installations which try out many new manufactur- 
ing processes before full-scale production is begun. 


The new chemical compounds resulting from 
Jackson Laboratory research are evaluated by the 
engineering and testing laboratories of the Petro- 
leum Chemicals Division, for use as antiknock 
agents and other additives. These laboratories also 
ae eeeetedili alll develop basic engineering information to help the 
ime puis iaayaion aa chemists in their search for new materials. The 
and lubricants work of all these laboratories is supplemented by 
the findings of Company-wide research which are 
constantly examined for possible application to 
industry needs. 


Thus, through chemical research, Du Pont is 
helping the Petroleum Industry produce better 
petroleum products ...today and tomorrow. 


QU PONT 


®€6.U.5. aT. OFF. 


Better Things for Better Living...Through Chemistry 


E.1.DU PONT DE NEMOURS & COMPANY (INC.) 
PETROLEUM CHEMICALS DIVISION 


Wilmington 98, Delaware 


Semi-works installations in the Jackson 

Laboratory for proving the practicability Wilmington, Del. Wilmington, Del. 

of laboratory developed processes before Chicago, Ill. Chicago, Ill. 

full-scale manufacturing equipment is built Laboratories Tulsa, Okla. District Offices Tulsa, Okla. 
Houston, Tex. Houston, Tex. 


El Monte, Calif. Los Angeles, Calif. 











Balanced TBA Merchandising 





Danger of Over-Emphasizing TBA Sales at Service 
Stations Cited; Reports on Survey of Potential 
Tire Replacement Market Made by Oil Company 





*By M. S. MARSH 


Manager 
Tire and Battery Sales 
Standard Oil (Ohio) 


In our industry, doing a balanced 
TBA merchandising job means doing 
that job through a gasoline outlet. 


that TBA merchandising has had on 
gasoline station design I’m sure you 
have observed one point-——and a very 
cardinal point— it is still a gasoline 
station where tires, batteries, and ac- 
cessories, incidentally, are also sold. 
It is most important that it con- 
tinue to be. Proper merchandising 


3. When he drives in he is in 
variably in a hurry even though 
only going down to th 
nearest “pub” to watch the tele- 
vision show. 


he is 


1. If there is any 
be done, it must 


“selling” to 
take place on 


It does not—or should not—-mean of TBA at gasoline outlets is differ- those occasions when neither 
that we will so build our programs, ent than any other type of merchan- dealer nor customer is in a hur- 

that we will so emphasize, prod, dising, but it is the gasoline station ry (or think they are) which 
or coddle that the ultimate result that makes the difference—not the means it will probably be at the 


will be a magnificent tire or acces- 
sory store, where, incidentally a mo- 
torist can get a gallon of gasoline, 
or where, if he has the proper con- 
tacts or persuasive powers, he might 
be able to get his car lubricated or 
his oil changed. 

Nor is this necessary. TBA sales 
will not suffer from a different per- 
spective, but on the contrary will 
prosper as we keep our thinking and 


TBA merchandise. 


Fundamentals Stated 


Perhaps the restatement of a few 
shopworn fundamentals are in order 
here. 

1. A gasoline station is a 
place where a motorist goes once 

a week, or perhaps more fre- 

quently for fuel. 


air tower, or in the lube room 
or at some place removed from 
the pump island. Occasionally, 
though rarely, it will be at the 
island, but even then as sales dis- 
cussion progresses, the customer 
will find himself eventually away 
from the pumps. 


Gasoline Draws Customers 


planning and directing on the gaso- 2. Being a creature of habit With these fundamentals before 
line station plane. he reacts to the personality and us, one fact immediately stands out. 

Entrance into the TBA business service of the dealer, or the pull- It is the need for gasoline which 
has been the most romantic and dra- ing power of the brand, or the —— _ san eppercamny Se me 
matic thing in petroleum marketing Cer of the location or a chance Sires, Basserses, one acct 
since the use of automobiles became combination of all three plus, sories—and it is this recurring need 


widespread. It has changed us from 
“attendants” to “salesmen’’ on the 
lot, it has increased dealer and com- 
pany profits alike, and it has even in- 
fluenced the design of our outlets. 
Up to the time that TBA Merchan- 
dising at service stations became 
widespread, gasoline station design 
was largely a matter of either instal- 
ling curb pumps, adapting garage or 
store type buildings to service sta- 
tion use, using novelty structures in 
an attempt to flag the motorist, or 
applying residential or classic motifs 
to the accommodation of gasoline 
pumps and lube rooms. The pres- 
ence of tires, batteries, and acces- 
sories in the petroleum picture in- 
troduced the function of ‘“‘merchan- 
dising”’’ in oil marketing, and the de- 
velopment of a functional outlet to 


perhaps, a few more influences, 
so that he makes almost 90% 
of his visits at one particular 
station. 











that continues to bring us these sales 
opportunities. 
that 
and consequently our TBA market is 


This is fortunate, 


every automobile needs 


+ 1 
eae 


fuel 





accommodate this “merchandising” 
occurred concurrent with, and con- 
sciously or unconsciously, because of 
this new element. 

Now, despite the terrific influence 


Reproduced in part here is the reporting sheet used by Sohio service stations in 
checking the state of wear on automobile tires of cars serviced at or patronizing 
these stations. Information thus obtained formed the basis for company’s potential 


* Partial text of paper ‘ 
tire replacement market survey 


Industry TBA Group in 


delivered before Oil 


Chicago, Dec. 6-7 
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as large as the total of all automo- 
biles in use. 

But, stated another way, since our 
sales opportunity rests primarily on 
the customer’s need for gasoline, any 
action, any program that subordi- 
nates the importance of gasoline ul- 
timately reduces our TBA potential. 
It is for this reason that the special- 
ized tire store does not attract the 
volume of traffic that the service 
station does. And it is for this rea- 
son that I have observed, and I’m 
sure you have too, numerous _in- 
stances where the injudicious mul- 
tiplication of merchandise lines and 
mechanical services by a dealer has 
resulted in diminishing gasoline vol- 


ume with its corollary ultimate of 
reduced number of customer con- 
tacts. 


We, of the oil industry TBA group 
must bear in mind that gasoline is 
the goose that lays the golden eggs, 
and in our enthusiasm to gather them 
we must not kill it. To observe this 
is not to diminish our TBA activities 
nor to pull in our horns. None of 
us, as yet, has even begun to tap 
the TBA possibilities that our cus- 
tomer contacts bring us. It does, 
however, require that we constantly 
keep before us oil business and that 
we shape our programs and examine 
our lines of merchandise with this in 
mind. Which brings me to the sec- 
ond element: 


What TBA Items Should Be 
Handled ? 


This is a highly controversial ques- 
tion, the answer to which is probably 
as variable as is the marketing phil- 
osophy of each individual company, 
the area served, and the type of out- 
let. 

Since tires and batteries are large- 
ly self definitive, though there is 
much to be said about the multiplici- 
ty of “lines” even here, the question 
can be reduced to “what accessories 
can be sold” at gasoline stations. 
The answer to that is ‘anything.’ 
But, if we are to qualify and ask 
“What accessories can be sold with- 
out impinging on gasoline volume 
without cluttering the outlet to the 
prejudice of motor oil and lube jobs 

and without confusing the dealer to 
the point where his over-all sales 
ability is reduced and his island serv- 
ice impaired,”’ it becomes another 
matter. 

First of all, we should examine an 
accessory item to see how it dove- 
tails with our main stream of sales, 
gasoline. If it is not directly re- 
lated to motoring, it would be well to 
reject it. There are exceptions to 
this, of course. Some items have no 
established market outlets and can 
be sold through gasoline stations 
very well without conflict. But they 
are exceptions. 

Second, we should strive to keep 
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our accessory lines simple. Even in 
the staples, the models, kinds, and 
sizes required to serve the market 
are so numerous and complex that 
to attempt to do a good selling job 
without “Chexall” or some _ other 
equally comprehensive reference 
work is to invite disaster. We should 
educate our dealer to strive for vol- 
ume of sales, not volume of stock. 
I, for one, would much prefer to sell 
100 of an item, than one each of 100 
items. 

In our own experience, even though 
we have compressed our accessory 
line to about 100 items we still find 
that 80% of them account for only 
about 17% of dealer sales and but 
11% of the accessory profits. The 
first 10 items account for 64% of 
sales and 68% of profits. 


Now this is not to say that we 
should further compress our acces- 
sory line to 10 items, nor that 100 
is the right number, nor that even 
if it is, that we have the right 1090. 
Far from it. But it does mean that 
we should examine new items very 
carefully, that we should continu- 
ously re-examine our present items, 
and that we should establish sales 
laboratories in which we can pretest 
the salability and sales propriety of 
any item 





Third, we should tread lightly in 
adding mechanical services. When 
you are touring, do you stop at serv- 
ice garages for gasoline and oil—do 
you stop at gasoline stations for me- 
chanical services? I see a distinct 
trend in the gasoline station toward 
its metamorphosis into a _ service 
garage by the unwise addition of me- 
chanical services, and I distinctly feel 
that if and when that change comes 
about it will be regretted by dealer 
and company alike. Such things as 
wheel balancing, motor tune-up, pow- 
er radiator cleaning, wheel align- 
ment, brake adjustment, etc., are 
very necessary services. In my opin- 
ion they are jobs for experts, and I 
submit that their propriety in a 
gasoline service station is not proved 
I recommend against them. 


Now from the foregoing one might 
conclude that I also oppose the en- 
tire accessory line. Far from it. Ray 
Shaw (Chek-Chart) has aptly said 
that a department cannot exist on 
tires and tubes alone, and I won- 
der if he realizes how right he is 
In preparing material for this paper 
I examined records covering several 
million dollars of sales of accessories 
both to and through dealer channels, 
and I have found that, despite the 
wide disparity of dollar sales in favor 


Common Mechanical Conditions 


that cause Undue Wear of Tire Treads... 


Many mechanical conditions can couse tire 
trouble and abnormal wear 


should be made by o wheel alignment expert 
To help you discover ond check abnormal 





and « 


tire teilure. Most of these irreguiar conditions wear, here ore examples of the six mas? com 


result from improper whee 
adjustment. If your tires are weoring irregu 
orly or too rapidly, o mechanica heck 


alignment or mon mechanico! conditions that couse trouble 
Check the SOHIO Satety-Prints of your tires for 


signs of the following kinds of abnorma! wear 





Sohio “Safety 
Print” illustrates 6 
common mechan- 
ical conditions that 
cause undue wear 
of tire treads. Tire 
impression or print 
is made on two ee 
parts of print. One pomp oe “a Pate 
is given to custo- Yenc 

mer and other re- 
tained by station 
for follow - up 

records 





1. UNDER-INFLATION 





i 


4, CASTER. This ic described as the 
bockword filt of the asle. Too little 
caster couses the whee! to wonder o 
weave, resulting in spotty wear you see 
oo thes point Unequal cotter cautes the 
wheel te pull to one side, resulting ie 
eacessve ond uneven wear 
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2. OVER-INFLATION 3. CAMBER. bh. bed of woe 
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5. CAMBER AND CASTER. 6. TOE-IN OR TOE-OUT. 








Here you woe the tind of spotty 
cupped, one-nded weor thet retults 


alse improperty tilted. Camber ond 
caster together, are particulerty 
destructive to fire treed 


Weer from this couse shows up in the 
feathered edges of the tire print, A 
feathered edge or the inside of the tire 
ndicates o toed-- wheel. o feathered 
edge on the outside indicates o 
foodoet wheel 
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of tires and tubes, gross profits from 
accessory sales compared favorably, 
very favorably in fact, at both the 
supplying company and the dealer 
level. Of course, this gross is sub- 
ject to far greater impairment from 
stock obsolescence, shop wear, slow 
turn, etc., than is the case of tires 
and tubes, but this merely points up 
the need for close examination of 
the accessory problem. I am firmly 
convinced that the greatest single 
source for increasing profits for the 
dealer lies in the further development 
of his accessory business. Unfor- 
tunately, the business is complicated 

and the great need at the gasoline 
station is that of: 


Keeping Things Simple 


This need is so great that I con- 
sider it a major element in doing 
a balanced job of TBA merchandising. 
Whatever success has attended my 
company’s undertakings in the TBA 
field can be attributed as much to 
that maxim as to any other one ef- 
fort. True, we had to learn the hard 
way-—but learn we did—-and we are 


still learning. ‘Keep it simple.” I 
should like to address this comment 
to our suppliers as much as to my 
colleagues and to our dealers. 

The tendency to superimpose meth- 
ods, programs, policies, and even 
lines which were designed for serv- 
ice garages, car agencies, or other 
channels of distribution on the gaso- 
line service station is to be regret- 
ted. It simply will not work because 
the gasoline service station differs 
from the service garage, the car 
agency, the department store, the 
haberdashery, or the grocery store. 

If time permitted I could cite case 
after case of the miscarriage of pro- 
grams and of the discouragement of 
dealers, because things were not kept 


simple, because some master mind 
in an executive suite felt that a pro- 
gram including nine lines of tires, 


original equipménrt' changeovers, four 
kinds of tubes and what have you, 
could merely be handed to a man 
whose bread and butter depended on 
his keeping a hundred or more mo- 
torists a day happy, and that he 
would go to town with it. He won't. 





He won't because such a program is 
unnatural and out of place in his 
own sphere of business. Balanced 
TBA merchandising requires that ws 
forego improvising, interpolating, and 
adapting—that our point of departurs 
be the contact at the gasoline pump 


Building a Sales Campaign 


First, let me say a word in de- 
fense of sales “campaigning.” Many 
oil companies are inclined to sniff 


at campaigns because they are be- 
neath their dignity, or are “not cog- 
nizant of the year round continuing 
nature of our business” or becauss 
the “day-in day-out steady pull pays 
out in the long term.” That is a 
lot of hogwash! So long as peopl 
are lazy—or so long as they are mo- 
tivated by what now motivates them, 
they'll have to have needles in the 
back—or carrots in front of them 
or burrs in the breeches—or what- 
ever else is necessary to steam them 
up and keep them moving—and that 
is just exactly what campaigns do! 
Now, for the store-bought, ready 
built, all-in-one-package campaign, de- 





Method A. Tally, sheets were 
printed on which were record- 
ed 

1. Make of car 

2. Year of manufacture 

3. Position of wheel on car, 
i.e., left front, right front, left 
rear, right rear. Spares were 
not checked. 

4. Condition of tire as de- 
termined by use of a_ tread 
depth gauge inserted in center 
grooves of car. Tire condition 
was recorded in one of three 
categories: 

a. “Smooth”. In___ this 
group were tallied those 
tires on which there was no 
tread design remaining or 
where the tread configur- 


ation did not extend over 
's of the circumference. 
ee ay Those tires 


which could not properly be 
called “smooth”, but on 
which the tread design 
depth did not exceed 4 of 
the total of a new tire were 
accumulated in this group. 
c. “Others”. This category 
included all tires not in- 
cluded above. 
B. In order to get the benefit 
of disinterested viewpoint, mem- 
bers of an outside organization 





Survey of Potential Tire Replacement Market at Sohio Stations 


were hired to make the survey. 

C. Selection of stations at 
which survey was to be conduc- 
ted was made with the thought 
in mind of procuring cross sec- 
tions of make and age of auto- 
mobile, income group of owners, 
etc., in so far as was practical. 

D. The survey was made at 
Cleveland stations. In order to 
test validity of the survey, spot 
checks of tire conditions were 
made in four other areas in the 
state, (Toledo, Lima, Dayton, 
Portsmouth). The statistics of 
these checks did not materially 
differ from those made in Cleve- 
land. 

E. Subsequent to program an- 
nouncement, it was verified at 
numerous stations and dealer 
locations throughout our 13 
sales divisions. At these loca- 
tions it was conducted by the 
dealers and station people them- 
selves. 

Of greatest importance to the 
Sohio station or dealer is that 
this survey was not an “opinion 
poll”, a sampling of parking 
lots or some other abstract or 
purely statistical evaluation of 
a market. 

It was an 
count of 


and 
automobiles 


inspection 
actual 


whose drivers had stopped at 
Sohio pumps to purchase Sohio 
gasoline and who, therefore, 
were already sold on Standard 
Oil. It might be said that the 
survey was not of the potential 
tire replacement market for | 
1948, but of the potential Atlas 
tire replacement needs of regu- 
lar Standard Oil customers. 





; 

Some quarrel can be had with 
the categories of tire condition, 
since, in fact the “4%” group 
actually embraces all tires not | 
properly called “smooth” and 
on which the tread design did 
not measure greater, in the cen- 
ter grooves, than 4% of the tread 


depth when new. Many of 
these were all but smooth. 
Therefore, any conclusions 


drawn from the resultant statis- 
tics would err on the conserva- 
tive side. 

It is assumed that any tire 
with \% or less of its tread de- 
sign remaining will require re- 
placement sometime during the 
current driving season. 

Smooth tires represent im- 
mediate replacement need. 

“4” tires present the best re- 
sale opportunity and, therefore, 
are good immediate “horse 
trades.” 
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ALL-WEATHER, MULTI-PURPOSE LUBRICATING GREASE 
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New Lithium Automotive Lubricating Grease 


Here’s the answer to year-round customer pull 
... more sales . . . steady profits. LUBE-LITH, 
the amazing All-Weather, Multi-Purpose 
Lithium base Lubricating Grease, has numerous 
advantages. 

LUBE-LITH has high water and heat resistance, 
unusual stability, yet pumps readily at tem- 
peratures as low as zero. It lubricates perfectly 
under all driving conditions, winter and summer. 
One power gun with adapter and LUBE-LITH 
lubricates chassis, wheel bearings, water pumps, 
universal joints, covered springs, etc. It is clean 
and easy to apply—it saves time, money and 
storage space. Makes steady customers out of 
occasional buyers. 


WréLe Today tor full information. 
PACKAGED UNDER YOUR BRAND OR COMPANY NAME 


! } 
| BATTENFELD GREASE AND OIL CORP. 
1 3148 Rocnoke Rd Kansas City, Mo 1 
! Please forward full information on new Lube-Lith today ! 
! No obligation ! 
| ! 

! 
Name j 
\ ; 
l Address ; 
| ! 
i City Zone State 1 
1 1 





TBA Merchandising 





veloped by the overly clever boys, the 
pitchmen, the high pressure artists 
and those of similar ilk. The service 
station customer is a normal human 
being who reacts in a normal way. 
The service station salesman is a nor- 
mal fellow who works in a normal 
way. Neither customer nor salesman 
will react favorably to an abnormal 
sales situation, one that puts either 
of them on the defensive—or on the 
spot—or makes them look or feel 
ridiculous. Sohio sells a lot of TBA, 
but there is no place in a Sohio cam- 
paign for tricks or clever stuff. 

We like to begin building a sales 
campaign with facts, and we believe 
that facts are where you find them. 
In our business the place to find 
them is at the gasoline pump. 

There were some very pessimistic 
forecasts on replacement tire sales 
early in 1948. The trade press was 
full of them, and we, like everyone 
else 


was concerned. We knew that 
every motorist who as much as took 
his car out of the garage in 1947 


bought at least one new tire before 
the year was out, but being in the 
gasoline business we also knew that 
that same motorist drove his car more 
miles than ever before in 1947. It 
was probable that he also wore out 
his tires to a greater extent than 
ever before in history. It was prob- 
able—but we didn’t know-—and we 
determined to find out! 
Started Survey 

Early in March we started visiting 
places where we could find out. We 
talked to men who did know—not 
tire experts—but the men who were 
looking at automobiles and inciden- 
tally, tires, all day long, the men at 
the gasoline pump. 


We asked one station to check all 
the tires on all the automobiles for 
State of wear over one week end. 
The report was so startling that we 
were incredulous, so we asked other 
stations and dealers to re-check. We 
then became scientific, developed an 
elaborate tire tread gauge and a 
highly technical reporting sheet. 
(see p. 25 and 26). These were em- 
ployed at stations and dealers all 
over our marketing area with the 
following results (See Table 1, Table 
2 at right and box on p. 28 explaining 


the method): 

1,262 automobiles were checked 

4 tires each. 

0,048 tires on the road (spares 
were not included) were exam- 
ined. 

44.5% or 2,248 tires retained 


observed 
ment, 
season was well advanced 


30 





more than ' of the tread design. 
55.5¢7 or 2,800 tires had 4 or 
less of the tread design remain- 
ing 
Thus, half of 
immediate 


before the 


than 
needed 
would 


more 


the 


or 


tires 
replace- 
Summer 





TABLE 1 — Number of Cars 
Requiring Replacement of One or More Tires 


(A tire having ™%4 or less of its tread design remaining is assumed 


to require replacement before c paign 


Requiring Req. 
By Make of Ca 4 tires 3 tires 
Cadillac. ; ' 5 2 
PR owe ane 56 2 
Oldsmobile 32 5 
Chrysler aa Gr arial el arcs aioe. 3 
Others. “ na 21 4 
Total 134 16 
Pontiac P ké » 47 9 
De Sote .... ee a ‘ 13 1 
Dodge ay 60 8 
Studebaker ae ae 10 1 
Mercury ..... i 3 6 
eee ‘ 25 13 
Total 1558 38 
Ford .. e's rrr 78 10 
Plymouth aes 85 10 
Chevrolet . oe ~ 87 7 
Willys. . ; ‘ 4 
Others .. ° . 3 
Co =e 257 27 
Grand Total 549 81 

(66.2%) (9.8% 


The most important 
ment tires, the odds are 2 to 1 that a full set is 





is ¢ leted. 

Req. ° No. of Percentage 

2 tires 1 tire Cars to Total 
1 — 8 1.0 
22 16 96 11.6 
11 48 5.8 
7 3 33 4.0 
8 2 35 4.2 
49 21 220 26.6 
7 5 68 8.2 
3 17 2.0 
§ 4 80 9.7 
2 13 1.6 
1 3 13 1.6 
13 9 60 7.3 
34 21 251 30.4 
17 6 111 13.4 
19 7 121 14.6 
13 7 114 13.7 
1 1 6 n 
1 1 5 .6 
51 22 357 43.0 

134 64 828 

) (16.2%) (7.8%) 100.0 


required 


TABLE 2 — Number of Cars 

Requiring Replacement of One or More Tires 

(A tire having ™% or less of its tread design remaining is assumed to 
require replacement before campaign is completed.) 

Many Sohioans feel that the larger percentage of new cars diminishes the 
replacement market, but from the following it is apparent that the Sohio cus- 
tomer who purchases a new car proceeds to drive it and wear out his tires 
Again age of car apparently has little to do with replacement need, although 


the highest need appears to exist among the 1940 and 1941 models. 


lowing table.) 


By Age of Car Requiring Req. 
Year of Mfg. 4 tires 3 tires 
1935 and older 62 4 
36 oon 17 5 
37 85 7 
38 29 7 
39 : . 7 14 
10 ' ; 112 7 
41 . 55 18 
42 22 3 
46 ord 10 
17 39 6 
1s , 4 
Total 549 81 
Of the 828 automobiles whose owners represent 
549 or 66.2% require full sets of tires 
Slor 9.8% need 3 tires; 
134 or 16.2% need 2 tires; 
64 or 7.8% need 1 tire; 
From the above it is observed that the 


station for whatever reason will 
requiring replacements, 2 out of 3 


bring with i 
will need full 


Of the 2,800 tires with \% 
design or less remaining 

1,068 (or 21% of 
were smooth; 

1,732 (or 34.5% of the total) 
had varying degrees of tread re- 
maining from “almost smooth” 
to 4 of the original design. 

Thus, one out every five tires 
observed required immediate replace- 
ment, while an additional three out 
of every ten would require replace- 


tread 


the total) 


of 


Req. 
2 tires 


5 


5 
12 
13 
20 

6 
50 

6 
11 

6 


134 


probability 


sets 


is 2 to 
t a tire sales opportunity, 


Req. 
1 tire 
2 


— 
HK NCW ADAA & 


_ 


64 


1 that 


front wheel; 
right front wheel; 24.9% were on 


the left rear wheel; 


thing to observe, however, is that when an automobile requires replace 


(See fol- 


No, of Cars Percentage 
in Age Group __ to Total 

73 8.8 

31 3.7 

105 12.7 

55 6.6 

110 13.3 
133 16.1 
139 16.8 

34 4.1 

80 9.7 

63 7.€ 

5 f 

828 100.¢ 


prospective tire purchasers 


every 


24.6% 


on the right rear wheel. 
Thus is conclusively proved the ad- 
monition that 
build tire sales look at all four wheels 


of the 
spare). 
Of the 


checked 


828 or 65.5% 


car 


(a 


total 


if you 
nd don’t 
of 1,262 


car entering 
and that of those 


were 


25.4% 


are 


your 


cars 


on the 


were 


going to 
forget the 


automobiles 


required replace- 





‘ . me of one or ore tires. 
ment within the near future. ent of "e © more tir 
E Only 434 automobiles were 
Of the 1,068 tires (smooth) equipped with four tires on the 
earvea 9G OC rere of . 
obs rved 20.2% were on left road having more than 4 of the 
front wheel; 25.47 were on right tread design remaining 
P ‘ . - « Se 
front wheel; 24.6% were on left 


rear wheel; 23.8% 
rear wheel. 
Of the 


category 


were on right 


1,732 tires 
24. 


3 in the “4” 
9°) were 


on the left 


Tire needs are no respecters of car 
class. Buicks need tires as frequently 
as Fords—cChryslers need them 
much as Chevvy’s, as shown in table 
above. 


as 
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It’s a natural as a 


ow -. was, we oe: Caer aie . e 
Es 23 Sgiieee: ahs = service station and 


When equipped with wrecking crane, the Universal garage service car. 


“Jeep’”’ becomes a dependable, efficient wrecker... 
capable of towing any passenger car 


The Universal “Jeep” has what it takes to work as a tow 
car and wrecker. It has the strong frame and reinforced 
drawbar required for heavy towing. The clutch is 
larger, too—and there are special low gear ratios for 
getting under way with heavy loads and for sustained 
pulling at extremely low speeds. The highly maneuver- 
able “Jeep” is unhampered by close quarters or heavy 
trafic. Pour-whecl drive takes it over bad roads, through 
mud and drifts impassable to erdinary vehicles. 

See the versatile, economical Universal “Jeep” today. 
It does more different jobs for garage men and service 
station operators than any other vehicle. You can't beat 
it for road service and trouble shooting—and it serves 


equally wcll as a pick-up, tire repair truck, snow plow, 





gee The 
. : . . . . e 
The Universal “Jeep” carries mechanics and equip- _ ee = rive 
ment to the job. Steel bed has space for tires, batteries, 


sweeper, and as a general utility vehicle. 
tools. Power take-off at rear can be used to operate 


a 
air compresscr unit, for inflating tires. UNIVERSAL 


WILLYS-OVERLAND MOTORS, TOLEDO * MAKERS OF AMERICA’S MOST USEFUL VEHICLES 


December 15, 1948 . 31 














THE WAYNE PUMP COMPANY x FOI 


ALSO MANUFACTURED IN ENGLAND BY THE WAYNE TANK & PUMP CO., LTD., NEWLANDS PARK, KONDO E 2 
EQUIPAMENTOS WAYNE DO BRASIL, LTDA., RIO DE JANIERO ry WAYNE ’$ 
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MEANS WHAT IT SAYS 


WAYNE Computing Pumps are outstanding in 
their performance because of the finely engineered coordi- 
nation of each unit making up the pump. The computer can 
only be as accurate as the meter. The long, sustained 
accuracy of Wayne’s four-cylinder positive displacement 
Meter has been proved in tens of thousands of installations 
all over the land. It requires little service but parts are easily 
accessible when necessary. It is built as a precision instru- 
ment should be. 








FOT WAYNE 4, INDIANA 


KONDO E. 2% a THE WAYNE PUMP CO TORONTO 
PAYNE *S BUSTRALIA, LTD., ADELAIDE 


December 15, 1948 













ABOVE— 
Even in rainy weather, safe working 
conditions prevail at this new loading 
rack of Great Lakes Pipe Line Co. 
Hydraulic system moves the loading 
platform up or down so it is even with 
top of truck tank while loading oper- 
ations are carried out 


RIGHT— 

Nine individual lines and meters which 
follow the design of all new terminal 
piping and loading facilities provide 
for loading a maximum of nine differ- 
ent grades of products without the nec- 
essity for revision of existing arrange- 

ments 


Great Lakes Facility 
Provides Accurate, 
Safe Operation 


(Final installment in series of three ar- 
ticles on Great Lakes Pipe Line Co. op- 


erations.) 


By LEONARD CASTLE 
NPN Staff Writer 


SIOUX CITY, Ia—A new type 
transport loading rack, which in the 
opinion of company management is a 
distinct improvement over conven- 
tionel design it has heretofore used, 
has been installed at seven terminals 
as part of the Great Lakes Pipe Line 
Co.’s recently completed $30,000,000 
expansion program. 


The rack, designed to afford ut- 
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most safety to the operator and speed 
and accuracy in loading, was _ in- 
stalled at terminals in Sioux City 
(which was described in a previous 
article), Sioux Falls and Watertown, 


S. D., Alexandria and Mankato, 
Minn., and Fargo and Grand Forks, 
N. D. 

Two transports can be loaded si- 
multaneously with the same at- 
tendant handling both operations. In 
the center of the rack, at a second 
story level, is the stationary platform 
from which he works. On each side 
are the loading platforms, which are 
lowered to the level of the transport 
top when the loading operation be- 
fins, and raised above the level of 
the stationary p!atform when the 
loading rack is vacant. 

The principal safety feature is that 
with the movable platforms there is 
no way the attendant can fall to the 
ground. When the platform is low- 
ered, the top of the truck fills the 
opening through which he might fall. 








Efficiency and 


















































When the rack is vacant, the load- 
ing platform is raised to a height that 
would preclude anyone climbing upon 
it. 

The loading platform rests on hy- 
draulic plungers installed beneath th: 
roadway. The platform is at its high- 
est position, approximately four ft 
above the loading level, when the 
truck enters the rack. As soon as 
the truck is stopped and the moto? 
turned off, the operator attaches a 
grounding cable and then presses a 
button which lowers the platform 
to the top of the transport. When 
this is done, the attendant may move 
in all directions with perfect safety 
since there is no opening through 
which he might fall and the surface 
on which he is working is level. 

The attencant next removes the 
dome covers, pulls the pantograph 
piping which carries the products into 
position, attaches the downspouts, ad- 
justs the set stops on the fixed plat- 
form, inserts the bill of lading into 
NATIONAL 
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the automatic printer which regis- 
ters gallonage, and starts the flow of 
products. The product flows into the 
transport at a rate of 300 gals. per 
minute. 

When the desired volume of prod- 
uct has entered the transport, flow 
is cut off automatically by the set- 
stop. The attendant then removes 
the downspouts, seals the dome of 
the truck compartment and removes 
the bill of lading from the printer. 
He pushes another button, the load- 
ing platform raises and the transport 
is ready to depart. To prevent the 
transport driver from inadvertently 
attempting to pull away before the 
platform is raised, strips of cloth 
hang down in front of the windshield, 
obstructing his line of vision and in- 
forming him that the loading opera- 
tion has not been completed. 

The pantograph piping, designed to 
handle nine different types of prod- 
ucts, forms the center of the rack’s 
operation. The piping may be moved 
up and down and back and forth to 
reach the transport domes. A _ six 
pulley trolley, guided by a set of 
beams, prevents the pipes from twist- 
ing out of position. 

Buttons which stop and start the 
electric pumps are within immediate 


peed in Handling Products 


access of the attendant. 

The tank car loading rack and the 
motor transport loading device are 
interlocked both hydraulically and 
electrically, but the electric control 
panel at each point operates separate 
relays. This provision is to take care 
of the pump motor stops and starts 
when both are loading from the same 
tank. The first operator to push the 
start button closes the pump con- 
tact switch and starts the pump; the 
last one to push the stop button re- 
leases the switch. This arrangement 
prevents one operator from stopping 
the pump when the other has not 
completed his loading operation. 

Possibility of damage from the un- 
avoicable contraction and expansion 
of the above ground pipe runs has 
been eliminated by using long grad- 
ual pipe bends at appropriate posi- 
tions. 

Great Lakes officials declined to es- 
timate the construction cost of such a 
rack as compared with a convention- 
al type, explaining that their new 
device was erected during an adverse 
period of extreme material shortages 
when substitution was the rule and 
any figures quoted would be mislead- 
ing. 

Sizes and weights of piping and 


The high degree of operating safety provided by the loading machine is demon- 
strated by this view of the loader inserting the downspout in a compartment of a 
transport. This picture was taken before the full complement of printer heads had 


been installed 


















































































































fittings in many instances, they said, 
could not be purchased at design 
specifications and frequently those 
used were four or five times heavier 
than needed, which brought the cost 
far above normal. 

“It will take time to determine 
whether normal investment in the 
machines, above the cost of other 
loading facilities, is justified,” the 
company said. 


Coastal Stresses 
Speedy Handling 
Of Peak Traffic 


By BRUCE QUAYLE 
NPN Staff Writer 


Round-the-clock operation of a 
transport truck terminal in the met- 
rovolitan New York area calls for 
ability to handle peak traffic loads 
in a hurry, to load fast and to cut 
paper work to a minimum. 

Using the increasingly-popular ro- 
tarv loading rack layout, with im- 
proved spill facilities and a stream- 
lined office operation, Coastal Oil 
Co., Newark, N. J., has made its 
Port Newark terminal—where 70% 
of the volume goes into transport 
trucks-—a model for such an opera- 
tion. Recent additions to the rack 
have made it possible for Coastal to 
average up to 450 zailons per minute 
in truck loadings. 

Coastal’s rotary rack layout is 
similar to that of Island Petroleum 
Corp., Flushing, L. I. described 
in the June 19, 1946, NPN (p. 26), 


having its loading bays in arm- 
like sheds which stand out per- 
pendicularly from three sides of 
the terminal office building. The 


rotary layout with bays close to 
the offi-e and on three sides of the 
building cuts truck maneuvering, driv- 
er walking time, and facilitates the 
flow of plant traffic. Coastal also uses 
a rotary rack layout at its Passaic, 
N, J., terminal with bays on all four 
sides of the building, but has not yet 
made improvements there to speed up 
loading time, 

In all, Coastal has 14 loading bays 
containing 19 spills at Port Newark 
through which it handles No. 2 and 
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USES: 1. Filling above-ground storage tanks with gasoline, 
kerosene and fuel oil by pumping from over the top of tank cars 
and from transports. 2. Delivering from storage tanks to truck 
loading racks. Each is a 2-inch pump with capacity of over 115 GPM 


USER: Socony-Vacuum Oil Company agency plant at Stockton, 
Ilinois. 

Another modern bulk plant where Marlow Self-Priming 
Centrifugals have ended pumping problems. Any one 
of the four Marlows which are installed here will empty 
a 10,000-gallon tank car in I!/, hours — or fill a 1,500- 
gallon truck tank in 14 minutes — and will do it auto- 
matically, quietly and dependably. 


What's more, these Marlow centrifugals would be 
doing their efficient job even if the storage tanks were 
underground, because a Marlow combines the time- 
proved advantages of centrifugal pumping with fast, 
positive self-priming action. A Marlow won't vapor 
lock. It purges itself automatically. 


In a Marlow, the impeller alone moves the liquid— 
there are no auxiliary priming devices to adjust or get 
out-of-order. Furthermore, a Marlow stays efficient 
even after long, hard use. That's because there are no 
rubbing parts in these modern pumps; therefore, tank 
scale, welding shot and other abrasive solids which are 
so destructive to rotary pumps hove practically no 
effect on a Marlow's efficiency. Maintenance costs 
and down-time are cut to a new low. 


MARLOW PUMPS e 


RIDGEWOOD, NEW JERSEY 





THAT’S WHY MORE 
BULK PLANTS CHOOSE 
THEM EVERY DAY 


= 





—. 
erent Sai Snes Sarees: 
ALL THESE ADVANTAGES, AND MORE... 
e Self-priming on suction lifts 

e Centrifugal action—quiet, efficient 

e Marlow self-compensating shaft seal 

e Higher capacity for size 

e No by-pass or pressure-relief valves 


e Long life and low maintenance 


e Continued high capacity at low initial cost 


KNOW THE DETAILS 


The Marlow bulletin, “Petroleum Product 
Pumps,” describes and illustrates the ad- 












vantages of this modern way to pump 
petroleum products A copy will be 
sent you promptly 
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No. 5 fuels and kKerosine only. Of the 
bays, six are equipped with 4-in. 
spills, the rest having 3-in. spillc. 
Coastal has found that it is possible 
to attain a loading speed of 600 g.p.m. 
over a short period with the 4-in. 
spills, and its meters are rated for 
600 g.p.m. This fast speed, however, 
makes it difficult for drivers to con- 
trol spill arms. 

Before a recently completed expan- 
sion program, which increased the 
Port Newark facilities to the present 
point, terminal had 11 loading bays 
with 11 spills on two sices of the 
building only. 

Before the changes, all metering 
equipment was inside the office spac: 
with resulting obstruction, odor and 
distracting noice. Now only meter 
heads are in the office, where over-all 
space has been increased four times, 
and all three conditions have been 
corrected. Increase in space includes 
the addition of a driver-emp!oye rec- 
reation room in the bacement 


iriow Controlled from Office 

Meters are ranged along windows 
on the loading bay sides of the office 
with swivel heads so that they can 
be swung toward the driver while 
truck is loading. Directly under each 
meter head is a valve control which 
must be opened before the driver 


At left meter dial is swung around so the man on the rack can see it. 
trol under the meter head which is located in the office as shown in photo at right 


| 
- 
oe 


se 
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Office and rotary loading racks at Coastal Oil’s Fort Newark terminal. 








Maneuvering of trucks is easy 


on the rack can receive any product 
This gives office force complete con- 
trol over all product flow. 

Coastal utilizes four pumps for its 
racks: Two for No. 2 and one each 
for No. 5 and kerosine. There is a 
standby pump for each product in 
case of breakdown. A manifold ar- 
rangement connects each pump with 
each spill handling its product. Flow 
of product from pumps through spills 
is controlled by degree of spill valve 
opening. 

Loading of transport trucks with 
four or five compartments has been 
speeded by use of a wyed connection 
on two of the No. 2 oil spills. Line 
running from meter divides into two 
perpendicularly set branches at the 
bay so that driver can load a multi- 
compartment truck without maneu- 
vering to place individual compart- 
ments under one spill outlet. Valves 
permit uce of only one spill branch 
at a time to maintain adequate pres- 
sure. 

With all facilities in operation, 
Coastal estimates that it can put 
through an average of 4,000 g.p.m. 

2aper Work Cut to Mintmum 

Paper work in the office is cut to a 
minimum through use of a multi- 
carbon ticket in the printing meter 
heads. Each ticket contains four 








Trucks can load along three sides of the building. 


duplicate forms which are all print 
ed at once with amount of delivery 
registered on meter. First 
given to driver when he comes into 


form 1s 


office to sign for load, this serving 
as his record for gallons received 
Second handled by 
force which affixes prices and mails 
it out to customer before next day 
for his invoice on that particular 
shipment. Third form goes to Coastal 
main office for accounting purposes 
Last form is kept at terminal for rec- 
ord file. 


form is office 


It is planned to equip the terminal 
with a public address system making 
pocsible communication between driv- 
ers and office, as well as between 
office and terminal employes work- 
ing outside. 

As part of the plant expansion, 
Coastal has added a small labora- 
tory in the basement equipped to run 
quality tests on all product shipments 
arriving at the plant, being 
made continuously as tanker or tank 
car is unloading. 


tests 


Coastal has also added to its stor- 
age facilities three 96,000-bbl. tanks, 
all equipped with individual steel fire 
walls capable of containing full 96,000 
bbls. should tanks collapse or leak 
Whole plant is equipped with a foam 
fire protection system 


All loading operations are started with a valve con- 
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Budget Method for Heating Oil Accounts 
Speeds Bill Payments, Builds Good Will 


Independent's Policy of Handling Customer 
Complaints Promotes Good Sales Relations 


Petroleum marketers with a domestic heating oil business have 
a growing problem of collecting the considerably larger fuel oil bills 
brought about by higher price levels. Difficulties were first encountered 
last heating season and will increase this year as users contend with 


higher costs of all necessities. 


This article describes a budget method for heating oil accounts 
worked out by Consumers Co., a large Chicago fuel oil distributor. 
A second article describing a change in its method of handling fuel 
oil orders being installed by Consumers will appear in a future issue. 


By FRANK C. STURTEVANT 


NPN Staff Writer 


A 12-month budget plan for heat- 
ing oil customers was tried last 
season by the Consumers. Co., 
large fuel oil distributor in Chicago. 
During the product shortage at that 
time, it was not practical to give it 
much promotion. Practically any kind 
of publicity then only brought a flood 
of inquiries from people who were 
trying to buy oil and were not in- 
terested in terms of payment. 

About 30 customers adopted the 
suggestion, and none have, as yet, ex- 
pressed any dissatisfaction with it. 
Later, during the summer, a gen- 
eral letter was mailed to all cus- 
tomers, with a reply card, with the re- 
sult that several hundred accounts 
have now signed up for budget bill- 
ing. 

The letter thanked each customer for 
his patronage, and pointed out some 
of the efforts made by Consumers to 
keep up with demand. The budget 
plan was mentioned as an additional 
service offered at no cost to the cus- 
tomer, which would enable him to 
spread his heating cost over an en- 
tire year. A fuel oil contract was also 
enclosed. 

The form used for signing up bud- 
get customers is patterned after a 
similar one used by a local gas util- 
ity, according to Truman H. Gish, 
general manager of the Consumers 
fuel oil division. Actually, it is an 
application for special credit terms. 
The face of the form, reproduced 
on p. 40, shows the customer's heat- 
ing bills by months for the previous 
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season, or, for a new customer, an 
estimate of his annual heating cost. 

The plan is set up to start before 
Aug. 31 in any year. However, should 
a customer decide at a later date to 
adopt the plan, he may do so pro- 
vided that he pay whatever install- 
ments are necessary to bring him up 
to date. As can be seen, the essence 
of the plan is that the customer 
makes advance payments which ac- 
cumulate well ahead of the peak of 
the heating season. 

For customers who are interested 
in the budget plan, forms are made 
out in duplicate and sent to him for 
signature. When the customer signs 
and returns a copy the plan goes in- 
to effect. It is stipulated that the 
agreement is automatically renewed 
each year, unless terminated on 30 
days’ written notice by either party. 

Other conditions are set forth on 
the back of the form. These relate to 
the method of figuring the initial 
payment when less than a full year 
remains to the end of the heating 
season on May 31, and to adjustments 
for over or under payments. 

If the customer uses more oil than 
his monthly payments will cover, it 
is provided that he settle for the ad- 
ditional amounts as billed. 

If on May 31 he is found to have 
paid for more oil than was delivered, 
he may have a refund, or at his op- 
tion the excess may be credited to 
subsequent bills. 


Not for Space Heater Customers 


It should be noted that the plan 
is described as Fuel Oil Central Heat- 
ing Budget Plan. Because of the 





Truman H. Gish, general manager, fuel 
oil and equipment division, the Con- 
sumers Co., Chicago 


smaller amounts involved, the plan is 
not made available to space heater 
customers. The company serves sev- 
eral thousand such customers whos 
storage consists of the usual 50-gal 
drum, or at the most a pair of drums 
For such small deliveries as can be 
made to these customers the com- 
pany does not feel that special credit 
would be justified. 

The budget plan was adopted, says 
Mr. Gish, because it was noted that 
fuel oil customers were taking a lit- 
tle more time to settle their bills 
Consumers Co. follows the common 
practice of selling domestic accounts 
on 30-day credit terms, but Mr. Gish 
believes in a very tactful follow-up 
of overdue accounts. With the aid 
of a sales crew of 20 men every ef- 
fort is made to find out why pay- 
ment is slow. 

Payment may be withheld by a dis- 
satisfied customer for any one of 
several reasons connected with price, 
quality or service, or for purely fi- 
nancial reasons. If he has some com- 
plaint, real or imaginary, the sales 
department wants to know about it 
If he needs time to pay, some one 
on the sales staff will make the ar- 
rangements. 

Among other things, it was found 
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WHERE PRESSURE PLAYS A PART 


Where petroleum products must be stored under 
the higher pressures, Graver spheres or bullet- 
shaped vessels are proving their value to refin- 
eries, marketing facilities and processing plants 
everywhere. 

Available in a full range of capacities and 
working pressures, Graver pressure vessels are 
built in strict compliance with all codes which 
apply and according to the latest techniques for 
the manufacture of either shop built or field 
erected tanks. Where stress-relieving, x-raying 
or radiographing is necessary, Graver maintains 
the latest in modern facilities to efficiently handle 
each specific requirement. 

It’s this close attention to details together with 
the most complete manufacturing facilities... 
backed by over three-quarters of a century of 
experience in steel plate fabricating... that 
makes Graver pressure vessels dependable. 


PHILADELPHIA ° CHICAGO . 


December 15, 1948 


CATASAUQUA, 


Why not specify Graver the next time you 
plan petroleum storage facilities where pressure 
plays a part? 

FABRICATED PLATE DIVISION 
GRAVER TANK & MFG.CO..[NC. 


East Chicago, Indiana 





Graver offers a complete service to the petroleum industry | 
including Expansion Roof Tanks, Floating Reof Tanks and 
pressure vessels. In addition, Graver is prepared to furnish 
specialized steel plate work such as fractionating columns | 
and class one vessels as well as stainless and diloy fabri- | 





cation; water conditioning equipment of all types; and 
through the Graver Construction Co., is prepored to handle 
| all types of petroleum and chemical construction work. 


eDIRIAN ER 


PA. * HOUSTON ° SAND SPRINGS, 





OKLA. 
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that quite a few customers were 
owners of property where income 
was derived from rents on a fixed 
monthly basis. It was felt that these 
especially would be benefitted by a 
plan would apportion heating costs 
on a monthly basis also. 


Trained Men Settle Disputes 


It is part of a general policy of 
handling all except routine customer 
relations through a trained, exper- 
ienced contact man. It does not pay, 
in the opinion of Mr. Gish, to have 
the girls on the telephone order desk, 
or even the truck drivers, attempt 
to settle disputes with customers. 

They are coached to pars on cus- 
tomer compaints, except for simple 


matters which can be settled on the 
spot. 

It would require extensive training, 
Mr. Gish points out, to post every 
individual who comes in contact with 
customers on the many technical as- 
pects of oil burners. Then there are 
questions of fuel oil characteristics, 
details of the degree day syctem, 
the truck dispatching setup, the out- 
look for oil supply and oil prices, any 
of which may be involved in a cus- 
tomer complaint. 


To Hold Good Will 


Even after considerable training 
Mr. Gish doubts if many office girls 
would become burner experts, for in- 
stance. The company would rather go 





Chicago, 


NAME 


CONSUMERS 
228 N. La Salle Strest 


QUEST FOR BILLING UNDER FUEL OIL CENTRAL HEATING BUDGET PLN 








ADDRESS 








SAND ERE VASE SOS ES A cc A AE I 
COMPANY 


Illinois 





ACCOUNT NO. 





SUMMARY OF CUSTOMER'S ACCOUNT 
During Previous Year, 
or Estimate for New Customer 


PAYMENT UNDER BUDGET PLAN 
If First Payment is Made in 
Month of ° 








BILL RENDERED IN AMOUNT 


FIRST YEAR SUBSEQUENT YEARS 





June : 3 





July 





—August 





---September 





October 





__ November 





—December 





__January 





__February 





__March 





__April 





May 


= - == 





__ TOTAL 





CONSUMERS COMPANY 
?°8 N. La Salle Street 
Chicago, 1, Illinois 


Gentleren: 


hereto. 





In no event shall the making by the Company of this estimate of the 
argrerate amount of the monthly bills of such Customer be considered 

as @ guaranty or assurance on the part of the Company with respect to 
the actual emount of such bills, but shall be considered as mate merely 
for the convenience of the Customer in making an election of this kind. 


craneeneneananienetrentenenenetnen 





ACCEPTED BY 





Date 





IT have considered your Fuel O11 Central Heating Budget Plan shown on the 
reverne side hereof, and the above figuros pertaining thereto, and request that 
you place my account under the Plan until May 31, 19. 
such fixed term this agroement shall be automatically renewed on the above basis 
for each year that I continue central heating fuel ofl service at the above 
location unless terminated by 30 days’ written notice given by either party 


After the expiration of 





Customer 





This mimeographed form is made out in duplicate and sent to customers of the 
Consumers Co., Chicago, who wish to pay annual fuel oil bills in 12 monthly in- 
stallments 
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to some trouble to have complaints 
handled either by salesmen or de- 
partment heads. Consumers Co. has 
built up some valuable good will i: 
the Chicago area through its coal! 
and building materials divisions, and 
more recently by its 10-year-old fue! 
oil division. It is worth something t: 
safeguard this good will. 


Another example of its efforts ir 
this direction is the concern it pres- 
ently entertains over delays in insur- 
ance adjustments of liability claims 
by customers. It feels that insuranc« 
companies may now be deliberately, 
following a less tolerant adjustment 
procedure in an effort to hold dowr 
rising claim costs. 


To avoid customer ill will from this 
source, Consumers is considering a 
plan for setting up ifs own repair 
service. Many small claims made by 
customers are for incidental damag« 
done to building or grounds in the 
course of making deliveries. By per 
manently assigning one or two men 
to make prompt repairs, customers 
would be saved the red tape and de- 
lay of present claim procedure. Th 
coct might be offset by buying less 
complete insurance coverage. 


Some acpects of company’s cus- 
tomer relations policies have been 
employed elsewhere in the fuel oil 
business, although so far as Mr 
Gish is aware, the budget system has 
not yet been adopted by any othe: 
oil marketer. 


ASTM Standards on Oil 
Products Edition Ready 


Special to NPN 

PHILADELPHIA American So- 
ciety for Testing Materials has issued 
a 745-page November, 1948, edition 
of ASTM Standards on Petroleum 
Products and Lubricants, including 
methods of testing, specifications, def- 
initions, charts and tables, prepared 
by ASTM Committee D-2. 

Revisions in exicting standards and 
new tests and specifications developed 
during the past year are given in 
this latest edition. The society notes, 
however, that the 1948 edition does 
not include the methods of test for 
knock rating of engine fuels, which 
are issued together with supplement- 
ary material in a special Knock Test 
Manual (March, 1948, 346 pages) 
with Appendix (December, 1948 
about 32 pages). 

New edition may be obtained by) 
addressing American Society for 
Tecting Materials, 1916 Race St 
Philadelphia 3. Prices for paper bind- 
ing are $5.50 per copy for 1 to 9 
$4.25 each for 10 to 49; $4.00 
each for 50 copies or more. Prices t 
ASTM members are $4.25, $3.40 an 
$3.15, recpectively. Cloth binding maj 
be obtained by adding 65c to eac! 
of these prices. 


copies; 
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Heavy-duty ICC 
Drums and 


Bilged Barrels 


Light-gage 
Drums, 55, 30, 
and 15 gal. ca- 

pacity and 100 Ib. 


Grease Drums 





Lightweight Drums 


for Chemical 





and Powdered 


Wate hictaleL ts 


Painted Various 


Colors or 
RES GIR. 


ia ‘ Decorated 
‘NTI FREEZE 


eer” 


SHIP YOUR PROOUCTS SAFELY- ADVERTISE THEM SMARTLY 
IN J&L STEEL BARRELS AND DRUMS 


In transit and storage of your vide an opportunity to identify 
products J&L Steel Barrels and and advertise your products 
Drums will protect from loss or through attractive designs, both 
contamination. They also pro- painted and lithographed. 


J&L STEEL BARREL COMPANY 


A SUBSIDIARY OF JONES & 1 AUGHLIN 


STEEL CORPORATION 


70 EAST 45TH STREET, NEW YORK 17, NEW YORK 


PLANTS 
BAYONNE, N. J. * CLEVELAND, OHIO * PHILADELPHIA, PA. ° NEW ORLEANS (GRETNA), LA. 
NORTH KANSAS city, MO. * PORT ARTHUR, TEXAS 
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PUMP MORE GALLONS 
AT LESS COST 


WITH GRANCO! 


You’re money ahead every minute a GRANCO 
Pump is on the job! With a GRANCO you get 


LOWER INITIAL COST 
LOWER INSTALLATION COST 
LOWER MAINTENANCE COST 
LOWER OPERATING COST 
LONGER TROUBLE FREE LIFE 


=LOWER COST PER GALLON 


GRANCO Pumps handle all 
petroleum liquids efficiently, 
from gasolines to asphalts. W hat- 
ever your requirements, there is a 
quiet, compact GRANCO Pump 
that will do the job better. 


TRUCK PUMPS 
Model DEE Truck Pumpi(illustrated), 
specifically designed for tank truck 
mounts, gives you smallest size and 
lightest weight per gallon delivered. 
Compact, quiet, leakproof. Easiest 
to install. Reversible action and 
four ports make pump adapt- 
able to any pipe hook-up. You 

Si fit the pump to the in- 
? W — stallation— not the in- 

* . stallation to the pump. 

Never needs priming. 


BULK TRANSFER PUMPS 


GRANCO PUMPS give un- 

excelled performance in Bulk 
Plant or Transfer Station work. 
High vacuum, high lift. Never need 
priming at start or finish of load- 
ing operations. No “bleeder” lines 
necessary. Shown at left, Model 
DEES—90 GPM GRANCO Pump 
with gear drive in oil-tight housing. 


HERE’S WHY GRANCO PUMPS ARE BETTER! 


The exclusive, patented ball and 
squeeze action of the GRANCO 
spherical rotor—only moving part— 
provides direct positive expulsion 
from pump chamber into line of flow. 
Quiet, friction-free, no contact be- 
tween rotor and housing—for better 

erformance, longer wear. No gears, 

lades, scoops, valves or dragging 
and sliding parts. 
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THERE’S A GRANCO PUMP 
TO DO YOUR JOB BETTER 


See your distributor, or write for full particulars. Sales 
and Service “at your service” throughout the nation. 


=O 


GRANBERG CORPORATION 


Oakland 8, California 








“~ Also makers of Granco Rotary Positive Displacement Meters 
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Independent May Gain 
By Working With the 
Co-ops, Duke Asserts 


NPN News Burea 

NEW YORK-—Independent oil mer 
may have much to gain throug 
working together with the now gen 
erally condemned farm co-operative: 
in tussles with the major sectors ot 
the industry, Gordon Duke declares 
Not enough thought has been give! 
to the subject of co-ops, now saddle 
with the charge that they “under 
mine free private enterprise.” he said 

Mr. Duke, who is chairman of th: 
National Oil Jobbers Council Com- 
mittee studying industry divorcement 
said his thoughts on co-ops wer 
based on several considerations: 

1. Co-ops, in view of evidence that 
they are growing as Independents 
are shrinking, “ultimately may be- 
come the last remaining ‘buffer’ be- 
tween the Independent and _ the 
major.” 

2. Independents can gain by join- 
ing co-ops in the refining portion of 
the oil business, if the move pre 
vents concentration of refinery facil- 
ities in major hands. Mr. Duk 
quoted these figuress to show such 
growing concentration. 

“On Oct. 1, 1946, there were only 
311 different companies owning the 
nation’s 453 refining plants, as 
against 418 companies operating 
554 plants at the beginning of 1940 
And by Oct. 1, 1946, eight of the 
largest companies owned 92 of the 
135 plants operated by the major 
group, and these 92 plants accounted 
for 72.2% of the refining capacity 
of the major companies and 54.5% 
of all refining capacity in the United 
States. This trend is highly signifi- 
cant to the small Independent re- 
finer who is being squeezed out 
of business and to the Independent 
marketer who depends on him for his 
source of supply.” 

3. Many have urged that co-ops 
do not need special tax benefits they 
now enjoy and which will probably 
be eliminated or modified. Some co- 
ops have even relinquished tax 
privileges. “The co-ops will doubt- 
less survive without tax favoritism 
he said. 

1, “Co-ops are about the only re- 
maining units in the industry that 
are offering the major segment any 
real competition.” 

5. Independents should not fight 
the major company battles by fight 
ing the co-ops. 

6. “Co-ops could become a mucl 
needed supplier to the Independent 
They should be encouraged to 
that, rather than opposed. 

‘f gpa power of the Ind 
pendent segment would be enhanc 
if forces were united with the co-o} 

8. Not all the facts are knov 
about co-op operation, and they may 
not be as bad as they seem. “W 
not put the issue on the table ard 
thrash it out?” 


NATIONAL PETROLEUM NE‘ § 





n- 
ol 


il- 
ke 
ch 


he 
as 
ne 
LO 

he 
he 
or 
ed 
ty 


ed 


fi- 


ut 
nt 
nis 


ps 
ey 
aly 
‘O- 
ax 
bt- 


re- 
lat 
ny 


rht 
ht- 





Oil Can Meet 11% Distillate Fuel Demand Boost 
But Kerosine Could Cause Trouble, Burt Says 


The supply outlook for distillate 
uels is that they will be adequate 
o meet even a moderately colder- 
han-normal winter without trouble, 
Arthur W. Burt, of Jersey Standard’s 
co-ordination and economics depart- 
nent, told meeting of Heating Appli- 
ance Manufacturers at Cincinnati, 
Ohio, last week. 

However, the predicted 7.5% in- 
crease in kerosine demand for the 
December-to-March period this win- 
ter over last could bring about an 
easily unbalanced situation, Mr. Burt 
said. If production remains steady, 
the higher kerosine use would leave 
inventories at the end of March, 
1949, at about 5 million bbls. over 
same period in 1948, he declared. 

Mr. Burt stressed the relative in- 
flexibility of kerosine production in 
refinery runs as compared with other 
products. He added that the types 
of crude supplies growing fastest 
West Texas, Venezuela and Middle 
East are not those which produce 
best yields of kerosine. 

He estimated the industry would 
be able to meet an increased dis- 
tillate fuel demand of 11% over 1948 
and still have an increased inventory 
of 16-17 million bbls. on hand March 
31, 1949, over same date in 1948. 

Declines in refinery crude runs and 
crude oil production were reported 
by American Petroleum Institute 
during week ended Dec. 4. Runs to 
stills were off 23,000 b/d from pre- 
ceding week with operations of re- 
porting refineries declining from 
94.1% to 93.8%. Crude production 
decreased 1,900 b/d. 

Changes in refinery production and 
inventories from week ended Nov. 
27 follow: 

Refinery output-—-Gasoline up 899,- 
000 bblis., kerosine down 140,000 bbls., 
gas oil and distillate down 207,000 
bbls., residual fuel down 580,000 bbls. 

Stocks—-Gasoline up 1,433,000 bbls., 
kerosine down 32,000 bbls., gas oil 
distillate down 1,158,000 bbls., resi- 
dual fuel up 189,000 bbls. 

Increase of 18% in average daily 
refinery runs of Standard Oil Co. 
(Ind.) and its subsidiaries during 
first nine months of 1948 compared 
with corresponding period last year, 
was reported to stockholders Dec. 10 
by Dr. Robert E. Wilson, chairman, 
ind A. W. Peake, president. 

On a like comparative basis, total 
ilar volume of sales was up 43%, 
tal pipe line traffic increased 25%, 
roup of companies participated in 

illing of 36% more wells and in- 
eased average daily crude produc- 

m 15%. Seismic exploratory crews 

tive during past summer represen- 

{1 an increase of 39% over last 
ear. 

Pointing out that group has been 
aking and then breaking new high 
cords in every branch of the busi- 
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ness in meeting increased demand 
for products, statement said: 

“The greatest factor in making 
possible this result was the $220,- 
000,000 of new capital expenditures 
in 1947 together with part of the 
$172,000,000 spent during the first 
nine months of this year.” 

Imports of Middle East crude 
totaled 3,071,244 bbls. in October 
compared with 3,058,687 bbls. in Sep- 
tember, Foreign Trade Division of 
Commerce Department reports. Total 
imports for October totaled 11,560.- 
854 bbls., down about 3% from Sep- 
tember. By far the largest amount 
of crude oil came from Venezuela 
with 7,618,264 bbls. 

Tests of Middle East crude are 
being made by the Texas Co. at its 
Port Arthur refinery. Cargoes are 
arriving from its Saudi Arabian- 
Aramco holdings for the experimen- 
tal refining purposes. 

More specific descriptions of ex- 
port-controlled petroleum products 
are being incorporated in new Sched- 
ule B commodity classification edi- 
tion being issued for exporters about 
Dec. 15, Commerce Department 
official said Dec. 9. 

A “few changes right down the 
line” of oil products have been made 
in their classification to eliminate 
confusion that has occurred in past, 
official said. He would be unable to 
elaborate on that statement until 
new schedule is out, he added. 

To shippers generally, Commerce is 
emphasizing that its current Sched- 
ule B, even with amendments, will be 
obsolete after Dec. 31, and proper 
code numbers required on shippers’ 
export declarations will be obtainable 
only from new Schedule B 

In two parts, an alphabetical in- 
dex ($2.50) and list of commodity 
numbers in sequence ($1.50), the 
1949 schedule may be purchased from 
Superintendent of Documents, Gov- 
ernment Printing Office, Washington 
25, D. C., local collectors of customs, 
and Commerce field offices in princi- 
pal cities. 

A wildcat discovery has been made 
by Continental Oil Co. in Lea County, 
N. Mex. Known as the Warren unit 
B-29 No. 1, which on drill stem test 
flowed at the hourly rate of 98 bbls., 
oil men regard this as an important 
wildcat. Well was drilled to 9,070 ft. 

Anglo-Iranian’s crude oil output in 
October was 2,268,000 long’ tons 
(563,342 b/d) compared with 2,188,- 
000 long tons (561,587 b/d) in Sep- 
tember, according to figures released 
by company. First 10 month's pro- 
duction totaled 20,445,000 long tons 
(516,152 b/d). 

Colon Develpment Co., Shell Group 
Venezuelan producing affiliate, re- 
ports crude output of 10,747 b/d for 
the four-week period ended Nov. 29, 
a total of 300,929 bbls. 
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NO SPILL! yi ms 


Because FIL* GARD © 


Whistle Saves You Work 
It's thrilling . . , this filling witn 


Fil.Gard gas tank fill signal. It's profitable, 
too. . . it's a watchdog against 3 types of 
spillage, blowback — overfilling — expan- 
sion . . . and for your customers’ protection 
it incorporates a baffle to prevent gasoline 
siphoning. 

One instruction ‘‘STOP FILLING WHEN 
WHISTLE STOPS” — same as a Packard 
(we make their signal, too!). 





NEW !—NEW!— NEW! 


FIL.GARD Model EFG-55 (list price 
$3.45) for 1949 Ford can be installed 
by simply inserting into fill pipe 
from outside. Time — 15 seconds 











Write for details 


SCULLY SIGNAL CO. 


79 ~—s First Street Cambridge 41, Moss. 


3 Easy Ways 
to increase grease sales 
and keep 


CUSTOMERS 
HAPPY 


| Introduce your customers to a new, 
easier way to dispense your grease. 


Use the dispenser that fits any stand- 
ard 25 or 40 Ib. pail . . . without 
removing the grease from the pail 
or losing your products identity. 


3 Provide the sure means of eliminat- 
ing waste keeping the grease 


clean and ready for instant use. 


The K-P dispenser 
does all this and 
more! A real 
sales stimulator 
that makes a 
friend of every 
one of your cus- 
tomers who uses 
a grease gun. It 
is low priced 
Available imme- 
diately. 





GFD-295 Dispenser 
with DG-3610 


Grease Gun 


Write for full details today 


Kp MANUFACTURING co. 





viecturers of Lubrication Equipment 





1224 LINDEN AVENUE MINNEAPOLIS 3. MINN 
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Michigan Jobber Group Set 
Up to Take Margin Action 


Special to NPN 
DETROIT An Independent job- 
bers’ emergency committee has been 
named from among members of the 
Michigan Petroleum Assn. to seek 
aid “through Congress or the courts,” 
unless margin relief is otherwise 
granted, according to Joseph D. Had- 
ley, association secretary. 


“Recent developments,” he said, 
“show a certain minority of major 
fue! oi] marketers have been solicit- 
ing by all means at their disposal, 









all of the domestic fuel oil business 
that they secure. The supplying 
companies have now begun to adver- 
tise prices to the extent that jobbers 
will, in all probability, be required 
to meet the Standard-Standard Oil 
Co. (Indiana)-posted prices if they 
are to retain any fuel oil business at 
all. 

Members of the committee named 
Dec. 6, are: 

Paul R. Kempf, chairman, Staebler- 
Kempf Oil Co., Ann Arbor; Karl 
Smith, Smith-Warren Oil Co., Flint; 
Lyman Fenton, Suburban Oil Co., 


Pinconning; F. E. Cutler, Cutler Oil 
Robert Terry, Blue 


Co., Lansiny; 


Light weight, extreme 
flexibility and non-flat- 





* 











‘ 


Off the reel and all the 


way to customer's con- 


iube, tedboms Out. 


Fall, Fast. Flow ... 
Right Up. Jo Nogzle 


Unobstructed flow, even 
through reeled portion, 


nection... over steps % maximum capacity 
or terraces; around cor- Of rated |.D. of hose 
ners .. . with progress . the result of non- 
unhindered by kinking flattening construction 


or snagging. 


and nonswelling tube. 





tening feature make a 
quick, easy job of get- 
ting the hose back on 
the reel again. 


Tough Brown Cover 


Highly resistant to abra- 
sive wear. Provides 
lasting protection to 
hose carcass. Cuts hose 
replacement costs. 


For Low-Cost Fuel Oil Deliveries 


Contact Our Nearest Branch 


GOODALL RUBBER COMPANY 


Est. 1870 
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GENERAL OFFICES, MILLS and EXPORT DIVISION, TRENTON, N. J. 
Branches: Philadelphia» New York + Boston: Pittsburgh > Chicago: St. Paul+Los Angeles 
San Francisco + Seattle + Salt Lake City + Houston « Distributors in Other Principal Cities 





Flame Oil Co., Detroit; A. L, Trues- 
dell, J. Austin Oil Co., Wayne; Wil! 
liam Fleckenstein, Phil-Flint Oil Co 
Flint; Harold Merritt, Peerless Py 
troleum Co., Bay City; Joe Solinsk 
Terminue Oil Co., Bay City; V. H 
Kellerman, Star Oil Co., Port Huron 
A. D, Dubuisson, Wolverine Servic: 
Stations, South Haven and Leig! 
Morden, Morden Oil Co., Lansing. 


Price Changes, Dropping 
Of Discount Hit by Jobbers 


Special to NP} 

HARRISBURG, Pa. President 
Lawrence H. Seltzer of the Pennsy] 
vania Petroleum Assn., on behalf of 
himself and many other state jobber: 
and distributors, Dec. 10 registere 
a protest against recent price moves 
by suppliers in the state and the gen 
eral supplier action in discontinuing 


a 1% purchase discount. 
“Jobbers and distributors haw 
gained little or nothing as far a: 


margins are concerned in_ recent 
changes of price structure in Penn 
sylvania,” Mr. Seltzer told NPN. 

What gains were made were par 
tially wived out by discontinuance 
by most suppliers, of a 1% discount 
that had been allowed for payment 
within 10 days, he said. 

It is probable that a special meet- 
ing of the association will be called 
in the near future to consider what 
resolutions or action the members 
want to take on the price situation 
on which it is reported the members 
are “not very happy.” 

Mr. Seltzer said his statements 
were made after consulting with vari- 
ous members of the association. 

Members are reported to be par- 
ticularly dissatisfied with recent gaso- 
line price changes. 


Government May Extend 
Crankcase Change Periods 


NPN News Bureau 

WASHINGTON — Crankcase oil 
changes only in spring and fall, or 
after 4,000 miles of operation, which- 
ever comes first, may become stand- 
ard practice in operation of govern- 
ment-owned automobiles and trucks 

Tentative draft of an information 
bulletin proposed to be issued to 
povernment agencies by Federal Spe 
cifications Board calls for oil changes 
at those intervals. It has been writ- 
ten by board’s Technical Committee 
on Lubricants and Liquid Fuels, and 
is expected to be put in final form at 
committee’s next meeting. 

If board issues bulletin, that will in 
effect be recommendation that al! 
government agencies follow practic 
specified wherever possible. Similar 
bulletin on gasoline about a year ago 
following White House order for con- 
servation of petroleum products, led 
federal agencies generally to drop 
use of premium grade in favor of rer- 
ular grade. 
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Future Objectives, Principles Listed by OIIC 


Special to NPN 

RYE, N. Y. —Oil Industry Infor- 
nation Committee members and rep- 
esentative meeting here in a four- 
lay planning session have drafted a 
et of OIIC objectives and principles 
yy which future operations will be 
uided. 

Committee has stressed immediate 
1eed for increased effort to enlist the 
uid and support of all industry seg- 
ments in the public relations program 
to achieve expressed OIIC aim to 
bring industry message to the “grass 
roots” level. 


As set forth by committee, objec- 
tives and principles of operation are: 


Principles 


1. To serve the entire oil indus- 
try. 
2 To confine activity to public 
relations matters upon which all seg- 
ments of the industry are in general 
agreement 

3. To solicit participation from all 
segments of the industry. 

4. To provide full information to 
the oil press because of the impor- 
tant part it plays in furthering un- 
derstanding of common public rela- 
tions aims and interests within the 
industry. 

5. To limit effort to the public re- 
lations objectives stated (below). To 
avoid any attempt to solve industry 
operating problems or to influence re- 
lations between units within the in- 
dustry. 


Objectives—General 


To advance the common interest 
of all oil men in maintaining a com- 
petitive industry to serve the public. 

To increase the knowledge among 
oil men of the. social significance of 
functions performed by their indus- 
try. 

To further the public understand- 
ing of the oil business and of the peo- 
ple who work in this progressive in- 
dustry. 


Objectives—Immediate, Specific 


To increase public benefit from the 
work of the oil industry by helpful 
assistance and advice regarding the 
wise and efficient use of petroleum 
products. 

To increase understanding of how 
the public benefits from: 

The industry’s constant and exten- 
Sive research and its progressive de- 
velopment of improved and new prod- 
icts and services. 

The competition within the indus- 
ry. This competition is evidenced in 
he price and quality of products and 
1 services offered. 

The oil industry’s widespread sys- 

m of distribution and supply where- 

many local units and individuals 
mpete in serving customers and 
leir communities. 

The industry’s constant effort to 
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WASHINGTON 
a new continuous-type retort at Rifle, 
Colo., oil shale demonstration plant 


discover, conserve and extend petro- 
leum resources. 

The progressive and constructive 
use of earnings and credit to expand 
facilities to meet fully America’s de- 
mand for petroelum products and 
services. 


Oil Shale Retort Test 
“Exceeds Expectations’ 


NPN News Bureau 
Initial test run of 


was said Dec. 13 by Bureau of Mines 
to have “exceeded expectations,” oil 
recoveries having “exceeded” the 
Fischer assay value of 30-gal.-per-ton 
shale used. 


Spent shale processed in initial test 
yielded no additional oil on assay, 
indicating the extraction in retort 
was complete, bureau stated. It ad- 
ded, however, that detailed per- 
formance data will not be available 
until further tests are made. 


Apparently these further’ tests 
await correction of “minor mechanic- 
al difficulties” which a bureau press 
release said had been encountered in 
the test run. 








Cities Service Cuts Waste, 
Speeds Canning Operations 








WITH 
maieltiel (ets 
VACUUM 
OIL FILLERS 





Pfaudler Vacuum 
Oil Fillers at Pet- 
ty’s Island Refin- 
ery of Cities Serv- 
ice Oil Company, 
Camden, N. J., for 
filling anti-freeze 
and oil. 


Pfaudler Vacuum Oil Fillers at the Camden, New Jersey refinery 
of Cities Service Oil Company have practically eliminated spillage 
besides speeding up canning. These machines were originally 
purchased for canning oil, but are used interchangeably for filling 
“Kold-Pruf” anti-freeze! So besides giving you a clean package 
fast, Pfaudler Fillers provide maximum operating flexibility! 

Made in 3 sizes (see table), each model fills oils ranging from 
10 to 70 SAE, at speeds from 160 to 300 U.S. and Imperial quarts 
per minute. Accuracy of fill is one of the outstanding features of 
these machines. A micrometer ring gear outside the filler bowl 


permits quick adjustment of all 
valves to the exact filling level in 
one easy operation. No packing is 
required on the valves. Mainten- 
ance is simple. 

Pfaudler fillers are fully enclosed 
and function through gears for 
precision timing. They are designed 
to operate from closing machine 
but can be adapted for belt or vari- 
able speed drives. Call or write 
nearest Pfaudler office for details. 


Lfoudler 


THE PFAUDLER CO., Rochester 3, N. Y. 


Pfaudler Vacuum Filler Speeds Per Minute 
U.S. QUARTS & IMPERIAL QUARTS 





SAE# | RV-12 | RV-18 | RV-24 
10 | 200 | 300 | 400 
20 200 300 400 
30 200 300 400 
40 | 1785 | 275 350 
50 175 | 275 | 350 
60 | 160 230 | 300 
70 | 160 | 230 300 











Branch Offices: 330 West 42nd St., New 
York 18, N. Y.; 111 W. Washington Ave., 
Chicago 2, Ill.; 1325 Howard St., San Fran- 
cisco 3, Calif.; 818 Olive St., St. Louis 1, 
Mo.; 13231 W. McNichols Rd., Detroit 21, 
Mich.; 1318 lst Nat'l Bank Bldg., Cincin- 
nati 2, O.; 1041 Commercial Trust Bidg., 
Philadelphia 2,Pa.;751 Little Bldg., Boston 16, 
Mass.; 334 Chattanooga Bank Bldg., Chat- 
tanooga, Tenn ; P.O. Box 4186, Dallas, Tex. 
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Text of Report of Interstate Oil 
Compact’s Economics Committee 


the United 
and fourth 
1948 has been substan- 
tially affected by the prolonged ship- 
ping strikes on the East and West 
Coasts and by the refinery strike in 
California which reducéd consump- 
tion of certain petroleum products, 
principally heavy fuel oils for bunk- 
ering. In addition to these unusual 
cireomstances, there appears to have 
been slackening in the rapid 
growth of demand that occurred in 
1947 and the first half of 1948. On 
the supply side the industry is now 
securing the benefits from its vig- 
orous expansion efforts since the war 
and the rate of growth of increased 
supply is greater than the rate of 
growth in demand. Therefore, the in- 
dustry is in a position to meet totai 
demands during 1949. 


Petroleum demand in 
States during the third 


quarters of 


some 


The Outlook for Demand 


Giving recognition to the recent 
developments affecting demand, the 
Economics Advisory Committee has 
revised downward by 8% the demand 
estimate made in its report of Aug. 31 
for the winter of 1948-49. It now 
anticipates that demand during the 
present winter will be 4% higher 
than that of a year ago on the as- 
sumption of normal weather condi- 
tions 2nd continuation of good busi- 
ness generally. ‘The committee also 
estimates that total petroleum de- 
mand for the year 1949 will be nearly 
6°) more than in 1948. 


Total U. S. Domestic and Export 


Demands 
(thousands b/d) 

Estimated Change 

1948 1949 Quantity Per Cent 
Gasoline 2.482 2,648 166 7 
Kerosine 319 354 35 11 
Distillate 993 1,108 115 12 
Residual 1,412 1,409 3 
Others 961 99S 37 i 

Total 6.167 6,517 350 6 


Inventories 


Petroleum inventories in the Unit- 
ed States increased during 1948 by 
approximately 230,000 b/d. It is be- 
lieved that adequate working stocks 
have been re-established. 

Crude oil inventories have recently 
been increased. Further additions to 
crude stocks appear desirable during 
the first quarter of 1949 with yrad- 
ual reduction throughout the balance 
of the vear. These changes in inven- 
tories will permit a more uniform 
rate of production. No over-all change 
in crude stocks has been indicated 
in the report for 1949, 


Supply 


The supply of all oils, domestic and 
foreign, required to meet the antici- 
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pated demand of 6,500,000 bbls. dur- 
ing the entire year of 1949 will be 
somewhat than is being supn- 
plied in the fourth quarter of 1948. 
The required supply during the first 
quarter of 1949 is about 190,000 b/d 
below current levels. The Commit- 
tee has assumed imports to be ap- 
proximately 545,000 b/d during 1949. 
If this quantity of oil is received from 
foreign sources, and if demand and 
stock changes conform to the esti- 
nates included herein, domestic pro- 
duction of crude and natural gas liq- 
uids should average 5,550,000 b/d and 
420,000 b/d, respectively. 

The committee included imports 
and exports at assumed rates based 
on the best information now avai!- 
able. The quantities included for the 
breakdown of supplies between do- 


less 


mestic and foreign sources do not 
constitute a committee recommenda- 
tion. 


Conclusion 


The major change in the outlook 
for 1949, as compared to 1948, is 
that there does not seem to be any 
necessity to continue to increase in- 
ventories of crude and products. In 
1948, such inventories actually in- 
creased about 230,000 b/d, or 84,000,- 
000 bbls. This means that in 1948 
new production and other new sup- 
plies were made available over and 


above the demand for current con- 
sumption. Now that this rehabilita- 
tion of inventories has been accom- 


plished, the 230,000 b/d of new su 
plies which were used for these pu 
poses during 1948 can now be util 
ized to supply a large share of th 
increase anticipated in the deman 


1949. 
This report was prepared by th 
following committee members: O1 


for 


ver S. Ambrose, Tide Water; Joh 
W. Eoatwright, Indiana Standard 
Austin Cadle, California Standard 
A. W. Burt substituting for J. A 
Cogan, Jersey Standard; Joseph E 
Ellender, Texaco; Minor Jamesor 


Jr., Independent Petroleum Assn, 

America; Albert J. McIntosh, So 
ony-Vacuum; W. Odom representin 
T. Thompson of Texas Royalty Own 
ers and Producers Assn.; A. W. Nea 
representing E. F. Perkins, Gulf 
T. H. Gilbert representing Joseph H 
Salmon, Shell; R. N. Sears represent 


ing J. Melville Sands, Phillips; Fred 


Van Covern, American Petroleum Ir 
stitute. 


4 More Reserve Units Set Up 


NPN News Burea 
WASHINGTON Army’s lates 
list of new affiliated units of its Or 


ganized Reserve Corps includes fol- 


lowing with oil company sponsors: 
Quartermaster petroleum product 
laboratory base, Denver—Bay Petro 
leum Corp. 
Quartermaster gasoline supply com 
pany, Louisville—Aetna Oil Co. 
Quartermaster petroleum product 
laboratory base, Baton Rouge 
Standard Oil Co. 
Quartermaster base petroleum sup 
ply company, Cheyenne, Wyo.— Fron 
tier Refining Co. 


U. S. Petroleum Situation 


(Thousands 


Bbis. Daily) 


(Table prepared by Interstate Oil Compact Commission's Economics Advisory Committee) 





Esso 


1948 1949 
Estimate Projection ———————— 
DEMAND ith q. Year Ist Q. 2nd Q. 3rd qQ. 4th qQ. Year 
Gasoline 2490 2482 2296 2780 2860 2656 264% 
Kerosine 379 319 47 267 251 420 4 
Distillate Fuel Oils 1121 993 1459 S96 S15 1259 1105 
Residual Fuel Oils 1430 1412 1534 1334 1285 1484 140% 
Others OS6 961 903 OSS 1097 1006 gus 
Total Demand 6406 6167 6670 6265 6308 6825 6517 
Domestic Demand 6044 5794 5SS7 5916 6483 61 
*Assumed Exports 362 373 378 392 342 361 
REQUIRED SUPPLY (To Meet Demand & Sto ; Not a Forecast of Availability) 
Natural Gas Liquids 404 392 105 121 125 132 42 
Assumed Imports 553 503 538 540 540 560 
Required U. S. Crude Oil 5635 5502 5460 5524 5594 5604 554 
Total Required Supply 6592 6397 6403 6485 6559 6596 651 
STOCK CHANGES 
*4 Major Products : 77 172 378 209 316 185 
Refinable Crude Oil 126 11 111 44 43 22 
Others . 17 17 hy 22 22 
All Oils . 186 230 267 220 251 229 
CLOSING STOCKS (Million Barrels) 
*4 Major Products 277.0 277.0 243.0 262.0 291.0 274.0 274 
Refinable Crude Oil 240.0 240.0 250.0 246.0 242.0 240.0 24 
Others 68.0 68.0 68.0 73.0 71.0 69.0 6 
All Oils 5S5.0 585.0 561.0 581.0 604.0 583.0 ys 
CRUDE RUNS To Stills 5650 5545 5510 5723 5781 5793 


* Includes California 


* The Committee 
available The 


Heavy Crude Oil 
included 


now quantities 


included for 


imports and exports at 
the breakdown of 


based on the best 
supplies between 


assumed rates informat 


domestic 


foreign sources do not constitute a Committee recommendation 


NATIONAL PETROLEUM NE' 


> 














The Autocar Cost Record Book is 
a tradition among Autocar users. 
For the past twenty-seven years, 
The Autocar Company has made 
copies of this book available to 
Autocar customers. It has been 
continually edited and revised to 
keep pace with changing methods 
in accounting and in truck op- 
erating. It provides a simple and 
accurate system for keeping rec- 
ords of the cost of operating each 
vehicle in a fleet, and, at the 


same time, for comparing those 


AUTOCAR 
Cost Record Book 
]" 


Annual Edition 
Now Ready 





costs one with another, month 
by month. 

The twenty-seventh edition of 
this book is now available at all 
Autocar Factory Branches and 
Distributors from coast to coast. 
It is offered without cost, and in 
any desired quantity, to anyone 
who owns Autocar Trucks. Our 
object in publishing it is not en- 
tirely altruistic, for it usually 
serves to reveal to the operator of 
a mixed fleet that his Autocars 


are his most economical units. 


THE AUTOCAR COMPANY 


Ardmore, Pa. 


Manufacturers of Heavy-Duty Trucks « Factory Branches and Distributors in Principal Cities 
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SOUS THUS TY 
GGes 


Compressor station or tank farm... complete 


refinery or cooling tower . . . from blueprints 
to initial operation . . . make it a Graver job. 
With a thoroughly experienced staff of engi- 
neers and field men plus strategically located 


equipment depots, Graver is prepared to take 


your entire job from start to finish. 








A complete service 
for new construction, 
modernization and 
expansion 


Masonry, buildings, piping, tanks, heavy ves- 
sels, foundations, equipment setting, electrical 
installations . . . all are included in Graver’s 
complete service. 

Call Graver today. You will find Graver’s 


experience an asset on your next construction 


job. 


ERAVER CONSTROECTION EE. 


A DIVISION OF 


GRAVER JANK & MFG.CO. INC. 
EAST CHICAGO, IND. 


NEW YORK CHICAGO 


Engineering Dept.: 880 Bergen Avenue 
Jersey City, New Jersey 
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J. P. Mosher, Jr., Market Editor, NPN and Platt’s OTLGRAM Price Service, 50 West 50th St., New York (20), COLumbus 5-1695 
1213 West 3rd St., CHerry 7672 e Chicago (5), 59 East Van Buren St., HArrison 7- 
5901 e Tulsa (3), 901 World Building, 3-7132 e Washington (4), 1046 National Press Building, NAtional 3477 


Other OILGRAM News Bureaus: Cleveland (13), 


First National Bank Bldg., Atwood 8-0413. 






e Houston (2), 320 


Seep Agency Cuts Pennsylvania Crude Prices 50c: 
Sohio, Pemex and Socony Reduce Fuel Oil Prices 


The first major break in domestic crude oil prices 
since the war occurred Dec. 11 when the Joseph Seep 
Purchasing Agency of the South Penn Oil Co. cut its 
postings 50c per bbl. for Bradford-Allegany, South- 
western and Buckeye oils produced in the Pennsy]l- 
vania District. In other refining districts, the trend 
in fuel oil prices continued downward, and some re- 
ductions were reported by Standard of Ohio, Petroleos 
Mexicanos and Socony-Vacuum Oil Co. 

The Seep Agency price cuts follow a six-month 
period of declines in Penna. Grade lube prices plus 
substantial increases of crude oil available to buyers. 
Seep’s new price for Bradford-Allegany oil is $4.50 
per bbl., the same as the company paid just prior to 
Dec. 6, 1947. The South Penn Agency’s price for 
Sout!.western and Buckeye District oils was reduced 
from $4.79 to $4.29 per bbl. At the same time, 
Valvoline Pipe Lines, Division of Freedom Valvoline 
Oil Co. made a further reduction of 30c to $3.65 for 
Penna. Grade oil produced in the Zanesville, Ohio, 
District; this new reduction represents a total of 84c 
cut from the Valvoline buying price of a month ago. 

Lower prices for Penna. Grade crude have been 
long overdue, according to many observers. Penna. 
Grade 25 P.T. Bright Stock, which sold this spring 
at prices ranging from 44 to 49c, was offered freely 
the past week at 28c per gal. Prices for other lube 
oils and scale wax produced in that district have made 
similar declines during 1948. 

George J. Hanks, president of South Penn, pointed 
out that in the year since Dec. 6, 1947, when the Brad- 
ford-Allegany price was advanced 50c to $5.00 per 
bbl., 41 weeks have seen additions to total Pennsyl- 
vania crude oil stocks whereas in only 11 weeks 
drafts were registered against them. The total in- 
crease in Pennsylvania crude stocks during the year 
was about 750,000 bblis., Mr. Hanks estimated. 

Other principal price developments of the week oc- 
curred on Dec. 7. On that day, Standard of Ohio, 
announced 0.5c reduction in its tank wagon prices for 
distillates at Toledo and Lima, Ohio. The Mexican 
petroleum monopoly, Pemex, reported a 20c per bbl. 
reduction to $2.45 in its bunker oil prices at the Gulf 

orts of Tampico, Minatitlan and Veracruz. Socony- 
Vacuum cut its 0-10 Pour No. 5 oil price 25c at the 

irge level at New York to $3.45 per bbl. 

In the Midwest and Midcontinent, the downward 

rend in fuel oil prices of recent weeks spread to 
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gasoline, but gasoline prices for spot cargoes at the 
Gulf remained relatively firm. Three T2’s of 70 oct. 
leaded were sold at the Gulf for 11lc per gal. for spot 
delivery. 

Oil traders throughout the nation said seldom in 
their experience have they seen such a rapid change 
from a seller’s to a buyer’s market as has occurred 
during the past 30 days. Fuel oils, in particular, 
have eased pricewise in a contra-seasonal fashion. 

An example of this swing to a buyer’s market 
could be seen in the fact that 12 sellers at New York 
Harbor and 10 at Baltimore quoted 9c barges for No. 
2 fuel shipments, the low price of the present range. 
In each case, the number of low quoters was a marked 
increase from a month ago. At Boston, the range 
of No. 2 price varied only from 9.2c on the low to 
9.3c on the high of supplier's quotations, a far nar- 
rower spread than seen previously this year. 

In addition, an increasing number of offerings were 
reported at the “lows’’ of or below refiners’ prices. 
No. 2 fuel in cargoes was offered spot at the Gulf at 
8c, 48 D.I. Gas Oil at 8.25c. In the Midwest, spot 
gasoline was available at prices ranging from 9.5c, 
FOB East Texas to 10.25c, FOB Group 3. No. 2 fuel 
at New York Harbor was readily obtainable at the 
low quoted price of 9c, barges. 

Residual prices continued to ease with peak sup- 
plies on hand and few immediate buyers. 


MIDCONTINENT 


Heavy Inventories Push Prices Downward 


Mild weather and bulging inventories continued to 
push product prices downward in several Midcontinent 
districts during the past week. Reductions ranging up 
to 0.25c per gal. for gasoline and light fuels, 85c for heavy 
fuel, and 3c per gal. for conventional lubes were reported 
by refiners. 

No. 6 fuel was down 10c on the low of price range in 
Oklahoma when one refiner reported lowering his price 
to $1.40 per bbl. He disclosed sales totaling “about 48,500 
bbls.” to brokers and consumers for northern shipment 
at the new price. Two other Oklahoma refiners reported 
reductions in their No. 6 prices, of 25c to $1.50 and the 
other of 5c to $1.65. An East Texas refiner reported 
an 85c reduction to $2.00 in his No. 6 price, and another 
a 20c decrease to $2.10. Heavy fuel also was down 10c 
on the low price range in Kansas following a like reduc- 
tion to $1.65 reported by a refiner. 

Although a number of refiners reported their regular 
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TO MOST PEOPLE, THE SIGN ABOVE STANDS FOR CHRISTMAS 





AND TO ALL OF YOU, THIS SIGN STANDS FOR A COMPANY 


THAT WISHES YOU THE MERRIEST OF CHRISTMASES! 
(and a Happy New Year, toa!) 


Gulf Oil Corporation 
Gulf Refining Company 


General Offices, Pittsburgh, Pa. 


DIVISION SALES OFFICES REFINERIES 
Boston +« New York «+ Philadelphia + Pittsburgh New York «+ Philadelphia + Pittsburgh «+ Toledo 
Atlanta +« New Orleans «+ Houston -« Louisville «+« Toledo Cincinnati « Port Arthur « FortWorth «+ Sweetwater 
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Summary of Daily Gasoline Prices (Dec. 7 through Dec. 13) 








U. 8. Moter (ASTM octane) Monday Friday Thursday Wednesday Tuesday 
78-78.5 octane (Premium) : Dec. 13 Dec. 10 Dec. 9 Dec. 8 Dec. 7 
Oklahoma (Group 3) ......«..- cecccocese (1)11.125-12(2) (1)11 125 12(2 (1)11.125-12(2) (1)11 (2)11,.25-12(2) 
Midwestern (Group 3 basis) ........+-+.+- (1)11.25-12(1) (1)11. a5 1201) (1)11.25-12(1) (1)11.5 (1)11.25-12(1) 
N. Tex, (For shpt. to Tex. & N.M. dest’ns) (2)11.8-13.3(1) (il 625 13.341) (1)11.75-13.3(1) (1)11 (1)11.75—-13.3(1) 
W. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)11.375-11.75(2) (¢2)11 eS 75(2) (2)11.5-11.75(2) (2)11. (2)11.5-11.75(2) 
BE. Tex. (Truck TSP.) ...-ccccccccecsccs (1)11.5-12(1) (1) —12(1) (1)11.5-12(1) (1)11. (1)11.5-12(1) 
Cent. W. Tex. (Truck Tnsp.) .....c2.ee0% (1)11.5—-11.75(1) (1)11.5-11.75(1) (1)11.5-11.75(1) (1)11.5-11.75(1) (1)11.5-11.75(1) 
73-75 octane (Regular) : om 
Oklahoma (Group 3) .....-.++.. epecccces (3)10.375-11(1) (1)10.375-11(1) (1)10.375-11(1) (1)10.375-11(1) (7)10.5-11(1) 
Mid-Western (Group 3 wane) aralia hone ao a (1)10.375-10.75(2) (1)10.375-10.75(2) (1)10.375-10.75(2) (4)10.5-10.75(2) (4)10.5—10.75(2) 
N. Tex, (For shpt. to Tex. & N.M. dest’ns) (2)10.75-11.3(1) (1)10.625—-11.341) (3)10.75-11.301) (3)10.75-11.3(1) (3)10.75-11.3(1) 
W. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)10.375-10.75(2) (2)10.5-10.75(2) (2)10.5-10.75(2) (2)10.5-10.75(2) (2)10.5-10.75(2) 
BD. Tex, (TEU TRAD.) 0 ccccccecvscccsese (1)10.5-11(1 (1)10.5-11(1) (1)10.5-11(1) (1)10.5-11(1) (1)10.5-11(1) 
Cent. W. Tex, (Truck Tnsp.) ...cccccccce (1)10.5-10. 75(1) (1)10.5-10.75(1) (1)10.5-10.75(1) (1)10.5—-10.75(1) (1)10.5-10.75(1) 
63-66 octane: 
Genes COND DB) coccccccccevcececese osee cece es eee ocee 
Mid-Western (Group 3 basis) ............ 10(1) 10(1) 10(1) 10.125(1) 10.125(1) 
N. Tex, (For shpt. to Tex. & N.M. dest’ns) <eaie ane - sie PF 
W. Tex. (For shpt. to Tex. & N.M. dest’ ns) 10.25(2) 10.25(2) 10.25(2) 10.25(2) 10.25(2) 
Pe. Bee CHOU BEAD cocvavccccecvees se sees ‘ im on 
Com. W. Fem. CEEUSE TAP.) ccccceccceccs 10.25(1) 25(1) 10.25(1) 10.25(1) 10.25(1) 
60 octane & below: 
Cee CEIOSUD BS) scccccccccescocesdce (1)9.625—-10.125(1) (1)9. 75-10 .125(2) (1)9.75—-10.125(2) (1)9.75-10.125(2) (1)9.75-10. 12512) 


Mid-Western (Group 3 basis) 


eeccccesvcce (1)9.625-10.375(1) (1)9.62 


5-10.375(1) (1)9.625-10.375(1) (1)9.75-10.375(1) (1)9 





75-10 .375(1) 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)10-10.541) {3 )30-30-81 3) (1)10-10.5(1) (1)10-10.5(1) (1)10-10.5(1) 
W. Tex. (For shpt. to Tex. & NLM. dest’ns) (1)9.625-10(3) (1)9.75-10(3) (1)9.75-10(3) (1)9.75-10(3) (1)9.75-10(3) 
i a Se SS: oo. ces on euase anes (1)9.75-10.5(1) (139. 75-10.5(1) (1)9.75-10.5(1) (1)9.75—-10.5(1) (1)9.75-10.5(1) 
Co, W. TOR. CERUSE THA) ccccecccsses (1)10-10.4(1) (1)10-10.4(1) (1)10-10.4(1) (1)10-10.4(1) (1)10-10.4(1) 
Motor Gasoline, 78-78.5 oct. (Premium) (b) 
a Pn Cn 46s cakes 6b db6000866 0008 (1)11.5~-13.4(1) (1)11.5-13.4(1) (1)11.5-13.4(1) (1)11.5-13.4(1) (1)11.5-13.4(1) 
New York harbor, barges .........-...++. (1)11.4-13.341) (1) 4-13.3(1) (1)11.4-13.3(1) (1)11.4-13.3(1) (1)11.4-13.3(¢1) 
I, Biss wads ected Oetad eons a ese (1)12.4-12.9(1) a1) 4-12.9(1) (1)12.4-12.9(1) (1)12.4-12.9(1) (1)12.4-12.9(1) 
Philadelphia, barges ........cccccevccces (1)12.65-12.8(1) (1) 65-12.8(1) (1)12.65-12.8(1) (1)12.65-12.8(1) (1)12.65-12.8(1) 
De Deéece bdnbn wes sbeddedwacndense (1)11-13/1) (1)11-13(1) (1)11-13(1) (1)11-13(1) (1)11-13(1) 
Ee, WOOD oc e066 60864 cee sesevsde 10.9(1) 9(1) 10.9(1) 10.9(1) 10.9(1) 
Motor Gasoline 78-78.5 oct, (Premium) (c) 
i Cn Pi. ccc. sbace cena obe on bees . tee . ** 
BUOW TOCK BAFECE, DATHES 2 .ccccccccccess sees oc oe ™ ,) ses a 
NN dds ooo dccic shane dedaeckae (1)12.75-13.7(1) (1)12.75-13.7(1) (1)12 71) (1)12.75-13.7(1) (1)12.4-12.75(1) 
Philadelphia, barges ...........ecceeeees 12.65(1) 65(1) 12.¢ 12.65(1) 12.65(1) 
DE nade tase deded.ceeccseceseeaees (1)12.5-12.75(1) (1)12.5-12.75(1) (1)12.5 75(1) (1)12.5-12.75(1) (1)12.2-12.75(1) 
SE, ME 4-65 6h obiu eames ewes ee 12.65(1) .65(1) 12.65(1) 12.65(1) 12.65(1) 
Motor Gasoline 74-76 oct. peed —. 
New York harbor ... ae rea (1)10.5-12(1) (1)10.5-12(1) (1)10,.5-12(1) (1)10.5-12(1) (1)10.5-12(1) 
New York harbor, barges an a led da ar eed (1)10.4-11 .9¢1) (1)10.4-11.9(1) (1)10.4-11.9(1) (1)10.4-11.9(1) (1)10.4-11.9¢1) 
stad as Sue oo etnark uiiedae aime (2)11.5-12.2(1) (2)11.5-12.2(1) (2)11.5-12.2(1) 2)11.5-12.2(1) (2)11.5-12.2(1) 
NN, WETHER onc oscccsccwowsesse (1)11.4-11.8(1) (1)11.4—11.8(1) (1)11.4-11.8(1) (1)11.4—11.8(1) (1)11.4-11.8(1) 
SD Dh tate tedecca shoe wae déerciawe (1)10-12(1) (1)10—12(1) (1)10-12(1) (1)10—12(1) (1)10-12(1) 
eG ND a ka been le ieee dowd (1)9.9-11.4(1) (1)9.9-11.4(1) (1)9.9-11.4(1) (1)9.9-11.4¢1) (1)9.9—11.4(1) 
Motor Gasoline: 
Western Penna., Bradford-Warren: (1)11.75-12(1) (1)11.75-12(1) (1)11.75-12(1) (1)11.75-12(1) (1)11.75-12(1) 
ee Ge. CTE. 5 ous ucbsvebwddnceees 
Western Penna., Other Districts: (2)11.75-13(1) (2)11.75-13(1) (2)11.75-13(1) (2)11.75-13(1) (2)11.75-13(1) 


Note: Gasoline prices are reported in each day’s Platt’s OILGRAM Daily Price Service. 


panies quoting the low & highs of the ranges. 


Figures shown in parentheses indicate number of com- 


(b) Research octane rating is minimum of 5 points above Motor Method rating. 
(c) Research octane rating is minimum of 10 points above Motor Method rating. 





customers’ light fuel takings were “about up to normal 
for December,” open market trading was off and reduc- 
tions in prices for several grades were reported by re- 
finers in Oklahoma, Arkansas, Kansas, North and West 
Texas. The only sale disclosed was of one transport load 
No. 1 fuel at 9.6c to a consumer by a Kansas refiner. 

Downward trend in product prices reached gasoline 
as refiners in Oklahoma, Arkansas, and North Texas re- 
ported reduced quotations. 


WESTERN PENNA. 
Refiners Hold Lube Oil Price Line 


Lubricating oil buyers were more numerous than for 
some time past, according to reports from Western Penna. 
last week. For the most part, the buyers were shopping 
with the intention of cracking ‘“‘the published lows.” Re- 
finers, however, appearing equally determined to hold the 
price line in all products, said they were turning a deaf 
ear to bids from “bargain hunters.” 

While a few sales of lubricating oils and white crude 
scale wax were reported, the quantities involved were 
small. The continuing export lull was the chief concern of 
refiners. Demand for most light products and petrolatums 
remained strong and prices firm, refiners said. 

Reports persisted of lubricating oil offerings at shaded 
prices, but confirmation of the reports was lacking. 
Several buyers indicated they were trying to negotiate 
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purchases of bright stock and neutral, “bidding 1 to 3c 
under current lows.” 

Sales of 25 pour bright stock totaling about 10 tank 
cars at 28c were disclosed by refiners. There were un- 
confirmed reports of 600 steam refined stock at 25c. Re- 
finers generally said they were turning down bids “un- 
der 28c for 25 pour bright and 600 s.r. Prices for each 
reported by refiners ranged upward from 28c. 

A rush of light fuel orders was reported accompanying 
snow flurries in the Pittsburgh area late in the week. 
Two refiners reported inter-refinery sales of “sizeable 
quantities” of 74-76 oct. gasoline at 12c per gal. 


GULF COAST 
Three Cargoes of 70-Oct. ‘Gas’ Bring llc 


Three T2 cargoes of 70 oct. leaded gasoline were sold 
for export at the Gulf during the first week in December, 
but domestic selling, and particularly for fuel oils, was 
unusually light for the season. Distillates in some in- 
stances were reported available spot at “low published 
prices.”’ Residual fuel prices continued extremely weak 
with some sellers reporting there was a noticeable lack 
of buyers for the many offerings hanging over the market. 

Two cargoes of 70-72 oct. leaded gasoline were reported 
sold at lle per gal. for December loading and a third 
for January. Spot gasoline prices continued relatively 
firm, according to most sources. Major suppliers gen- 
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OIlL MARKETS 


erally said they were offering only to customers of rec- 
ord. An Independent reported he was willing to sell spot 
barges of no-jump regular grade at lic, premium at 
ii.Fac. 

Cargo offering of No. 2 fuel was reported at 8c, and 
48 D.I. gas oil at 8.25c. In each case, price was the same 
as the low reported price of suppliers. One major re- 
ported he was offering a cargo of No. 2 fuel for im- 
mediate lifting at 8.5c. 

Although no supplier would confirm offering bunker 
“C” fuel at a price below $2.25 per bbl., several pros- 
pective buyers reported that December cargoes had been 
“indicated” to them at prices ranging from $2.00 to $2.05 
per bbl. 

The distillate sales that were reported were confined 
to barge quantities. Sale of 9,000-bbl. barge of No. 2 fuel 
was reported by one seller at 9c and a 20,000-bbl. quan- 
tity was reported by another supplier at 8.5c. Seller of 
the 20,000-bbl. quantity at 8.5c termed his sale a “dis- 
tress” transaction. 

The swing to a buyer’s market in fuel oils has acceler- 
ated in the past 30 days, according to most Gulf traders. 
All products, even kerosine, were reported available for 
spot cargo business, in sharp contrast to the cargo mar- 
ket a year ago. Two traditionally spot sellers were re- 
ported anxious to entertain inquiries for long-term busi- 
ness. 





ATLANTIC COAST 
Fuel Prices Weaken in Light Trading 


The contraseasonal weakness in prices for residual and 
distillate fuels continued as December entered its second 
week. By the end of the week, most suppliers had been 
added to the roster of those reporting light and heavy 
fuel reductions at New England and Middle Atlantic 
points. 

Trade sources generally pointed to the narrowing of fuel 
price ranges at most points as the most notable devel- 
opment provided by the wave of reductions. Some pro- 
fessed to see in this a trend toward a buyers’ market and 
competitive patterns reminiscent of the pre-shortage era. 

The dearth of buyers kept trading light at all points. 
November heating oil sales in some cases, were reported 
30% below last year’s figures. 

Price shading in No. 2 fuel at New York Harbor was 
prevalent, according to traders. Barge offerings of No. 
2 at 9c and kerosine at 10.2c were reported, but no sales 
were disclosed. A cargo offering of No. 2 from the Gulf 
was reported unsold at 8.95c. The few buyers in the mar- 
ket for light fuels were reported bidding ‘well under 
the lows.’ No. 2 barge prices reported at New York 
Harbor ranged from 9 to 9.6c; kerosine, from 10.2 to 11c. 

Price reductions in gasoline, light and heavy fuels were 
reported by many suppliers. The low side of most price 
ranges were unchanged, however. The exceptions were 
No. 5 fuel at Boston where 0-10 pour material dropped 
39c to $3.26; Diesel oil, shore plants, at Philadelphia, off 
0.3c to 9.5c; Diesel oil for ships’ bunkers at New York, 
down 21c to $3.78. For the most part, the reported reduc- 
tions narrowed price ranges from the high side. At Boston, 
for example, 13 suppliers now quoted 10.4c for kerosine 
with one at 10.5c; at New York, 13 suppliers reported a 
price of $2.80 for No. 6 fuel in barges. In the previously- 
existing ‘sellers’ market,” it was pointed out, there were 
frequently as many prices reported for a given product 
as there were suppliers. 
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CENTRAL MICHIGAN 
Heavy Fuel, U. G. I. Gas Oil Quoted Higher 


Central Michigan refiners’ quotations ranged higher 
for both U.G.I. gas oil and No. 6 fuel in week ended Dec 
11. Several refiners said cold weather withdrawals of 
light fuels exceeded production and demand for No. 6 
had “improved.” Reports on gasoline storage were con- 
flicting, but two refiners said product with good Research 
jump was not freely available in open market. 

Prices for U.G.I. ranged from 10 to 11.25c, Central 
Michigan, up 0.5c on the low when refiner reported hx 
had made a long-term contract at 10.5c and was no long- 
er offering material at 9.5c. A tank car marketer reported 
resale of a “quantity” of U.G.I. purchased at 9.5c, Cen- 
tral Michigan. 

Prices for No. 6 ranged 0.25c higher on the low when 
one refiner reported raising his price to 8.75c, FOB 
refinery. 


MIDWESTERN (Chicago-E. St. Louis Area) 


High Inventories Force Prices Down 

Prices for most products felt the weight of “brimfull 
storage in the Midwest and cold weather failed to pre- 
vent them from slipping 0.125 to 0.25c during the first 
week in December. Several barges of light fuel remained 
on demurrage in the Chicago terminal district where the 
pinch for storage space was “severe.’”’ Offerings of gas- 
oline for immediate and forward shipment, already large 
were increasing particularly from the Gulf and Group 
3 differential areas, sources said. 

No. 3 fuel was down 0.25c on both high and low as 
refiners reported prices ranging from 8.375 to 8.625c, 
Group 3. No. 1 prime white was down 0.125c on both 
high and low and ranged from 8.875 to 9.25c; No. 2 fuel 
ranged from 8.75 to 9.125c, down 0.125c on the low 

Regular-grade gasoline and 60 octane & below (third 
grade) were both down 0.125c on the low and ranged from 
10.375 to 10.75c and 9.625 to 10.375c, respectively. Stocks 
of gasoline were reported high and most trade sources 
said offerings of gasoline for immediate and forward 
shipment were increasing. Offerings of regular gasolin 
from Gulf Coast shippers to one supplier totalled 500,000 
bbls. per month over 1949. One offering of regular for 
immediate shipment was reported at 10.75c, barges, FOB 
New Orleans. Other immediate shipment offerings of 
regular reported by marketers ranged from 9.5c, East 
Texas, to 10.25c, Group 3, in tank cars. 

Transactions totalling 140,000 bbls. of No. 6 fuel for 
first quarter shipment were reported by two marketers 
One reported sales totalling 120,000 bbls. at $1.375 with 
price “based 60°, of Stanolind’s crude oil posting.’ The 
other reported a purchase of approximately 20,000 bbls 
at $1.35 for resale “up and down with publication prices.’ 
Another marketer reported buying five cars of No. 6 at 
$1.30 per bbl., Group 3, for resale. Group 3 quotations re 
ported by Midwest refiners ranged upward from $1.50 
for No. 6 oil. 





Crude Oil Prices 
Leading buyers cut Penna. grade crudes 50c per 
bbl., Zanesville down 30c (see page 49). 
No other changes during week ended Dec. 11. 
See NPN of Nov. 24, page 56-57, for complete 
crude price schedules. 
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OIL PRICE SECTION 


At Refineries and 
Terminals and by 
Tank Wagon 


Prices herewith are reproduced from Platt’s 
OILGRAM Daily Oil Price Service, associated 
with National Petroleum News, whose repre- 
sentatives in all NPN-OILGRAM offices de- 
vote their time exclusively to reporting oil in- 
dustry prices everywhere. 

Prices shown in tables are sales prices or 
quotations or general offers or posted prices by 
refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales 
and shipments; for the business day or period 
stated; except Tank Wagon prices, prices are 
for bulk lots such as tank car, truck trans- 
port, barge; prices applying to barges or car- 
goes or truck transport lots only, so desig- 
nated; FOB refineries or terminals; in cents 
per gal., except per bbi. where $ sign is 
shown; wax and petrolatums in cents per 
pound; ex all fees and taxes; for erude oil 
and its products lawfully produced and trans- 
ported; reported as received by OILGRAM and 
National Petroleum News but not guaranteed; 
for subseribers’ private use only and not for 
resale or distribution or publication. Octane 
ratings are ASTM unless otherwise noted. Par- 
enthetical figures befere and after prices indi- 
cate number of companies quoting the lows 
and highs of the ranges. For further details 
of price conditions apply to any NPN—OIL- 
GRAM office or see back of any OILGRAM 
Price Service invoice. 

For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleve- 
land (13), Ohio. Annual subscription rate in 
U. S.: $150 per year, payable in advance. 





Refinery & Terminal Prices 


Gasoline 
Prices in Effect 


Dec, 13 Dec. 6 

OKLAHOMA (Group 3) 
78-78.5 Oct. 
_,(rrem.) ..(1)11.125-12(2) (2)11.25-12(2) 
73-75 Oct. Reg. (3)10.375-11( 1) («7)10.5—-11(41) 
60 Oct. & 

below ...(1)9.625-10.125(1) (1)9.75-10.125(2) 
MID-WESTERN (Group 3 basis) 
78-78.5 Oct. 
_. (Prem. ) --(1)11.25-12(1) (1)11.25-12(1) 
io-f0 Oct. 
a Reg. .....(1)10.375-10.75(2) (4)10.5. 10.75(2) 
63-66 Oct. .. 1041) 10.125(1) 
60 Oct. & 

below ...(1)9.625-10.375(1) (1)9.75-10.375(1) 


N. TEX. (For shpt. to Tex. & N.M,. dest’ns.) 
78-78.5 Oct. 
(Prem. ) 
73-75 Oct. 
(Reg.) ....(2)10.75-11.3(1) (3)10 75-11.301) 
60 Oct. &below(1)10-10.5(1) (1)10-10.5(1) 


W. TEX. (For shpt. to Tex. & N.) Q 

398 b Gee Pp -M. aest‘ns.) 
(Prem. ) 

73-75 Oct. 


(2)11.8-13.3(1) (1)11.75-13.3(¢1) 


-(1)11.375-11.75(2) (2)11.5-11.75(2) 


veg. .....€1)910.375-10.75(2) (2)10.5-10.75 2) 
63-66 Oct. .. 10.25(2) 10 25/2). 4 
60 Oct.& below(1)9.625-10(3) 


(1)9.75-10.5(3) 
a Jot caraeh tnspt.) 
48-78.5 Oct. .(1)11.5-12(1) (1)11.5— 
73-75 Oct. ..(1)10.5-11(1) (1)10.b-44 42> 
60 Oct. & below(1)9.75-10.5(1) (1)9.75-10,5(1) 


CENT. W. TEX. (Truck Transpt.) 

we Oct. 

= a rem.) ..(1)11.5—-11.75(1) (1)11.5~-11.75¢ 
13-750ct. (Reg. )(1)10.5-10.75(1) (1)10.5-10. 7511 
63-66 Oct. .. 10.25(1) 10.25(1) 
60 Oct.& below(1)10-10.4(1) (1)10-10.4(1) 


ARK. (For shipment to Ark. & La.) 
(5-78.5 Oct, ; 
(Prem. ) 


bad 11.625(1) 11.75(1) 
‘4-49 Oct. Reg 10.625(1) 10.75(1) 
60 Oct.& below, 

inleaded 9.875(1) 10(1) 


ey: (For Kansas destinations only) 
‘5-438.5 Oct, 

(Prem.) ..(1)11.8-12.75(1) (1)11.8-12.75(1) 
49 Oct.Reg. (2)10.8-11.75(1) (2)10.8-11.75(1) 
) Oct.& below(1)10.1-11(1) (1)10.1-11(1) 
WESTERN PENNA, 
‘radford-Warren: 

t-76 Oct. Reg. (1)11.75-12(1) 
Other districts: 

'-76 Oct. Reg. (2)11.75-13(1) (2)11.75-13(1) 


ENTRAL MICHIGAN (FOB Central Michi- 
in refineries. ) 
S. Motor: 
78-78.5 Oct. 
_(Prem.) (1)13.25-15(1) = (1) 13.25-15(1) 


(1)11.75-12(1) 


5 Oct. Reg. (2)12-14.5(1) (1)12-14.5(1) 
run gaso- 

ne, excl. 

Detroit 

npt (1)9.25-12.5(1) (1 95-12.5(1) 
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SPECIAL NOTICE 
Owing to present short supply of many products, some sellers are withholding 
publie quotations or the posting of firm prices on some products but are giving 
OILGRAM the prices they otherwise would quote to trade in general and which 
today they confine mostly to their regular customers only. 


Prices in Effect Dec. 13 Dec. 6 
OH10—Quotations of S.O. Ohio for delivery 
to Ohio points: 

73-75 Oct.. 14.75 14.75 
CALIFORNIA 
Los Angeles dist. : 

80-82 Oct. 

(Prem.) (1)14.85-15.9(1) (1)14.85-15.9(1) 
74-76 Oct. 


(Reg.) .(1)13.35-13.4(3) (1)13.35-13.4(3) 
San Fran. dist.: 
80-82 Oct. 


(Prem.) (1)15.35—-16.4(1) (1)15.35-16.4(1) 
74-76 Oct. 


(Reg. ) .(1)13.85—-13.9(1) (1)13.85—-13.9(1) 
San Joaquin Valley: 
80-82 Oct. 


(Prem.) (1)15.35-16.4(1) (1)15.35-16.4(1) 
74-76 Oct. 
(Reg.) 

Kerosine, Gas & Fuel Oils 


OKLAHOMA (Group 3) 


.(1)13.85-13.9(1) (1)13.85-13.9(1) 





41-43 w.w. = 
kero, .....(2)9.375-9.625(1) (1)9.375- 
42-44 w.w. .(2)9.375-9.875(1) (2)9.375-$ 
Range oil... (2)9.125-9.375(1) (1)9.125-9.375(2) 
58 & above 


D.I. diesel. (1)9-10.125(1) (1)9.125-9.513) 
No. 1 p.w (1)8.875-9.375(1) (1)9.125-9.5¢1) 
No, 1 straw.(1)8.875—9.25(4) (1)9 125-9.375(2) 
No. 2 straw. (2)8.625-9.125(1)(1)8.75-9.125(2) 


No. 6. ..(1)$1.40-2.30(1) (1)$1.50-2.3001) 
14-16 grav. 

ee $2.00(1) $2.00(1) 
MIDWESTERN (Group 3 basis) 
41-43 w.w...(1)9.25-9.625(2) (1)9.25-9.625(2) 


42-44 w.w...(1)9.375-9.875(1) (1)9.375-9.875(1) 
Range oil. ..(1)9.125—-9.25(2) (1)9.125-9.5(1) 
58 & above 
D.I. diesel. (1)9.5-10.125(1) (1)9.5-10.125(1) 
=. 4 > 







No 1 p.w (2)8.S75—-9.25(2) 1)9-9.37501) 
No. 2 straw. (1)8.75-9.125(1) (2)8.S75-9.125(2) 
No. 3 ..(1)8.375-8.625(1)(1)8.625-8.875(1) 


(1)$1.50—-2.00(1) (1)$1.50-2.00(1) 


CHICAGO—(FOB Chicago district refineries & 
p.l. terminals; all fuel oil prices in ent. per 


gal.) 
58 & above 

D.I. diesel. 11.05(1) 11.05(1) 
No. 6 fuel... 7.401) 7.4(1) 


N. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
41-43 w.w. ..(1)9.6-9.625(1) (1)9.6—-9.625(1) 


42-44 w.w... 10/12) 10(2) 
GB Dil. ccccs (1)9.6—-10(2) (1)9.6—-10(2) 
No, 2 straw. 9(1) 9(1) 


No, 6 fuel $1.50(1) $1.50(1) 
W. TEX. (For shpt. to Tex. & N.M. dest’ns.) 


41-43 w.w... 9.5(1) 9.5(1) 
42-44 w.w... 10.5(1) 10.5(1) 
No, 1 straw. 9.25(2) 9.25(2) 

No. 2 straw. (3)9-—9.25(1) (2)9-9.25(1) 
NO, 3 cccce 8.75(1) 8.75¢1) 

No. 6 fuel... $2.50(1) $2.50(1) 

E, TEX. (Truck trnspt.) 

41-43 w.w. ..(2)9.25-9.5(2) (2)9.26-9.5(2) 
42-44 w.w. ..(2)9.5-9.75(1) (2)9.5-9.75(1) 


58 & above 
D.1. diesel. (1)9-10(1) (1)9-10(1) 
No. 2 fuel... 9.2612) 9.25(2) 
No. 6 fuel...(1)$1.90-2.70(1) (1)$1.90-2.85(1) 
. W. TEX, (Track trnspt.) 
41-43 w.w. ..(1)9.375-9.5(1) (1)9.375-9.5(1) 
58 & abv. D.I. 


Diesel .... 9.25(1) 9.25(1) 
U.G.I, gas oil 8.5(1) 8.5(1) 
No. 1 fuel 9.25(1) 9.2541) 
No. 2 fuel... 9(1) 9(1) 
No. 3 fuel... 8.75(1) 8.75(1) 
No, 6 fuel... $2.67(1) $2.67(1) 


KANSAS (For Kansas destinations only) — 
42-44 w.w...(1)9.75-10.75(1) (1)9.75-10.75(1) 
bv. D.I, 
oe iene! ...-(2)10~10.25(1) (2)10—10.25(1) 
No. 1 fuel. ..(1)9.25-10.25(1) (1)9.375-10.25(1) 
No. 2 fuel.. .(1)9.125—10(2) (2)9.25-10(2) 
No. 6 fuel...(1)$1.65-2.35(1) (1)$1.75-2.35(1) 
ARK, (Fer shipment to Ark. and La.) 


42-44 wW.w. 9.501) 9.501) 
Tractor fuel 9.875(1) 10(1) 
Diesel fuel 52 

& below .. 8.875(1) 9(1) 
Diesel fuel 58 ‘ 

& above .. 9.1251) 9.2541) 
No. 2 fuel... 8.75(1) S.S75(1) 
No. 3 fuel. S.5¢1) 8.62501) 
WESTERN PENNA. 
Bradford-Warren: 
45 w.w. ....(1)11.25-12(1) (1)11.25-12(1) 
No, 1 fuel... 11.95(1) 11.95(1) 
No. 2 fuel. ..(1)11-11.95(1) (1)11-11.95(1) 
No. 3 fuel... 11(1) 11(1) 
36-40 gravity 11.95(1) 11.95(1) 


Other districts: 
45 w.w. .(1)11.25-12.5(1) (1)11.25-12.5(1) 
i7 w.w ~e- -(1)12-12.5(2) (1)12-12.5(2) 
No. 1 fuel...(1)11.25-12.5(1) (1)11.25~-12.5(1) 
No. 2 fuel...(2)11-12.5(1) (2)11-12.5(1) 
No. 3 fuel. ..(1)11-12(1) (1)11-12(1) 
36-46 gravity(2)131-12.5(1) (2)11-12.5(1) 
CENTRAL MICHIGAN (FOB Central Michi- 
gan refineries.) 

Range oil .(1)12.125—-13(1) (1)12.125-13(1) 


46-49 w.w. 

kero, .....(1)12.5—13(3) (1)12.5-13(3) 

distillate ..(3)12.25-13(1) (3)12.25-13(1) 
No. 2 light. . 

straw ..€1)11.5-12.25(1) (1)11.5-12.2511) 
No. 3 straw.(1)11.75-12(5) (1)11.75-12(5) 
U.G.1. gas oi1(1)10—-11.25(1) (1)9.5-11.2501) 


Prices in Effect Dec. 13 
No, 5 fuel...(1)9.5-10.25(1) (1)9.5—-10.25(1) 
No. 6 fuel...(1)8.75—10(1) (1)8.75-10(1) 


OHIO—Quotations of S.O. Ohio for delivery to 
Ohio points: 


Dec. 6 


Kerosine .... 13.9 13.9 
CALIFORNIA 

San Joaquin Valley: 

10-43 W.w 12.6 12.6(1) 


ia. Of ) 
Heavy fuel. .(1)$2.30-2.40(1) (1)$2.30—-2.40(1) 
Light fuel 

(PS 300). .(1)$2.50-2.60(1) (1)$2.50-2.60(1) 
Diesel fuel 

(PS 200)..(1)10-10.1(1) 
Stove dist. 

(PS 100)..(1)11.5-11.6(1) 
Los Angeles: 
10-43 W.W 
Heavy fuel 

(PS 400)..(1)$2.15-2.35(1) (1)$2.15-—2.35(1) 
Light fuel 

(PS 300). 
Diesel Fuel 

(PS 200). .(1)8.8-9.6(2) 
Stove dist. 

(PS 100)..(1)9.25-11.1(2) (1)9.25—11.1(2) 
San Franciscu: ‘ 
40-43 w.w...(1)12.4-12.6(1) (1)12.4—12.6(1) 
Heavy fuel 

(PS 400). .(1)$2.30—2.40(1) (1)$2.30-2.40(1) 
Light fuel < 

(PS 300). .(1)$2.50-2.60(1) (1)$2.50-2.60(1) 
Diesel fuel 

(PS 200)..(1)10-10.4(1) 
Stove dist. 

(PS 100)..(1)11.5-11.9(1) (1)11.5-11.9(¢1 


Lubricating Oils 
WESTERN PENNA. 
Prices are for sales made, or offers reliably 
reported, to jobbers & compounders enly. 
yesceus NEUTRALS—No. 3 col. Vis. at 70° 


(1)10-10.1(1) 
(1)11.5-11.6(1) 


-(€2)11.9-12.9(1) (2)11.9-12.9(1) 


. (3)$2.45-2.55(1) (3)$2.45-2.55(1) 


(1)8.8-9.6(2) 


(1)10-10.4(1) 


200 Vis. (180 at 100°) 420-425 fi 





Oo p.t (1)29.5-38.501) (1)29.5-38.5¢1) 
10 p.t (1)28.5-37.5¢1) (1)28.5-37.501) 
15 p.t (1)27.5-36.5¢1) (¢1)927.5-36.501) 
25 p.t 26-43 26-43 

150 Vis. (143 at 100°) 400-405 fi 

0 p.t (1)27.5-36.501) (1)27.5-36.501) 
10 p.t (1)26.5-35.501) (1)26.5-35.5¢1) 
1D p.t (1)25.5-34.5¢1) (1)25.5-34.5¢1) 
25 p.t 24-27 24-27 


CYLINDER STOCKS: 
Brt. stk., 145-155 vis. at 210°, 540-550 f., No 
8 col. 


10 p.t (1)30.5—40.5(1) (1)30.5-40.501) 
15 p.t (1)29.5-39.501) (1)29.0-3 (1) 
25 p.t awa 25-44 25-44 
600 S.R 
filter’ bl 28-36 836 
650 BS.R. .... 29-37 29-37 
600 fl. ..... 30-39 30-39 
GOO G. ccccer 31-35 31-35 


MIDCONTINENT LUBES 

(FOB Tulsa basis. Bright stock, vis. at 210° 
Neutrals are 0-10 p.p. oils, vis. at 100°; 15- 
25 p.p. viscous neutrals generally are quoted 
0.5¢ under 0-10 p.p. oils; 15-25 p.p. nonviscous 
oils generally are quoted 0.25c under 0-10 p.p 
oils) 

Neutral Oils-Conventional 

Pale Oils Col. 


60-85 vis. 2.(¢3)10.25-11(1) (2)10.25-12.75(1) 
86-110 vis. 2 (2)10.75-11.25(1)(1)10.75-13.25¢1) 
150 vis 3.(2)15-1661) (2)15-1641 
180 vis 3.(3)16-16.501) (2)16-2141) 
200 vis 3.(4)16-17(1) (2)16-21(1) 
250 vis 3.(3)17-1801) (2)17-22(1) 
280 vis 3.(3)18-19(1) (2)18-23(1) 
300 vis 3.(2)19-2001) (1)19-24(1) 
Red Oils Col. 
200 vis, 5 16/2) (1)16-2111) 
300 vis 5 19¢1) 24(1) 
Cylinder Stocks: 
600 a.r., olive 

green 21(2) 2142) 
Black Oil .. 18.5(1) 18.5(1) 
Bright Stock-Conventional 
200 vis. D: 

10-25 p.p 3101) S141) 
150-160 vis. D: 

0-10 p.p . .(1)27—-28(4) (1)27 (1) 
10-25 p.p (1)26.5-28(1) 6.511 
150-160 vis. E 2741) 211) 


120 vis. D: 

0-10 p.p (1)26-27(3) (1)26-3211) 
Bright Stock—Solvent 
150-160 vis. 0-10 

p.p., 95 v.i.(1)35-36(1) (1)35-36(1) 
Neutral Oils—Solvent 
170-180 vis., 


98 v.i ne 27(1) 2741) 
200-210 vis., 
90-95 V (1)24-27(1) (1)24-27(1 
300 vis 
95 V.«i — °6(1) 6801 
This price correct Dec 6 als Showr 
correctly in Dec. 8 NPN 


SOUTH TEXAS (Neutral Oils) 

(Vis. at 100° F. FOB refineries for domestic 
and/or export shipment.) 

PALE OILS: 

VIS. COLOR 

100 1%-2%..(2)9.5-11(2) 
200 No, 2-3. .(4)12-13.5(1) 
300 No, 2-3. .(5)13-14.5(1) 
500 No. 

2%-3% ...(4)14-15.5(1) 
750 No. 3-4. .(4)15-16.5(1) 
1200 No. 3-4. (5)16-17.5(1) (5)16-17.5(1) 
2000 No. 4. .(3)17-18.5(2) (3)17-18.5(2) 

(Continued on next page) 


(2)9.5-11(2) 
(4)12-13.5(1) 
(5)13-14.541) 


(4)14-15.5(1) 
(4)15-16.5(1) 
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Oil Price Section 


Dec. 





Prices in Effect 
RED OILS: 
00 


13 Dec. 6 


100 No. 5-6.(2)9.5~-11(1) (2)9.5-11(1) 
200 No. 5-6.(4)12-13.5(1) (4)12-13.5(1) 
300 No, 5-6.(5)13—14.5(1) (5)13-14.5(1) 
500 No. 5-6.(4)14-15.5(1) (4)14-15.5(1) 
750 No. 5-6.(4)15-16.5(1) (4)15-16.5(1) 
750 No. 5-6. (4)15—-16.5(1) (4)15-16.5(1) 
1200 No. 5-6.(5)16—-17.5(1) (5)16-17.5(1) 


No. 5-6.(3)17-18.5(2) (3) 17-18.5(2) 
CHICAGO (From Mid-Continent p.l. crude) 


Neutral oils vis. at 100° F. 0 to 10 pp. 
Pale Oils: 
Vis. Color 
60-85—No 2 11.751) 12.75(1) 
S6-100—No, 2 12.25(1) 3.25(1) 
150—No. 3 16.541) 20(1) 
1S0—No, 3 17.5¢1) 20.5¢1) 
200—No. 3 17.541) 20.51) 
250—No, 2 18.5(1) 21.51) 
Ked Oils: 
1SO—No. 5. 17.541) 20.51) 
200--—No. 5 17.541) 20.511) 
250-——No, 5 18.5(1) 21.5(1) 
280—-No. 5 29.81) 22.5(1) 
300—No,. 5 501) 23(1) 
Note: Viscous oils, 15 to 30 p.p. are quoted 
0.5¢ lower; 60-85 and 86-110 No. 2 non-viscous 
oils, 15 to 30 p.p. 0.25¢ lower. 
Unfiltered Steam Refined (Viscosity at 210°) 
140 19.501) 22.541) 
160 20.501) 23.5(1) 
200 21.5(1) 24.5(1) 
Bright Stocks, 160 vis. at 210° No. 8 color 

0 to 10 p.p 29.511) 32(1) 
15 to 25 p.p 29(1) 31.5(1) 
;) to 40 p.p 28.5(1) 3101) 
E filtered 

Cyl. Stock 21.51) 5(1) 
Note: To obtain prices rw in Chicago 


add 0.6c per gal. 


Natural Gasoline 


(Group 3 & Breckenridge prices are to blend- 


ers on freight Basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 

FOB GROUP 3 

Grade 26-70 Sales) 8.5(Sales) 
FOB BREC KENRIDGE 

Grade 26-70 ..... 8 (Quote) 8( Quote) 


LPG Prices 


(Of refiners, FOB refineries, in cents per gal., 
tank cars or transport trucks) 


Com- In- Com- Indus- 

mercial dustrial mercial trial 
District Propane Propane Butane Butane 
N.Y. Harbor.. 9(2) 9(1) 9(1) 9(1) 
Philadelphia .. 9(2) baie cove ecee 
Baltimore ° 911) este 
Hastings, W. Va.8.25(1) 8.25(1) 
New Orleans. .6.375(1) eeee 
eee 9(1) -25(1) 


(a) Tank cars only. 


Naphthas and Solvents 


(FOB Group 3) 


Stoddard 

solvent (4)10.875-11.625(1) (4) 10.875-11.625(1) 
Cleaners 

npth. (4)11.375-12.125(1) (4)11.375-12.125(1) 
V.M.&P. 

Npth. (6)11.375-12.125(1) (6)11.375-12.125(1) 
Mineral 

Spirits. (5)10.375-11.125(1) (5)10.375-11.125(1) 
Rubber 

solv. .(1)10.875-11.375(4) (1)10.875-11.375(4) 
Lacquer 

dil. . (3)11.625-12.625(1) (3)11.625- 12.625(1) 
Benzol “ail (2)12.125-12.55(1) (2) 12.125-12.55(1) 
WESTERN PENNA, 
Other Districts: 
Untreated Npth. 12.5(1) 12.5(1) 


Stoddard Solv.(3)13-14(1) (3)13-—14(1) 
OHIO—Quotations of S.O. Ohio for delivery to 
Ohio points: 

VM&P Naphtha, Mineral 

Spirits & Stoddard 


Solvent ..... 16 16 
Rubber solvent 15.5 15.5 
E. TEXAS (Truck Trnspt.) 
Stoddard 
solv. -(1)10.75-11.25(1) (1)10.75-11.25(1) 


KANSAS (For Kan. Dest’n, only) 

Stoddard 
Solv. .(1)11.375-12.375(1) (1)11.375-12.375(1) 

WAX 

WESTERN PENNA, (Bbis, C.L.) 

White Crude Scale: 

122-124 A.m.p.(3)5.75-9(1) 

124-126 A.m.p.(3)5.75—-9(1) (3)5.75-9(1) 

CHICAGO (FOB Chicago District refinery of 

one refiner in bags or 100 Ib. cartons, carloads 

Carloads, slabs loose, 0.7c less. Melting points 


(3)5.75-9(1) 


are EMP (ASTM methods); add 3° F. to con- 
vert into AMP. 

con ion refined : 

oS) err 7.7 7.7 

125-127 eseve 7.8 7.8 

127-129 nae s 8 

130-132 ..... 8.05 8.05 

132-134 8.3 8.3 

135-137 8.7 8.7 
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FOB their terminals. Ships’ bi 
78-78.5 Oct. 
Prem. 
District Gasoline** 
N. Y. Harbor 
do barges 
Albany 
Baltimore ‘“ 
do barges afoot 
Baton Kouge 10.8(1) 
dado barges 1U.8(1) 
eee ave 


Charleston , 
Corpus Chrisu. 

du barges 
Houston ..... 

do barges 
Jacksonville 
Miami 
Mobile ee 
New Haven .. 
New Orleans .(1) 

do barges (1 
Norfolk . 
Pensacola .... 
Philadelphia 

do barges ° 
Port Everglades 
Portland 
Providence 
Savannah 
Tampa ee 
Wilmington 

a & 


N.Y. Harbor(12)1 
do barges. 
Albany . 
3altimore 
do 


-(10)1 
barges 
Baton ouge. 
do barges 
3oston . 
Charleston 
Houston 





*/(1) 12-131) 


Kerosine— 
No. 1 Fuel 
0.3 


-11,15(1) 
(11)10.2-11(1) 
.(6)10.4-10.7(2) 


3-10.5(1) 


10.2(3) 
9.7¢1) 
9.701) 
(13)10.4-10.5(1) 
.(1)10.1- 


(1)9.125-10.25(2) (3)9-9 


11 


35(1) 


do barges (1)9.75-10.5¢1) 
Jacksonville .(7)10.7-11.375(1) 
Miami (5)10.7-10.85(1) 
Mobile ; 10.7(4) 
New Haven (6)10.4-10.7¢1) 
New Orleans. (2)9,7-11(1) 

do barges (1)9.7-11(1) 
Norfolk (5)10.3-10.7(1) 


Pensacola 


(1)10.5-10.8(1) 
$-10.5¢1) 
10.2¢5) 


Philadelphia (S)1 
do barges 
Pt. Everglades(6)10.7-10.85(1) 


Portland 
Providence 
Savannah 
Tampa 
Wilmington, 
ee ‘ (6)1 


0.2 


No. 


N. ¥ 
\lbany 
Baltimore 
Baton Rouge 
Boston 
Charleston 
Corpus Christi 
Houston 
Jacksonville 
New Haven 
New Orleans. .(2) 
Norfolk 

Pensacola 


Harbor 


Philadelphia. (2)2 


Port Everglades 
Portland 
Providence 
Savannah 
Tampa 
Ww a 

N 


oe Motor Method & Research octane ratings are approximately same. 


(8)$2 


.(7)10.4-10.5¢1) 
.(8)10.4-10.501) 
.(6)10.7- 

(8)10.7- 


10.85(1) 
10.85(1) 


-10.7¢1) 


6 Fuel 


GO01) 





2. 66(4) 








Refinery & Terminal Prices (Continued) 


SPECIAL NOTICE 


Owing to present short supply of many products, some sellers are withholding public quotations 
or the posting of tirm prices on some products but are giving OLLGRAM the prices they otherwise 
would quote to trade in genera] and which today they confine mostly to their regular customers only 


Atlantic & Gulf Coasts 


Prices are of refiners, FOB their refineries & tanker terminals, and of tanker terminal operators 


inkers prices are 


78-78.5 Oct. 
rem. 

Gasolinet 
(1)11.5-13.4(1) 
(1)11.4-13.3¢1) 
(1)13.25-13.85(1) 
(1)11-13(1) 

10.9¢1) 


(1)11.5-13.8(2) 
(1)11.1-12.75(¢1) 
(1)12-13¢1) 


(1)12-13.15(1) 
(1)12.5-13(1) 
(3)12.3-13.75(1) 
(3)12.3-12.75(1) 
12.3(2) 
(1)13.5- 13.7(1) 


OReE 12.8(1) 
(3) 12.3-12.75(1) 





No. 2 Fuel 


(10)9.1-9.7(¢1) ( 
(12)9-9.6¢1) 
(1)9.2-9.5¢1) 
(10)9.1-9.4(2) 


91.6) 


S401) 
S.7¢1) 
(13)9.2-9.301) 
(4)9.2-10.9¢1) 


5o1) 


9) 


412 
(6)10.3-10.5¢1) 
10.3(4) 
10.3¢1) 
(4)9.4-9.8(2) 
(1)8.85-9.3¢1) 


9 


2) 


5(1) 


bn 


(3)9-9 


(7)9.1-9.4(2) 
9(7) 
10.3(4) 

(7)9.3-9.401) 

(8$)9.2-9.301) 
10.344) 
10.3¢7) 

9 


(5)9.2-9.5¢2) 


No. 6 Fuel 
Barges 


SOC13) 


24911) 


cs 


ro pote nolo pot eronocety 


(6)2.80-2.85(2) 
2.71(2) 
2.825(1) 

(1)2.80-2.8301) 
2.7613) 
2.6315) 


exclusive of lighterage. 
78-78.5 Oct. 


Prices in effect Dec. 
74-76 Oct. 


rem. Reg. 
Gasolinet¥ Gasoline** 
13.5(1) nites 
(1)12.5-12.75(1) on 
12.65(1) ean 
eeee 9.8(1) 
a4 9.8¢1) 
13.5(1) bak 


12.5(1) 


12.3(1) see. 
12.341) une 
12.341) hate 


13.7¢1) 


(1)10-11(1) 


12.4(1) 


(1)12.75-13.7(1) 
12.6041) 
12.3(1) 
13.5(1) 
13.5¢1) 
12.3(1) 
12.341) 


Gas-House 
Gas Vil 
1)9.5-10(1) 


12 


2541) 


9.4(1) 


9.8(1) 


(0-10 p.t. 


(5)3.15- 


(1)3.26 


2.9001) 


10.3(1) 
10.2¢1) 


Bunker C Fuel 











(2)11-12.5(1) 


(1)10-10.5(1) 


No. 5 Fuel 


) 


(5)$3.18-3.80(1) 
xis 3.50(1) 
10.2(1) 3.91(1) 


3.655(1) 


Diesel Oil 





13. 
74-76 Oct. 
ex. 
Gasoline? 
(1)10.5-1211) 
(1) 10.4-11.9¢1) 
(2)11.8-12.3(1) 
(1)10-12(1) 
(1)¥.9-11.4¢1) 


(1) 10.5-12.3(2) 
(1)10.1-11.5(1) 
1142) 


(2)11-12.5(1) 
(1)11-11.501) 
(5)11.3-12.25(1) 
(4)11.3-11.75(1) 
11.3(3) 
(1)12-12.2(2) 
11q)) 
11(1) 
(1)10.3-11(1) 
o 


: 4-il. 5(1) 
1.3-11.75(1) 
1.8-12(3) 
1.8-12(3) 
1.3-12.05(1 
1. 


( 
( 
( 
( 
( 
( 
( 3-11.79q1) 


2)1 
jl 
4)1 
1)1 

2)1 
4)1 
SL 


(1)10.35-11(1) 


No. 5 Fuel 
(15-60 p.t.> 
3.00(1) 
2.94¢1) 
3 00( 1) 
2.94¢1) 


(1)3.259-3.35¢1 


3.15(1 


13. 09- 


(1)3.17-3.244(1 


Diesel Oil 


Ships’ Bunkers Ships’ Bunkers Shore Plants 
$2.80(10) (1)$4.03-4.07(1) (1)9.7-10(¢1) 
3.249(¢1) (2)9.7-10.21 
2.8012) 4.04(2) (2)9.7-9.8(3) 
2.30(1) 3.651) 9.1(1) 
2 - 1.081) (1)9.6-10.2¢ 
o. (32) 3.9501) 9.4(2) 
2.30-2.55(1) (1) 15-3.89(1) 
2.30(4) 3.65¢1) (4)9.25-9.5(2 
2.76-2.96(1) 4.32(2) 10.305) 
2.83512) (1)9.8-10.2(2 
2.30-2.51(1) (1)3.40-3.89(1) (2)9.4-9.425(01 
2.77(3) $.06(1) (2)9.6-9.7(1 
(5)2.80-2.85(2) (1)4.07-4.12(1) (1)9.5-9.8(3) 
2.71(2) 4$.32(1) 
2.825(1) (1)9.7-9.8(1) 
2.80(2) (1)9.6-10.2(1 
2.7613) $.32(1) 10.3(3) 
2.63(4) 4.32(2) 10.3¢5) 


is minimum of 5 points above Motor Method rating. 
points above Motor Method rating. 


3.96(1 


) 


+t Research octane rating 


tt Research octane rating is minimum of 10 


(Additional Gulf Coast prices on page 55) 





78-78.5 Oct. 
74-76 Oct. 
Kerosine = 
Diesel Fuel 

No. 1 Fuel 

No, 2 Fuel 

No. 3 Fuel 

No. 5 Fuel 

No. 6 Fuel 

This pr ce ¢ 


irre 


eee 


“ft 


Lake Port Terminal Prices 


Prices in Effect Dec. 


Buffalo Cleveland 
(2)12.8-13.1(1) 
(1)11.8S-12.8(1) sesnee 

11(1 13(1) 

‘ ‘eas 13.75(1) 
.(1)10 9-11.75(1)  .evcce 
. nesnes 13(1) 

10.15(1) 

(1)8.7-9.7(1) 9.75(1) 

and since Dec. 6 Shown ir 


or 


co 


13 
Detroit 


1 
1 
1 
(1)9.05—9 4541 
(1)8.8-9.2(1) 
rrectly in Dec. 8 NPN 


NATIONAL 


PETROLEUM 


Toledo 
2.4(1) 

(1)11.3-13(1) 
(1)11.7-13.7501 
(1)10.7-11.5(1) 
(1)11-13(1) 
(1)8.58-9(1) 
(2)8.33-8.75(1 


NEV S 








o—_ G 2G) an 


Ot et et ay Ge teed bed td bd hes es et et 
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Refinery & Terminal Prices (Continued) 





NPN Gasoline Index 


Dealer Tank 
T.W. Car 
Cents Per Gal. 

om. BE nesspee 14.64 11.23 

Month ago .. 14.59 11.25 

Year ago 13.54 10.38 

Dealer index is an average of ‘‘un- 

divided’’ dealer prices, ex-tax, in 50 
cities. 


Tank car index is weighted average 
of following wholesale markets for 
regular-grade gasoline, FOB refineries 
or terminals: Okla., Mid-Western, W. 
Penna., Calif., N. ¥Y. Harbor, Philadel- 

















phia, Jacksonville, Boston and Gulf 
Coast. 

Mid-Continent Lubes 
(At Gulf; in packages, FAS, New Orleans. 


in bulk, FOB terminals) 
Prices in Effect Dec. 13 


Bright Stock Steel Drums Bulk 
D color, Vis. at 210° 
150 vis., 0-10 p.p.(1)40.5-43(1) (1)28.5-30.8(1) 
Neutral Oil Col. 
200 vis i 18.8(1) 
Wax 

Melting points are AMP, 3° higher than 
EMP. Prices are for carload lots. Domestic 
prices are FOB refinery; scale in bags or 


bbis.; fully refined, slabs loose. Export prices 
are FAS; scale in bags or bbis.; fully refined 
in bags or cartons. 


Prices in Effect Dec. 13 
New Orieans N.Y. N.Y. 
Crude Scale Export Domestic Export 
122-4 wh, esse 5.75(2) ecee 
24-6 wh. 5.8(1) 5.75(2) (1)5.5-6.25(1) 


(2)6.9-6.96(1) 





(1)6.96-7(2) (1) 7.7-7.95(1) 
(1)6.96-7.1(2) (1)7.7-8.05(1) 
(1)7.3(2) (1)8-8.25(1) 
(1)7.26-7.35(2) (1)8.1-8.3(1) 
7.6(2) (1)8.4-8.55(1) 
. (1)7.86-8(2) (1)8.4-8.95(1) 
-- 10.1(1) (1)8.63-9.1(1) (1)9.4-10.05(1) 
- 12.5(1) 11.5(1) 12.45(1) 
Naphtha 
Prices in Effect Dec, 13 
V.M.&P. Mineral 
Naphtha Spirits 
New York 
area 15(4) 14(5) 
Philadelphia . 15(4) 14(5) 
Baltimore ...... wads 13 .5(4) 
 whateos es 15 .5(4) 14.5(5) 
Providence ..... wae 14.5(3) 
Export Prices 
Prices in Effect Dec. 13 


Mexican Gulf Ports 
U. 8. Dollars per Bbl. 
lesel 


Bunker © 
(Ships’ (Ships’ 
Bunkers) Bunkers) 
Tampico . maoee $2.45 $3.75 
eracruz : 2.45 - 
Minatitlan Peer 2.45 3.75 
Pacific Coast 
TE ise ee eg ednecs $3.16 $3.95 
Manzanillo ........ 3.16 3.66 
Salina Cruz ..... ° 3.16 3.50 
Pacific Coast 
Prices in Effect Dec, 13 
(in Ships’ Bunkers, Diesel Fuel Bunker C Fuel 
er Deep Tank Lots) (P.S. 200) (P.S. 400) 
Sen Pedro, 
alif. ....(1)$3.18-3.35(3) (1)$2.10-2.20(3) 


San Francisco(1)3.39-3.56(3) 
Portland, Ore. (1)3.60—3.77(3) 
attle, Wash. (1)3.60-3.77(3) 


(1)2.15-2.25(3) 
(1)2.40—2.50(3) 
(1)2.40-2.50(3) 


Petrolatums 


“ESTERN PENNA, (Bbis., 
*, 1 to 1.5¢ less.) 
yw White. (1)6.375-8(1) 
y White. ..(1)6.125-7,25(2) 
vam White. (1)5.875—-6.75(2) 
eht Amber. (1)4.375-5.5(1) 
ber bebe re = trite 
G ce 1)4.5-5.125(1) 


carloads; tank 


(1)6.375-8(1) 
(1)6.125-7.25(2) 
(1)5.875-6.75(2) 
(1)4.375-5.5(1) 
(1)4.125-—5.25(1) 
(1)4.5-5.125(1) 
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SPECIAL NOTICE 


Owing to present short supply of many products, some sellers are withholding public quotations 
or the posting of firm prices cn some products but are giving OILGRAM the prices they otherwise 
would quote to trade in general and which today they confine mostly to their regular customers only. 


Gulf Coast—Cargoes, Domestic & Export, All Ports 


Cargo prices are FOB ship at Gulf, minimum of 20,000 bbis., and are by refiners only to other 


refiners, export agents, or tanker terminal operators, 
indicates the number of companies quoting that price 


Aviation Gasoline 
Grade 115/145 
Grade 100/130 
Grade 91/98 
Grade 80 (AN-F-48) 


Motor Gasoline Leaded 
*78-78.5 Oct. 
T78-78.5 Oct. 
TT78-78.5 Oct. 
*74-76 Oct. 
+74-76 Oct. 
70-72 Oct. 


(Regular) 


(Regular) 


(AN-F-48) 
(AN-F 
(AN-F-48) 


-48) 


(Premium) 
(Premium) 
(Premium) 


* Motor Method & Research 


Kerosine & Light Fuels 


41-43 kerosine 
No, 2 Fuel 


Diesel & Gas Oils 
43-47 Diesel index 
48-52 Diesel index 
53-57 Diesel index 


Heavy Fuels—Cargoes 


No. 5 Fuel, 0-10 p.t 
Bunker C Fuel 


The figure in parentheses after each price 
Prices in Effect Dec. 153. 


18(1) 

16 .25(2) 
14.75(1)—15.25(1) 
14.25(1) 


11(1)—11 .25(1)-11.75(1) 
11.75(1)-12(1)-12.5(1) 
12(1)-12.5(1) 
9(1)-10.5(2)—11(1)-12(1)-13.5(1) 
9(1)-11(2)-11 .5(1)-—12(1)-13.5(2) 


*"8.5(1)-10.125(1)-10.5(1)-12(1)-12. 75(1)-13 .5(1) 


octane ratings are approximately same. 
t Research octane rating is minimum of 5 points above Motor Method rating 
tt Research octane rating is minimum of 10 points above Motor Method rating. 


Heavy Fuels—Ships’ Bunkers (ex lighterage) 


Below 28 grav. 
28 Grav. & 
Bunker C Fuel 


heavy 


Diesel 
above Diesel 


9(3)—9 .75(1)-10.1(1)-—10.5(1) 


§(3)—-8.5¢1)-9(3)-1101) 


25(1)-9(1)-10(1) 
25(1)-9(1)-—9 .25(1)-—10(1) 
.375(2)-9 .5(1)-11.5(1) 


Cnn 


45(1) 


16(2)-2 


$2.85(1)-3 


2.25(3)-2 50(1)-—3.10(1) 


3.15(1)- 
3.5511) 
2.3019) 


.40(2)-3.79(1) 
65(2)-—3.89(1) 


51(3)-2.55(2) 


3.99(1) 
3.1001) 


pew 


Aviation Gasoline & Jet Propulsion Fuel 


Prices in Effect Dee, 13 


(Prices are for tank cars, barge or truck transport lots; aviation gasolines meet Specification AN- 
F-48, unless otherwise noted, jet fuel meets AN-F-32.) 





District 


New York, N. Y. 
Boston, Mass. 
Portland. Me. 
Pnila.. Pa. 
Baltimore. 
Norfolk, Va. P 
Charleston, 8S. C. 
New Orleans, La. 

(Baton Rouge) 
Houston, Tex. . 


Supplied by Dietze Inc., 


Ask"’ 


dollars per ton. 


Grade 115/145 
19.85(1) 


18.75(1) 


18.75(2) 


refer to vessels over 14,000 TDW. 
Approximate rates in cents per bbl 


Grade 100/130 


18.1(3) 
18.2(1) 
18.1(1) 
18.1(2) 
18.1(2) 
18(2) 

17(2) 


17(3) 


Aviation Gasoline 





Grade 91/98 Grade 80 det Fuel(JP-1-2) 
(2)16.6-16.7(1) (1)15.7-15.85(1) 
16.7(1) err 
oeee 17.8(1) 
16.6(1) “on 
(2)16.6-16.7(1) (1)15.7-15.85(1) 
16.6(2) 15.85(1) sees 
16.5(2) 15.75(1) ao 
15.5(2) 14.75(1) 10.4511) 
15.5(3) 14.75(2) 10.5(1) 


Tanker Market Report 


New York, N. Y., 


oil & ship brokers & tank steamer chartering 
agents. Wherever reference is made to USMC, it is to be considered the USMC rate in effect June 
30, 1948 for vessels over 14,000 TDW. The rates shown under the headings ‘‘Last Paid’’ & ‘‘Owners 


All rates shown are on basis of tons of 2240 pounds & in 


may be determined by dividing per-ton rate 


by following conversion factors: gasoline, 8.7; kerosine, 7.9; No, 2 fuel. 7.5: 30 gravity crude 
7.3; No. 5 fuel, 6.9; bunker ‘‘C’’, 6.5. 


Gulf New York 
N.W.I U.K 
Ras Tanura 


VESSEL 

12/8 MOSTANK 

12/9 GEORGE OGDEN 
12/10 BIDWELL 


LOIDA 
SOLHEIM 
PETTER II 
ANTEO 
SPINANGER 
GARONNE 


North Hatte 


Continent 


LAST PAID 


OWNERS ASK 


(Clean) USMC plus 5% ($2.9925) USMC less 5% /Flat USMC 
(Dirty) USMC flat ($2.85) USMC flat 
USMC less 2% % ($6.38625) USMC flat 
ras USMC plus 5 ($13.335) USMC plus 5 
UNITED STATES FLAG CHARTERS 
TDW CARGO TRADE RATE LIFTING 
9.500 Dirty USGulf or Carib. /U.K.Cont MOT plus 5 End De« 
9.500 Clean USGulf/USNH Flat USMC Mid Dec 
10,000 Clean USGulf/USNH USMC less 10 End De« 
FOREIGN FLAG CHARTERS 
8 000 Molasses Cuba/USNH USMC R.O. #404 Dex 
12,000 Dirty Carib. /Sweden Sw K. 3175 Mid Dec 
9,500 Dirty Carib./U.S. Cont. or 8. Amer. Flat MOT Dec 
9,000 Dirty Pers. Gulf/U.K. Cont Flat MOT Dec 
10,000 Dirty N.W.I1. or U.S. Guif/U.K. Cont. MOT plus 5 End Dec 
10,000 Clean N.W.1./Denmark MOT plus 10 Jan, 
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Commercial or consumer tank car, tank wagon, dealer and service 
station prices for gasoline do not include taxes; they do, however, in- 
clude inspection fees as shown in next column. Gasoline taxes, shewn in 
separate celumn, include 1.5c federal, and state taxes; aiso city and 
county taxes as indicated in footnotes. Kerosine tank wagon prices also 
do not include taxes; kerosine taxes where levied are indicated in foot- 
notes. Dealer discounts are shown in footnetes. These prices in effect 
Dec. 13, 1948, as posted by principal marketing companies at their head- 
quarters offices, but subject to later correction. 


Atiantic White Flash 
(Regular Grade) 
Gaso- Gaso- Kero- 


ATLANTIC 
REFINING 


line line sine 

T.W. Taxes T.W. 
Philadelphia, Pa 13.2 5.5 13.5 
Pittsburgh 14.1 5.5 14.4 
Allentown 13.5 5.5 14.1 
Erie 14.1 5.5 14.4 
Scranton 14.1 5.5 14.4 
Altoona 14.1 5.5 14.4 
Emporium 14.1 5.5 14.4 
Indiana 14.1 5.5 14.4 
Uniontown 14.1 5.5 14.4 
Harrisburg 13.8 5.5 14.1 
Williamsport 14.1 5.5 14.7 
Dover Del 12.7 2.0 13.8 
Wilmington 2.7 5.5 13.5 
3oston, Mass 13.1 4.5 
Springfield 13.58 1.5 
Worcester 13.3 t.5 
Fall River 13.1 1.5 
Hartford, Conn 13.4 5.5 
New Haven 13.3 5.5 
Providence, R, I 13.1 0.5 
Atlantic City N. J 12.6 1.5 13.3 
Camden 12.6 1.5 13.3 
Trenton 12.6 1.5 13.3 
Baltimore, Md 12.5 6.5 13.1 
Hagerstowr 13.3 6.5 13.9 
Richmond Va 12.8 7.5 13.7 
Wilmington, N. C 13.0 7.5 13.5 
Brunswick, Ga 14.5 7.5 14.3 
Jacksonville, Fla 13.9 8.5 13.7 


Mineral Spirits V.M.&P. 


T.W. T.W. 
Philadelphia, Pa. ... 15.00 16.5 
Lancaster, Pa, ..... 16.0 17.5 
Pittsburgh, Pa. .... 17.5 18.5 
Fuel Oils—T.W. 
1 2 5 6 
ree... PO. «sce 28.8 12.0 8.5 7.75 
Pittsburgh ..... — 12.9 svn 
Allentown cove BOek 12.6 
Wilmington, Del, 13.5 12.0 
ee eae Pee 12.3 
Springfield, Mass 13.1 
Worcester . 12.6 
Hartford, Conn 12.6 


Taxes: 


Brunswick, Ga., kerosine price does not in- 
clude ic state tax. 


Notes: 


Kerosine—Thru Penna. & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time. 

Tank Wagon prices are to Dealers & Con- 
sumers. 


Mineral Spirits prices also apply to Stoddard 
Solvent; V.M.&P. prices also apply to Light 
Cleaners Naphtha. 


> Effective Dec. 4 


CONT'L (N. B. Prices are Continental's 
‘“‘normal’’ prices, Current sell- 

OH ing prices may be lower than 
‘“‘normal’’ because of local com- 
petition.) 


Conoco Demand 
N-tane (3rd Gaso- Kero- 
(regular) Grade) line sine 
Tank Wagen Taxes T.W. 


Denver, Col. 14.8 13.8 7.5 15.9 
Grand Junc, 17.2 16.2 7.5 17.3 
Pueblo 1pévees Ben 14.8 7.5 15.5 
Casper, Wyo. 15.7 14.7 6.5 14.9 
Cheyenne ert ra 14.8 6.5 16.4 
Billings, Mont. 17.0 16.0 6.5 16.2 
Butte ceccee 1000 17.0 6.5 ee 
Great Falls 17.0 16.0 6.5 17.9 
Helena oo0e Bee 16.5 6.5 17.9 
Salt Lake, U. .. 16.4 15.4 5.5 16.5 
Twin Falls, Ida. 19.1 18.1 7.5 19.2 
Albuquer., N. M. 15.5 14.5 7.0 14.9 
Roswell ........ 14.8 13.8 7.0 14.2 
Santa Fe ....... 15.8 14.8 7.5 15.2 
Muskogee, Okla... 14.0 13.0 7.0 12.9 
Oklahoma City . 14.0 13.0 7.0 12.9 
TED 9 Seccerveses 14.0 13.0 7.0 12.9 
Taxes: 


Gasoline tax column includes these city 
taxes: Albuquerque & Roswell, 0.5c; Santa Fe, 
lc; Cheyenne, 1c; Casper, lc. 


Notes: 
T.W. prices are to consumers & dealers. 
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Tank Wagon Prices 


and Wisc. 3/100c. 





Inspection fees per gal., included in both gasoline and kerosine prices 
unless otherwise specified, are as follows: 


Ala. 1/40c on gasoline; Ark. 1/20c; Fla. 1/8¢; Ill. 3/100c; Ind. 2/25c 
Kans. 1/50c; La. 1/32c; Minn. 5/200c; Neb. 2/100c; Nev. 1/20c; N. ¢ 
1/4c; N. D. 1/20c; Okla. 2/25c; S. C. 1/8c; S. D. 1/40c; Tenn, 2/5c 


Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; Mich. 1/5c. 


HUMBLE Humble 
(Regular) Gaso- 
OIL Tank Re tine 
Wagon tail Taxes 
Dallas, Tex, ..... 13.0 18 5.5 
We, WORE scsccce SEe8 18 5.5 
PGE sovcsceccs Soe 18 5.5 
San Antonio ..... 13.0 18.0 5.5 
Kerosine 
Tank Wagon Retail 
i, Se 12.5 17.0 
i ME wéecewecs 12.5 17.0 
Se 9 a0 0065-0006 12.5 17.0 
San Antonio ....... 12.5 17.0 
Notes: 


T.W. prices are to all classes of dealers and 
consumers, 


Esso Gasoline 


IMPERIAL (Regular Grade) 
OlL ‘ane. 


Gasoline Gasoline sine 


T.W. Taxes T.W. 
Hamilton, Ont. .... 21.0 11.0 23.0 
Toronto secuwsde 21.0 11.0 23.0 
Brandon, Man, .... 27.2 9.0 29.2 
eee 9.0 27.4 
Regina, Sask 24.5 10.0 26.5 
Saskatoon 26.5 10.0 28.5 
Edmonton, Alta 20.7 9.0 22.7 
Calgary . 20.7 9.0 22.7 
Vancouver, B..C. .. 19.5 10.0 24.0 
Montreal, Que. .... 21.0 11.0 23.0 
eS. dona, N. B. .... 218.0 12.0 22.0 
Haelimes, W. G. .... 18.0 13.0 22.0 
Taxes: 


Gasoline taxes are provincial taxes. 


Notes: 


Prices are per imperial gal. which is 1.2 
U. S. gals. T.W. prices are to divided & un- 
divided dealers. 


TEXAS Fire-Chief 

(Regular Grade) Keresine 
co. Dealer Gasoline Dealer 

T.W. Taxes T.W. 
Dallas, Tex. .... 13.0 5.5 12.50 
Fort Worth ..... 13.0 5.5 12.50 
Wichita Falls .. 13.0 5.5 12.50 
Amarillo ....... 13.0 5.5 12.50 
EET «6646se00088 Be 5.5 12.50 
Be TORO ceccccsce BO 5.5 12.85 
San Angelo .... 13.0 5.5 12.50 
We wevcaseses Be 5.5 12.50 
DE. -stxecssee Bee 5.5 12.50 
eee 13.0 §.§ 12.50 
San Antonio .... 13.0 5.5 12.50 
Port Arthur .... 13.0 5.5 12.50 
Notes: 


Dealer t.w. prices apply also to all classes 
of consumers with minimum delivery of 50 gals 


CHEVRON 


CALIFORNIA 


(Reg- Av. Gaso- Kero- 
STANDARD ular) 80 line sine 
pw T.T. Taxes T.T. 
San Fran., Cal 14.1 17.6 6.0 15.6 
Los Angeles 13.6 17.1 6.0 15.1 
Fresno , ew 15.4 18.9 6.0 16.9 
Phoenix Ariz 16.8 20.3 6.5 18.3 
Reno Nev 16.6 20.1 7.0 18.1 
Portland, Ore 14.7 18.2 6.5 17.7 
Seattle, Wast 14.7 18.2 6.5 + Bey 
Spokane 17.5 21.0 6.5 21.5 
Tacoma ‘ 14.7 18.2 6.5 7.7 
3oise, Idahe 19.1 22.6 7.5 22.4 
Salt Lake, U twee ae 19.4 5.5 16.5 
Honolulu, T. H. .. 15.1 18.6 : F 16.¢ 
Fairbanks Alaska.. 26.4 29.9 3.5 33.9 
Juneau eewes 16.1 19.6 5 19 
Taxes: 


Boise 7.5c tax applies to motor fuel only; 
avgas taxes are 1.5c federal, 2.5c state. Reno 
Je tax includes 1.5¢ county tax. Honolulu 7.5c 
tax applies to motor fuel only; avgas taxes 
are 1.5¢ federal, Sc territorial; Honolulu TT 
prices also do not include Hawaiian gross in- 


California Standard (Cont.) 


come tax of 1% to resellers, 2.5% to con 
sumers. 


Notes: 


Resale & Commercial Gasoline: T.C. price: 
for Chevron (regular) are 0.25c per gal. below 
posted net tank truck prices; Pearl Oil (kero 
sine) T.C. prices, 3c per gal. below posted ne 
tank truck prices. 


Prices for Chevron Supreme (Ethyl) are 1.& 
above Chevron (regular). Prices for Chevror 
Aviation 91 are 2c above Chevron Aviation 50 
for Chevron Aviation 100, 5c above Chevro 
Aviation 80; for Chevron Aviation 115, & 
above Chevron Aviation 80. 


Esso Gasoline 
(Regular Grade) Kero 
Gasoline Gasoline’ sine 

-W Taxes T.W 


ESSO 
STANDARD 





Atlantic City, N. J 12.6 4.5 13 
DE. se6006 68 00 12.6 4.5 13 
Baltimore, Md 12.5 6.5 13 
Cumberland 13.7 6.5 14 
Washington, D. C 12.9 5.5 13.5 
Danville, Va 13.5 7.5 14.4 
Petersburg 13.1 7.5 14.0 
Norfolk 12.4 7.5 13.4 
Richmond 12.8 7.5 13.7 
Roanoke vil 14.4 7.5 15 
Charleston, W. Va 14.2 6.5 15.2 
Fairmont 14.1 6.5 15 
Parkersburg 14.1 6.5 13.8 
Wheeling , oe 13.8 6.5 16.4 
Charlotte, N. C 14.0 7.5 14.1 
Hickory 14.2 7.5 14.3 
Mt. Airy 14.5 7.5 14.6 
Raleigh 14.1 7.5 14.8 
Salisbury oe 13.7 7.5 13.8 
Charleston, S. C 12.9 7.5 
Columbia 14.3 7.5 
Spartanburg : 13.5 7.5 

New Orleans, La. 12.7 10.5 2.9 
Baton Rouge 12.4 10.5 2.5 
Alexandria 13.7 10.5 14.( 
Lake Charles 12.5 10.5 13 
Shreveport 14.0 10.5 1: 
New Iberia hee 12.8 10.5 1: 
Knoxville, Tenn 13.8 8.5 13 
Memphis . . 13.5 8.5 13.7 
Chattanooga 13.6 8.5 13.7 
Nashville 14.1 8.5 14.3 
Bristol ° 14.9 8.5 15.0 
Little Rock, Ark 14.1 8.0 14.3 


Mineral Spirtte V.M.&P. 


T.W. T.W. 
Mowese, W..d. sececce 15.0 16.5 
Baltimore, Md. ..... 17.5 ones 
Washington, D. C. .. 17.5 
Fuel Oll—T.W. Ne. 1 Ne. 2 
Atlantic City, N. J... 13.3 12.0 
eC eee 13.3 12.¢@ 
Baltimore, Md. ..... 13.1 11.9 
Washington, D. C. .. 13.5 13.3 
IWGSHOEE, VE. cocsecs 13.4 11.4 
Petersburg .......... 14.0 12.1 
PT «seseecaes 13.7 11.8 
Charlotte, N. C. .... 14.1 12.4 
Dn cdben6e codes 14.3 12.7 
+0056 ekenes< 14.8 13.3 
Charleston, S. C. ... er 11.8 
ae rene 12.9 
Spartanburg ........ esac 12.3 


Taxes: Louisiana kerosine prices do not in- 
clude ic state tax. 


Naphtha—Newark t.w. prices are for de 
liveries of 200 gals. or more; less than 200 
gals., 0.5¢ over posted t.w. prices; steel barrel 
deliveries, 2c over posted t.w. prices. Baltimore 
& Washington prices are for t.w. deliveries 
of 25-99 gals., no discounts. 

Notes: 
Gasoline T.W. prices are to consumers & 


Effective 11-22-48, minimum retail] resale 
price of 16.6c for Esso Gasoline posted throu :h- 
out New Jersey. 


NATIONAL PETROLEUM NE \WS 
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Tank Wagon Prices (Continued) 
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Mobilgas Aircraft w/v = B/N 
Grade Grade Grade Mobilgas Mobilfuel MOBILHEAT No. 5 No. 6 
Gasoline 80 91 100 (Regular Grade) Mobil Kerosine Diesel (No, 2 Fuel) buel Fuel 
Taxes T.W. T.W. T.W. T.c, T.Ww. f T.W. T.c. T.W. T.c, Yard T.W rw. rw 
New York City: = 
Manh ae 5.5 19.5 13.3 14.3 12.9 12.5 10.61 4.06 
Bronx. 5.0 1Y.o 15.3 14.3 1Z.0 2.0 10.64 i. 66 
Kings 5.5 19.5 13.3 10.4 11.2 14.3 12.9 4.2 9.8 12.5 10.61 7. 66 
Queens 5.5 1y¥.5 1$.3 14.3 12.9 lL. 10.61 (.0% 
Kichmond 5.5 1s.9 13.2 10.3 10.7 13.6 12.6 9.1 0.6 12.2 10.61 
\lbany, N 5.5 20.3 21.3 23.8 11.8 1Z.8 10.4 10.6 - 1.7 12.4 9.3 9.5 12.0 10.3 s.t 
3inghamton 5.5 e 13.4 14.5 12.5 12.7 15.5 14.2 11.3 11.5 1s. 
Buffalo 5.5 20.0 21.0 23.25 12.8 13.8 11. 12.0 15.0 11.3 14.1 10. sam 13.4 
Jamestown 5.5 20.4 13.3 14.4 13.3 15.5 14.7 11.8 14.3 
Mt. Vernon 5.5 14.3 wy 11.9 15.2 10.6 10.8 13.5 
Plattsburg §.5 12.3 3.7 11.4 15.0 10.6 13.3 10.2 i2.9 
Rochester 5.5 19.49 20.4 13.1 14.2 a... 11.9 14.9 13.7 10.5 11.0 13.4 
Syracuse ‘ > 5.5 20.7 21.7 12.8 - F 11.6 11.8 14.8 11.0 13 .¢ 10.6 ilu. i 2 
Bridgeport, Conn... 5.5 : 13.3 10.5 10.7 9.5 9.7 i2.2 
Danbury 5.5 - 13.9 11.8 10.7 .0 
Harttoid , vie 12.1 13.4 11.1 11.3 10.3 13.0 9.9 10.1 12.6 
New Haven 5.5 19.5 12 1s.3 10.4 10.6 ¥.8 12.5 4 v6 1Z.1 
Bangor, Me. 7.5 24.3 : . 13.4 . 11.3 14.2 12.9 10.0 12.4 11 
Portland 7.5 21.9 22.4% 11.8 13 10.4 14.2 9.7 12.6 1.3 12.2 
Boston, Mass 1.5 7 18.2 20.45 11.8 13.1 10.4 14.3 9.6 12.7 9.2 12.5 $3.759 $3.411 
Concord, N, H 5.5 = 13.8 12.4 13.6 10.9 13 
Lancaster §.5 15 13.1 16.2 14.4 Sac 14.0 
Manchester ‘ 5.5 13.6 is 11.9 15.2 > 13.2 10.5 12.8 
Providence, R. I 5.5 18.3 19.3 11.8 13.1 10.4 11.0 14.1 9.6 12.6 9.2 9.6 12.2 $3.794 $3.130 
Burlington, Vt 6.0 12.8 13.8 11.7 11.9 11.0 13.7 10.6 10.8 13.3 
Rutland : “a ae : 14.5 12.2 13.9 Ll «AD 13.5 
Effective Dec. 6 Effective Dec. 9% 
Correction: Plattsburg kerosine and Bangor Mobilfuel Diesel t.w. prices were unchanged in general reduction in prices made by Socony-Vacuum 
Dec. 1 & 2 Reductions in prices for all products were effective as follows Albany, Plattsburg, Bridgeport, Danbury, Hartford, New Haver Burling 
ton & Rutland on Dec, 1; all other points Dec. 2 
Tank Wagon Prices: Buffalo N. Y. City Rochester Syracuse Boston Hartford Providence 
DE SE. ned 6060-0508 40nd dd Kee ewe ens 16.5 15.0 17.5 18.5 16.0 17.5 16.5 
V.M.&P. Naphtha......... inne 18.5 16.5 19.0 25.0 17.5 19.0 18.5 


Taxes: N.Y.C. prices do not include 2% city sales 
Discounts: Diesel—0.5c per gal. for single delivery of 800 gals. or more. 
W. prices are to Consumers & Dealers. 


Notes: Gasoline T. 
Notes: Syracuse 


OHIO 
STANDARD 


V.M.&P. 


price is in steel 


Aviation Gasoline-Cons. T.W. 


Sohio 
Avia. Avia. Esso Esso 
Gasoline 62 80 Avia. Avia, 
Taxes Clear Clear 91 100 
Akron 5.5 20.0 22.0 23.0 26.0 
Canton 5.5 20.0 22.0 23.0 26.0 
Cincinnati 5.5 20.0 22.0 23.0 26.0 
Cleveland 5.5 20.0 22.0 23.0 26.0 
Columbus 5.5 20.0 22.0 23.0 26.0 
Dayton 5.5 20.0 22.0 23.0 26.0 
Lima ..... 5.5 20.0 22.0 23.0 26.0 
Mansfield . 55 20 0 22.0 23.0 26.0 
Marion ... 5.5 20.0 22.0 23.0 26.0 
Portsmouth 5.5 20 0 22.0 23.0 26.0 
Toledo .... 5.5 20 0 22 0 23.0 26.0 
Youngstown 5.5 20.0 22.0 23.0 26.0 
Zanesville 5.5 20.0 22.0 23.0 26.0 
Taxes: Effective Jan. 1, 1948, hangar operators 


State Tax Exemption Form A-10 to supplier. 


barrels. 


tax applicable to price of gasoline (ex tax). 


Jamestown t.c. 


Sohio X-70 Gasoline 
(Regular-Grade) 


Con- Re- S.R, D.C. V.M.&P. 

sumer sell- Sol- Naph- Naph- 
T.W. ers 8.8. vent tha tha 
18.5 15.0 19.0 20.0 20.5 20.5 
18.5 15.0 19.0 20.0 20.5 20.5 
18.5 15.0 19.0 20.0 20.5 20.5 
18.5 15.0 19.0 20.0 20.5 20.5 
18.5 15.0 19.0 20.0 20.5 20.5 
18.5 15.0 19.0 20.0 20.5 20.5 
ls o lo Uv ly v 20.0 20.5 20.5 
18.5 15.0 19 0 2u.0 20.5 20.5 
18.5 15.0 19.0 20.0 20.5 20.5 
18.5 15.0 19.0 20.0 20.5 20.5 
18.5 15.0 19.0 20.0 20.5 20.5 
18.5 15.0 19.0 20.0 20 5 20.5 
18.5 15.0 19.0 20.0 20.5 20.5 

can purchase aviation gasoline less 4c per gal. 


Discounts: Esso Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Fuel Oils—Prices shown are for t.w. & drum deliveries of 50 gals. or more; prices for deliveries of less than 50 gals. are 0.5¢ higher 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5c; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 


5000 or more gals., 1.5c. 


Effective De 


INDIANA 
STANDARD 


©. 7 


Blue Crown (3rd Grade) 
Red Crown (Reg. Grade) 
Red Red Blue 


Cr’n. Cr’n, Cr’n. Gaso- Kero- 


Cons. Dir. Dir. line sine 
T.W. T.W. T.W. Taxes T.W. 
Chicago, Ill, » 82.3 B.F 2.3 43. Bd 
Decatur ooe 17.5 16.0 15.5 4.5 15.7 
SOME cccccccces 14.0 216.38 1.7 6.8 1.9 
POOR sescsccee 81.0 1.0 1.8 4.6 7 
Evansville, Ind. . 17.7 16.2 15.7 5.5 15.9 
Indianapolis 17.9 16.4 .... 5.5 16.1 
South Bend ..... 18.3 16.8 .... 5.5 16.5 
Detroit, Mich. 16.9 15.4 .... 4.5 14.9 
Grand Rapids 16.9 15.4 .... 4.5 14.9 
TEE 16.9 15.4 .... 4.5 14.9 
Green Bay, Wisc. 18.1 16.6 16.1 5.5 16.3 
Milwaukee ...... 17.9 16.4 15.9 5.5 16.1 
La Crosse ...... 17.8 16.3 .... 5.5 16.0 
Duluth, Minn. 3.8 86.5 «sce SS WD 
Mpls.-St. Paul 17.7 16.2 15.7 5.5 15.9 
eS 17.7 16.2 15.7 5.5 15.9 
Des Moines, Ia. 17.1 15.6 15.1 5.5 15.3 
Mason City ..... 17.5 16.0 15.5 5.5 15.7 
St. Louis, Mo.... 17.1 15.6 15.1 4.5 15.3 
Kansas City 16.4 14.9 14.4 5.0 14.6 
St. Joseph 16.4 14.9 .... 4.5 14.6 
Fargo, N. D. 18.7 17.2 16.7 5.5 16.9 
Huron, 8S. D. ... 18.2 16.7 16.2 5.5 16.4 
Wichita, Kans. .. 14.9 14.1 13.6 5.5 13.8 
Jmaha, Neb. i a) ae 6.5 15.3 
Stanavo Aviation Number 80 

Cons. T.W. Taxes 

Jetroit, Mich. ....... 22.3 4.5 

a. = a Sepeeenre 21.7 5.5 

Hagen, B.D. ...sccee 21.2 5.5 

Indianapolis, Ind. .... 20.9 5.5 

Kansas City, Mo 19.4 5.0 


(Cont'd 


‘in next column) 


December 15, 1948 


Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.50c; 
Notes: Renown (third-grade) gasoline prices are same as X-70 unless other wise noted. 


Oleum V.M.&P. Stani- 
Spirits Naphtha sol Taxes 
(Prices are base prices before discounts) 


CHICABO ..ccce 19.5 20.5 20.0 4.5 
SPUNNGE ccccoee hod 22.1 21.6 4.5 
i Sing SO ace: Be 19.2 18.7 1.5 
St. Louis ..... 18.9 19.9 19.4 1.5 
Milwaukee ... 19.7 20.7 20.2 5.5 
Minneap'Ils ... 19.5 20.5 20.0 1.5 
Fuel Oils T.W. 
Chicago 
Standard Stanolex 
Heater Oil Furnace Oil 
1-99 gals. .. 15.5 14.8 
100-149 gals. ....... 14.5 13.8 
150 gals. & over..... 14.0 base 
150-399 gals. ....... cece 13.8 
400 gals. & over..... ase 13.3 
Stanolex Stanolex 
Fuel A Fuel C 
1-749 gals. .......+ ° 10.55 9.8 
750 gals. & over..... 9.8 9.05 
Stanolex Furnace Oil 
100 gals. 
1-99 gals. & over 
Indianapolis ........ 14.9 13.9 
EPOREGEE conccescceres 14.3 13.3 
eee 14.9 13.9 
Minneapolis 14.6 13.6 
Bt. LOGS ccccccccece 14.0 13.0 
Kansas City ° 13.4 12.4 
Taxes: 
Gasoline tax column includes these city 
taxes: Kansas City, 1.5c; St. Joseph, & St. 
Louis, lc. Naphtha tax column includes 1.5c 


federal & state taxes, lowa kerosine prices do 
not include 4c state tax. State sales, occupa- 
tion, consumer & use taxes to be added where 
applicable. 


prices are delivered prices; all other t.c 
No. 5 fuel prices at Boston & Providence are for 15-60 p.t. oil; at other points, for 0-10 p.t. oil 


prices are FOB bulk terminal 


Naphthas & Solvents—Cons. T.W. 


Sohio 
Varno- Sol- Kerosine No. 1 No. 3 
lene vent T.W. Sohio-Heat Sohio-Heat 
20.5 20.5 15.0 15.0 14.0 
20.5 20.5 15.0 15.0 14.0 
20.5 20.5 15.0 15.0 14.0 
20.5 20.5 15.0 15.0 14.0 
20.5 20.5 15.0 15.0 14.0 
20.5 20.5 15.0 15.0 14.0 
20.5 20.5 4.5 14.5 13.5 
20.5 20.5 15.0 15.0 14.0 
20.5 20.5 15.0 15.0 14.0 
20.5 20.5 15.0 15.0 14.0 
20.5 20.5 14.5 14.5 13.5 
20.5 20.5 15.0 15.0 14.0 
20.5 20.5 15.0 15.0 14.0 


State Road Tax by supporting purchase with 


250 to 499 gals., 1c; 500 gals. or over 1.5c 


8.8. prices are at company-operated stations 


STANDARD : Diesel 

Crown Gaso- Kero- Fuel 
KENTUCKY Net line sine Net 

Dealer Taxes T.W. T.W 
Covington, Ky. 13.5 8.5 15.5 15.1 
ee. sscsnces eet 8.5 15.5 15.1 
Louisville ......... 15.0 8.5 14.8 14.4 
PRGROER 3 ssscccese 14.8 8.5 14.6 14.2 
Jackson, Miss. .... 14.4 7.5 14.2 13.8 
Vicksburg .....0.. 13.9 7.5 13.7 13.3 
Birmingham, Ala.. 14.4 8.5 14.7 13.8 
BOGE secevsocone 13.9 9.5 14.2 13.3 
Montgomery ...... 14.5 9.5 14.8 13.9 
Atlanta, Ga. ...... 14.6 7.5 14.4 14.0 
Augusta ....e+eee- 15.1 7.5 14.9 14.5 
BMERCOM ccccccccccs 14.6 7.5 14.4 14.0 
Savannah ........ 13.9 ‘.5 13.7 13.3 
Jacksonville, Fla. . 13.9 Rg 5 13.7 13.3 
BEIOE lc cccncccove 26.3 8.5 13.9 13.5 
Pensacola .....+++. 14.0 9.5 13.8 13.4 
TOMB ccccccceses 13.9 8.5 13.7 13.3 
Taxes: 


Gasoline tax column includes these city & 
county taxes: Mobile, 2c city; Birmingham, ic 
county; Montgomery, 1c city & lc county; Pen- 
sacola, 1c city. Other taxes not included in 
prices: Georgia, kerosine, 1c; Montgomery, 
kerosine & diesel, 1c; Mississippi, kerosine & 
diesel, 0.5c, 


Notes: 


Consumer t.w. prices are same as net dealer 
prices. 
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Crude Oil Stocks 


(Bureau of Mines figures in thousands 
of barrets) 
Change 


from 
Nov. 27 Dee. 4 Nov, 27 
Pennsylvania Grade 2,944 2.90 i 
Other Appalachian 1.276 1.389 11 
lLima-Michigan a3 GSH 
Illinois-Indiana 10,692 11,418 + T2¢ 
\rkansas 3.516 3.531 1 
Kansas 9,244 4.066 17s 
Louisiana 12.331 11.911 121 
North 3,067 2.920 147 
Gulf 9,264 S991 27 
Mississippi 2.920 2.752 16 
New Mexico 5,918 6,024 + 100 
Oklahoma 27.335 27,052 28 
Texas: 115,188 114,000 1.178 
East Texas 15.553 14,917 63t 
West Texas 13.682 43.670 12 
Gulf Texas 29,050 28,591 15! 
Other Texas 26.903 26.832 71 
Panhandle 1.665 1.526 13! 
North 6,423 6.302 121 
South 5,803 6,208 40: 
Other 10,012 4 796 21¢ 
Rocky Mountain 11,496 11,756 + 26 
California 24.686 24.814 12 
Foreign 6.046 6,321 27 
Total gasoline’ bear- 
ing in U.S 234,585 233,932 653 
Heavy in California 4,661 730 7s 
Total located in Bu- 
reau of Mines Fast 
Coast District 14,492 14.603 11 





Daily Average Penna. Crude 
Runs to Stills 


(Compiled by National Petroleum Assn., fron 
reports of all companies refining Pennsylvania 
crude Figures in bbls.) 


Week Ended Week Ended 
Nov. 27, 1948 Dec. 6, 1947 


60,854 50,462 


Week Ended 
Dec. 4, 1948 


67,803 





NATIONAL PETROLEUM NEW 















































e © se 
Statistics 
(American Petroleum Institute figures in 
thousands of barrels of 42 gallons each Gasoline 
Figures include reported totals plus esti- Production at Gas OU A 
mate of unreported amounts and are Crude Runs to Stills Refineries Inc. Kerosine Dist. Fuel Oi 
therefore on a Bureau of Mines basis.) Daily Average ©, Operated Natural Blended Production Production 
Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Dec. 4 Nov. 27 Dec. 4 Nov. 27 Dec. 4 Nov. 27 Dec. 4 Nov. 27 Dec. 4 Nov. 27 
East Coast i ; SS7 863 103.9 101.1 2 355 2.175 284 57 1,268 1,323 
Appalachian (Dist. 1) 108 101 86.4 SOLS 284 280 54 51 77 7s 
Appalachian (Dist, 2) 69 67 101.5 OS.5 269 257 32 20 1% Ss 
Ind., Ill., Ky. : 965 972 95.0 95.7 3.396 3,229 418 iSS 1,030 77 
Okla., Kans., Mo 441 441 ¥8.7 88.7 1.691 1.714 160 141 31 612 
Inland Texas ‘ 236 255 79.7 86.1 1,094 1,060 “4 Wo 151 Iso 
Texas Gulf Coast - 1,387 1.384 95.7 4.279 4,090 799 836 2,213 2,251 
Louisiana Gulf Coast 475 120 104.7 1.409 1,135 i61 437 6s 673 
No, La. & Arkansas 93 S6 56.9 254 244 60 61 a S1 
Rocky Mt. New Mexico (Dist. 3) 14 15 100.0 52 n4 7 7 1: 12 
Other Rocky Mt. (Dist. 4) 141 139 77.7 163 171 39 34 183 196 
Calitornia . SS2 97s 90.5 2 660 2.608 92 ag “O79 1.032 
Total U. S B. of M. Basis, Dec. 4, 1948 5,698 5,721 94.1 18,216 17.317 2.4090 2,630 7,26 7.47 
U. § B. of M. Basis, Dec. 6, 1947 5,269 16,051 2.113 6,52 
Per Cent 
Residual Total Total Stocks Total Stocks Stocks of Daily 
Fuel oil Stocks Gas Oil and Residual Finished and Un- Refining Ca- 
Production Kerosine Distillates Fuel Oil finished Gasoline pacity Reported 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Districts Dec. 4 Nov. 27 Dee. 4 Nov. 27 Dee. 4 Nov. 27 Dec. 4 Nov. 27 Dec. 4 Nov. 27 Dec. 4 
East Coast : 735 1,630 11,286 11,043 26,986 26,929 12,726 22.440 22.545 09.5 
Appalachian (Dist. 1) 70 416 130 999 971 412 2.52 2.357 S0¢ 
Appalachian (Dist, 2) 97 134 129 27 285 241 1,213 1 1M). 4 
Ind., Ill., Ky. . 1.124 4.705 1.767 12.873 13,154 5,869 19,554 19,527 91.5 
Okla., Kans., Mo 517 1,603 1,599 6,079 6,297 3,013 0,210 8,709 2 
Inland Texas 178 676 716 1,23 1,259 1,294 3,338 ; Th. 
Texas Gulf Coast ‘ 1,771 3.603 4.100 14,296 14.850 11,267 15,988 15,22 
Louisiana Gulf Coast 512 2.341 2.165 3,781 1,071 3,787 5,35 »,144 1 
No. La. & Arkansas 131 592 444 924 732 326 2,188 2,457 ri 
Rocky Mt. New Mexico (Dist. 3) 2s 25 25 53 5d 33 35 66 67 ? 
Other Rocky Mt. (Dist. 4) 250 254 257 1,686 1,706 1 1,128 1,959 1,041 70.4 
Calitorna 2,869 SOY SSD 14,811 14,842 16 16,025 11,408 11,104 7 
Total U. S B. of M. Basis, Dec. 4, 1948 9,477 26,537 26, 569 83,993 85.151 86.381 86,192 *°95,235 93,802 1.2 
U. 8 B. of M Zasis, Dec. 6, 1947 19,273 58,241 55,556 86,968 
Unfinished gasoline stocks included are 8.555.000 bbls 8,795,000 barrels Includes 371,000 bbls. of foreign crude rut 
U. S. Crude Oil Production GAS OIL AND DISTILLATE STOCKS 
MILLIONS OF BARRELS 
(American Petroleum Institute figures) 
WEEK ENDED 
Dec. 4 Nov. 27 
Barrels Barrels 
(Daily Average) 
New York-Penna 16,800 44,300 
Florida 550 SOO 
West Virginia 6,650 7.400 
Virginia 50 50 
Onio-—-Southeast 5,250 5,450 
Ohio—Other 3,150 3.400 
Indiana 25.100 26,200 
Illinois 1*0,000 180,350 
Kentucky 24,150 24,450 
Michigan 16,000 15,000 
Nebraska 350 350 
Kansas 291,800 283,400 
Oklahoma 143,000 442,400 
Texas: 
District 1 27,800 7,650 
District 2 178,650 900 
District 3 503,600 300 
District 4 252,250 55,050 5 
District 5 51,750 SOO ! 
East Texas 292,650 7.500 JY FMAMJSIJIASOWN OD 16 2330 6 13 2027 4 11 1825 
Other District 6 124.900 124,900 OocT NOV. DEC 
District 7-B 60,450 57.950 
District 7-C 19,750 18.800 
District S 744,800 746,800 
District 9% 143,700 142,500 GASOLINE STOCKS 
District 19 SS 900 SS. 700 MILLIONS OF BARRELS) 
Total Texas 2,519,200 2,523,850 
North Louisiana 113,300 113,850 
South Louisiana 378,850 378,650 
Total Louisiana 192,150 192,500 
\rkansas 80.850 81.100 
Mississippi 124,600 130,250 
\labama : 1,250 1,300 
New Mexico—Southeast 134,100 134,250 
New Mexico —Other 100 400 
Wyoming 147,450 149,900 
Montana 25,600 24,450 
Colorado 56,600 54,000 
California 955,100 961,500 
Total U ~ 5,615,150 5,617,050 
Penna Grade crude incl 5S, 750 57,200 
Estimated production (in b/d) of lease con- 
ensate mixed with crude and moved in crude 
pe lines (not included in above tabulation) 
veek of December 4 
\rkansas 4,600 Texas Gulf 13,500 
No. Louisiana 2,250 Wvoming 200 
ouisiana Gulf 14,300 California 2,600 
Mississippi 2.850 
Texas Inland 9,800 Total U. § 50,100 
y . JF MAWMJSJIA SON D 2 9 162358 6 13 2027 4 I! 1825 
Okla., Kansas, Neb. figures are for week OCT NOV DEC 
ended 7 a.m. Thursday 
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CLASSIFIED 











For Sale 

FOR SALE 
One—International Harvester Tractor, 
KS7, 1946 model, 35,000 miles, with 
3600 gallon Black-Diamond = gasoline 
transport, three compartments, 600, 
1200 & 1800 gallons Both in perfect 


shape, $4,250.00 
TANK CAR OIL CORP, 


Vernon 1942 
Atlanta, Ga. 








FOR SALE 


Stream-lined ‘‘Diamond T’’ 
with hose, reel and meter; capacity 600 
gallons 1 compartments Ideal for 
multiple small deliveries. Must sacrifice 
for large capacity truck 


E. E. FENTON 
Westfield, N. ¥. 


tank truck 








FUEL OL TRUCK 


1—-1937 Ford Tank Truck, new motor 
873 gallon 3. compartment, power 
take off, pump, reel and hose, Neptune 


Meter \ll complete ready to work 
$750.00 
BORDERLINE OL Co. 
1010—6th Street 
Port Huron, Michigan 


For Sale 
FOR SALE: Two 4100 gallons 3 compartment 
semi-trailers. 1 Fruehauf the other Butler 
twin. Both in good condition throughout. 


W. B. GIRVIN, INC., Leola, Pa. 


FOR SALE BULK PLANT, 2--17000 gallon 
up right tanks, 1—12000 gallon up right tank, 
plus pumping station and attached pipes. Price 
$3650.00 BOX 52 





STEEL STORAGE TANKS 


Horizontal or Vertical—New. State re- 


quirements and gallonage required. 
Ww. H. DYER COo., INC, 
1859-P Railway Exchange Bldg. 


St. Louis 1, Mo, 








FOR SALE 


We have for immediate delivery 3000 
gallon, 5000 gallon, 6000 gallon, 9000 
gallon, 10,000 gallon & 12,000 gallon 


storage tanks suitable for underground 
or above ground installation. All fabri- 
cated from 4” and bearing Under- 
writers label 
MODERN WELDING COMPANY, INC. 
East 12th Street, Box 573 
Owensboro, Kentucky 











FOR SALE 


6 ipprox 26,000 gallon steel storage 
tanks 10'6” dia. x 40'6” overall, %&” 
shell , ’ flanged and dished heads, 
welded construction hydrostatically 
tested to 7T5z 


ROGERS AND WRIGHT, INC, 
710 Peoples Building 
(Phone 30-171) 
Charleston, West Virginia 








FOR SALE 


One 1947—1! ton Dodge, long wheel 


base truck with 715 gallon tank, com- 


partments of 205-203-203 & 104, to- 
gether with two 40 gallon tanks on the 
side for This 


kerosene outfit is in 


perfect shape, like new and guaran- 


teed For quick sale $1,975.00 
AREY ODL COMPANY 
PHONE 764-3 OR W 


SHELBY, NORTH CAROLINA 





USED STORAGE TANKS FOR SALE 
3—5’ x 8S’ Welded 
1—5’ x 12’ Welded 

saddles 
3” x 85” 


2 
‘—24” x 74” 
1 


with steel 


Copper— Welded 


jacketed 


4 x 10’ x 7/16" Riveted, with 
Copper Coil 

1 15’ x 15’ Vertical, Cone Roof, 
Riveted 

1 15’ x 10’ Vertical Cone Roof, 


tiveted 
WEINSTEIN CO. 

Sth St., Jamestown, N, Y. 
Telephone 6-154 


610 W. 

















FOR SALE 


4000-gallon 2-compartment Butler twin- 
tank semi-trailer, built in 1940 for 
present owner Equipped with 10:00x 
22 tires, Budd wheels, Westinghouse 
airbrakes, Brodie meter, quantrol, 
ticket printer, electric hose reel, 100 
feet 1%” hose and nozzle, metering 
cabinet (right side). This is a hand- 
some lightweight unit in first 
condition, ready to roll. Guaranteed. 
Price $1850.00 


class 


3rockway 
78000. 


154WH tractor, mileage 
Purchased October 1946. Car- 
bon and ring job completed at 60000. 
Unit equipped with Snyder gas tank, 
air-operated Eaton 21500-pound axle, 
Elliston electric sanders, power takeoff, 
Yale & Towne 80-gallon per minute by- 
pass head pump, 10:00x22 Budd wheels, 
airbrakes, air horn, heater, etc. Guar- 
anteed. Price $3800.00 


Pictures of equipment furnished on re- 
quest 
PETROLEUM SOLVENTS COMPANY 
of PA, 
Butler, Pennsylvania 


STEEL STORAGE TANKS 
Railroad Tank Car Tanks 


7,000 to 12,000-Gal. Cap. 
Coiled and Non-Coiled 
Cleaned-Painted-Tested 
Heavier-Safer-Cheaper 

Other Tanks Too 
Also — Complete Tank Cars 
8,000 and 10,000-Gal. Cap. 


Your Inquiries Solicited 


CHARLES A. MARSHALL 
30 Church Street 
New York 7, N. Y. 





For Sale 


FOR SALE: One 1946 Ford Truck with 1,0 
gallon three compartments, with two. spec 
axles, 8% 20 tires, power take off, pump m¢« 
ter and 100 feet of reel, fully equipped. Lil 
new. Just used last season. BOX 525. 


1943 FRUEHAUF 4000 gal. transport, excellent 
Compartments 1650, 500, 1850. Double bulk 
heads, manifold 3” lines. Safety and gat: 
valves, good 10.00 tires, almost new complet 





set; 6”, air brakes. Price $1900.00. ALEC} 
HOLEWINSKI, Pulaski, Wisconsin Bondus 
S706 
DISMANTLING 
1500 barrel per day 
Complete Refinery 
Including all piping, storage 


tanks, and equipment. 


Inquire: W. W. TARR 
P. O. Box 498, Titusville, Pa. 
Or phone Titusville 22227 





Wanted to Buy 





WANT TO BUY TANKS 


6—10,000 to 25.000 GAL 


HORIZ 


1—5,000 & 10,000 BBL. VERT 
1--55,.000 to 80,000 BBL VERT 
R. CC. STANHOPE, INC, 

60 E,. 42nd St. 

N. ¥. 29, a * 





Positions Open 





LUBRICATION ENGINEER 


WANTED 
Lubrication engineer, not over 35, 
wanted by major midwestern oil com- 


pany. Salary 
perience and 
with a fast 
Apply: 


commensurate with ex- 
ability A good position 
- growing organization 


BOX 504 














FOR SALE 
STEEL STORAGE TANKS 


9 


8000-Gallon, Tank Car Tanks, Coiled 
and Non-Coiled 


20—10000-Gallon, Tank Car 
Coiled and Non-Coiled 


Tanks, 


1—5500-Barrel, Vertical, Bolted Type 


OTHER TANKS TOO! 
IRON & STEEL PRODUCTS 
INC. 

43 years’ experience 


13456A S, Brainard Ave., 
Chicago 33, Illinois 


“ANYTHING containing IRON 


or STEEL’’ 








MARKETING MANAGER 


Large Independent Marketer of Pe- 
troleum Products is seeking a market 
ing manager in metropolitan 30ston ; 
must have a record of success as this 
is an unusual position; excellent re 
muneration and a share in the profits; 
replies kept confidential 

BOX 522 











Positions Wanted 


PLANT MANAGER with wide experience 
the manufacture of lube oils and allied prod 


ucts, desires connection with aggressive or 
ganization Executive ability business and 
technical background BOX 524 


SALES EXECUTIVE, young and aggressive 
wide background in wholesale and retail mar 
keting. Petroleum Engineer, experienced ir 
refining operations. Presently employed by 
Major Company, in Key marketing positior 
Mid-Western location Available January 1 





1949. Location immaterial. BOX 513. 
WEST COAST 
MAJOR OIL COMPANY 
I am _ interested in a commission 


agency, 20 years experience in market- 
ing petroleum products and accessories 
both wholesale and retail Am present- 
ly employed. Both financial and per- 
sonal references 


Write BOX 523, c/o NPN 
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Agent Available 


SALES MANAGER: Desires an additional « 
field item for line. Mechanical Engineer wit 
20 years sales experience covering states 
Texas, La. & Okla. BOX 519. 
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Young Jobber 


Navy veteran, Frederick B. Scott, 
was only 24 years old on Jan. 1, 
1946, when he took over the oil job- 
bing business started by his father, 
George W. Scott, in 1929 in Lake, 
Mich. He now operates under his own 
name. 


Previous to his World War II serv- 
ice, Fred gained considerable jobbing 
experience even while attending high 
school. Not only did he make deliv- 
eries of fuel oil before and after 
schoo] hours, but also managed to 
take a full tank truck to school with 
him and to make deliveries during 
“study” periods. Since returning 
from service Fred reports increasing 
bulk plant storage to handle a stead- 
ilv increasing fuel oil and gasoline 
sales volume. 


Fred. who served as a coxswain in 
the aviation branch, U. S, Navy, was 
one of the 1,500 men from a crew of 
approximately 3,500 who survived the 
second air attack by the Japanese on 
the U. S. S. Franklin, 60 miles off 
Kobe, Japan. The ship was first at- 
tacked during the retaking of the 
Philippine Islands. 


Now married and the father of two 
sons, Fred still attends night school 
under the GI Bill to further his train- 
ing in commercial aviation for which 
he is seeking a license. He already 
has a private pilot’s license. He cur- 


Mr. Scott 


rently is senior vice commander of 
the VFW post in Claire, Mich. 

The senior Mr. Scott has been in- 
terested in “‘wildecatting” since 1938, 
Fred reports, and drilled the discov- 
ery well in the Freeman-Redding field 
in Michigan, in addition to doing con- 
siderable ‘“‘wildcatting’’ since that 
time in Texas. 





G. A. Olsen is president of the Sun- 
land Refining Corp. now marking its 
silver anniversary in the oil industry 
as producer, refiner and marketer 
with headquarters in Fresno, Calif. 
Sunland was started in 1923 with 
one small bulk plant, one truck and 
two employes. Today the company 
has bulk plants supplying several 
hundred dealers with Sunland prod- 
ucts over two-thirds of California. 
Mr. Olsen, besides heading this Inde- 
pendent company, holds membership 
in the American Petroleum Institute, 
Society of Automotive Engineers, 
National Lubricating Grease Insti- 
tute and American Oil Chemists So- 
lety. 

* ° * 

Seven oil men have been named 
o the advisory committee to aid Gen 
Merritt Edson, Commissioner of Pub- 

Safety, who will act as fuel oil 

-ordinator should heating oil prob- 
ems arise in Vermont this season. 
\dvisory committee includes: R. H. 
Slocum, Socony-Vacuum, Burlington; 
Elmer Collins, Gulf, Burlington; G. H. 


vecember 15, 1948 


Stuart, Fsso, Barre; Frank Meade, 
Texas Co., Burlington; A. H. Douglas, 
Tide Water Associated, Rutland; Ray 
Peck, Shell, Burlington; and John 
Bero, Gulf, Burlington. 


* * * 


J. Harold Perrine, with Sun Oil Co 
since 1930 and now administrative as- 
sistant in the research and develop- 
ment department, has been elected 
to the board of trustees of Grove City 
College, Grove City, Pa. He joined 
Sun two days after being graduated 
from that school as a chemical engi- 
neer. 


* * * 


J. B. Rather, who started with 
Socony-Vacuum Oil Co. in 1918 as 
assistant chief chemist, has retired 
from the company as member and 
technical advisor to the manufactur- 
ing committee. He had held that 
post since 1934. He served as chief 
chemist for 13 years, and was general 
manager of the research, develop- 
ment and technical service laborator- 
ies from 1932 to 1934. 





John L. Petersen and Lloyd H. Sid- 
well have consolidated separate job- 
bing operations into one Independent 
marketing company, Hawkeye Oil 
Co., Cedar Rapids, Iowa, with Mr. 
Petersen as president and manager 
of the gasoline department and Mr. 
Sidwell as vice president and mana- 
ger of the fuel oil department... Mr. 
Petersen, formerly of Super Service 
Oil Co., Cedar Rapids, has been in the 
industry for 14 years. Super Ser- 
vice was said to be the first Gulf 
Oil Co. distributor in Iowa at the 
time the franchise was arranged in 
1946... Mr. Sidwell, also a 14-year 
veteran, has been a Texas Co. con- 
signee for the most part in Maquo- 
keta and Cedar Rapids, Iowa. He 
operated the Sidwell Co. since 1946 

still as a Texaco consignee ’ 
Hawkeye Oil now handles the Gulf 
line, distributing gasoline to 26 ac- 
counts and fuel oil to about 700 
accounts in Cedar Rapids and ad- 
joining Marion. Company has nine 
employes and operates a tire recap 
department in conjunction with its 
TBA department Gilbert Knott 
is TBA manager. 


M. G. (Ben) Benedict has been 
made manager of the Chicago office, 
Wrigley Building, of the newly organ- 
ized Messler-Jackson Corp. headed 
by E. EF. (Slick) Jackson, president, 
and John E. Messler, vice president. 
Company, with other offices in St. 
Louis and Longview, Tex., is to mar- 
ket all types of petroleum products. 
Mr. Benedict has been associated with 
Mr. Messler since 1942 in the John 
E. Messler Co. He was also with 
Sinclair Refining Co. and Conewan- 
go Refining Co. and started his oil 
industry career with Fred G. Clark 
Co., Cleveland, in 1920. 


William C. MecTarnahan, chairman 
of the Board of Petroleum Heat & 
Power Co., was named to the Busi- 
ness Men’s Advisory Council of the 
George “Junior Republic’”’ to serve 
avs chairman of the petroleum com- 
mittee for the year-end “Deficit Ap- 
peal” of that project. The ‘Junior 
2epublic” was founded 52 years ago 
at Freeviile, N. Y., to employ the 
principles of self-government in aid- 
ing “problem” boys and girls. It is 
estimated that more than 5,000 chil- 
dren have benefited from this pro- 
vram to date. Deficit quota to be 
raised before Dec. 31 is set at 60,- 
000. 
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More than 100 oil men throughout the state attended a recent meeting of the Con- 
necticut Petroleum Industries Committee in Hartford. Pictured (left to right) at the 
head table are: (sitting) Fred Hall, toastmaster: George H. Stetson, CPIC chairman. 
Valley Oil Co.; Willard W. Wright, division manager, Sun Oil Co.; E. Waldo Emer- 
son, division manager, Gulf Oil Corp.; (standing) George L. Benedict, Jr., CPIC ex- 
ecutive secretary; E. W. Van Deventer, Socony-Vacuum Oil Co.; James W. Sullivan. 
CPIC vice chairman, American Oil Co.; Col. E. J. Leary, American PIC; and R. L. 
Patterson, CPIC past chairman, City Oil & Coal Co. 





Mr. Carlisle Mr. Farnsworth 

Madison Farnsworth, assistant di- 
vision manager, Houston, Gulf Oil 
Corp, will become division sales man- 
ager, Jan. 1, following the retirement 
of O. H. Carlisle. H. S. Gwyn, assist- 
ant division man- 
ager, also is re- 
tiring. Messrs. Car- 
lisle and Gwyn 
have been in the 
oil business for 5! 
years---44 of them 
spent working 
closely togeth- 
er for the same 
company. Gulf of- 
ficials will fly down 
from the Pitts- 
burgh offices to 
honor them at a 
dinner .at which 
J. H. Russell, Houston, Gulf 
president, will be toastmaster. Mr. 
Carlisle became assistant district 
manager at Houston in 1910 and was 
named division sales manager in 1931. 
He and Mr. Gwyn were associates 
since 1905, but that contact became 
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Mr. Gwyn 


vice 


closer and almost daily when Mr. 
Gwyn hecame_ assistant division 
manager in 1918... Mr. Farnsworth, 


an Air Force veteran of World War 


I, joined Gulf in 1934 as assistant 
division manager at Houston after 
previous service with the Texas & 


Pacific Coal & Oil Co. as sales man- 
ager. Gulf’s Houston division in- 
cludes Texas, Oklahoma, New Mex- 
ico, Colorado, Arizona, Nevada, Wy- 
oming and parts of Kansas. 

O° * « 

Paul Hirth, division manager for 
Continental Oil Co. at Denver, re- 
placed M. H. (Bud) Robineau, presi- 
dent of Frontier Refining Co., Den- 
ver, as chairman of the Rocky Moun- 
tain Oil Industry Information Com- 
mittee—Colorado, Wyoming, Utah, 
Montana and Idaho. Mr. Hirth went 
to Denver in 1946 after 12 years as 
division manager at Salt Lake City, 

+ * * 

Lt. Col. Joseph Lee, ex-Shell Oil 
Co. man, is back in Washington after 
a year in Tokyo as Air Force repre- 
sentative in the Area Petroleum Of- 
fice. Colonel Lee is now petroleum 
fuels officer of the Propulsion Branch, 


Air Force Research and Develop- 
ment. 

* * * 
Deibert Y. Hewitt, who resigned 


as board member and executive vice 
president of Simrall Corp. early this 
fall, has been named executive vice 
president and board member of Leon- 
ard Pipe Line Co., Mt. Pleasant, Mich. 
Ife succeeds David E. Beach as ex- 
ecutive director. Mr. Beach resigned 
earlier in the year to organize a new 





in th 
. John J. Devine, act- 


oil development 
Southwest 
ing general manager at Leonari 
since Mr. Eeach’s resignation, was 
made general manager and board 
member ... Leonard’s annual meet- 
ing of stockholders and directors 
saw J. Walter Leonard named presi- 
dent and director, Grant L. Cook 
elected secretary-treasurer, and Mr. 
Beach and Bernard M. Jones wer 
clevated to the board. 


+ : * 


company 


Harry L. Magee is owner and 
Ralph R. Rumer is general manager 
of Magee Oil Service, Bloomsburg, 
Pa. Company began distributing fuel 
oil in 1947, became Atlantic Refining 
Co. distributors of all Atlantic prod- 
ucts early in 1948 and less than two 
months ago opened a propane cylin- 
der filling plant with storage of 36,- 
000 gals. Mr. Magee says that the 
company’s gasoline and fuel oil bulk 
plant is new and modern and, so far 
as layout and appearance are con- 
cerned, is one of the finest in the 
state. The company handles TBA 
and oil burners, owns and operates 
one service station, and has other 
dealer outlets in Columbia and Mon- 
tour Counties. 

* o ° 

State chairman for the Oil Indus 
try Information Committee’s program 
in each of the six New England 
states have been named by Willard W. 
Wright, OTIC New England district 
chairman. Appointees, who will serve 
until November, 1949, are: 

Rhode Island—F. B. McConnell, 
Gulf district manager in Providence, 
who succeeds C. A. Sheehan, sales 
manager of Socony-Vacuum in Provi- 
dence. 


Connecticvt James L. McIntyre, 
president of Laurel Oil Co., Hart- 
ford, who succeeds Carl E. Small, 
Tide Water Associated, New Lon- 
don. 

Vermont Frank J. Meade, dis- 


trict representative of Texaco, Bur- 


lington, who succeeds George H. 
Stuart, Esso Standard distrivt man- 
ager. 


New Hampshire Meldon F. Rice, 


Shell district manager, Goffstown, 
who succeeds Harold H. Eubank, 
Texaco. 


Massachusetts Thomas F. Walsh, 
assistant sales manager for Texac 
in New England, who succeeds E. J. 
Pease, Sun industrial sales manager 

Maine Raeburn B. Smith, Ban 
gor, Gulf district representative, wii! 
continue to serve. He has not serve 
a full year in the post, which is cus 
tomarily rotated annually. 

« S * 

William W. Valentine, president o 
Wullerton Oil Co., has been elected 
director of the Union Oil Co. of Cal! 
fornia, filling a vacancy caused | 
the death of S. M. Haskins. 
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COMPLETE 


TANK TRUCK LINE 


No. 688 
TANK TRUCK 
FAUCET 






CROSS VALVES 


IT DELIVERS—Fast/ 


That's important because in unloading, 
the emphasis is more than ever on time. 
Minutes saved are dollars earned. Stor- 
age tanks are larger. Tank trucks and 
fill pipes are larger. The resulting in- 
crease in capacity demands faster faucets. 

No. 688, a product of Buckeye’s con- 
tinuing search for “something better” 
has come to be known as the fastest 
faucet ever made. Here’s why: 

Free flow. Disc lifts completely out of 
the line of flow. (See diagram.) No re- 
striction to cause swirling, churning or 
pocketing. The seat opening is oversize. 


Easy operation. A ratchet holds lever 
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Valves and Fittings for 
Service Stations, Bulk Plants 
and Tank Trucks = 


wide open or partially open as desired. 
Closes instantly when lever is released. 
A stainless steel spring makes the disc 
self-closing and keeps it firmly on its seat. 

Large capacity. No. 688 comes in 2- 
inch, 2!/,-inch and 3-inch sizes. 

Buckeye also makes a conventional 
type faucet in the No. 605. 

For service and long life in a tank 
truck faucet, Buckeye stands out. And 
for these same qualities in other valves 
and fittings for every phase of the in- 
dustry, oil men need look no further 
than Buckeye, as users the nation over 
agree. Mail coupon for details. 


NAME 


ADDRESS 


hm 


QUICK COUPLINGS 


LINE STRAINERS 


f 


TANK TRUCK FAUCETS 





DOME COVERS 





EMERGENCY VALVES 





FUEL OIL 
NOZZLES 


rm MAIL COUPON FOR COMPLETE DETAILS 


BUCKEYE IRON & BRASS WORKS, Dept. N. 
P. O. Box 883, Dayton 1, Ohio 


Please send details on the Buckeye complete line. 
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Men attending the board of directors meeting of the Northwest Petroleum Assn. recently are shown in above photograph. Seated 
front row, left to right—Carl Johnson, Belle Plaine, Minn.; K. H. Helgerud, Harvey, N. D.; Ed Kopplin, Litchfield, Minn.; Angus T. 
McKay, Rush City, Minn.; H. F. Horning, executive secretary; D. M. Dickey, president; Leo M. Maland, Frost, Minn.; R. T. 


Adams, Fisher, Minn.; Fred Bottemiller, Bertha, Minn. 


Back row, left to right—F. J. Schiefelbein, Minneapolis, Minn.; Fred 


Roney, Oakes, N. D.; J. P. Wickenheiser, Strasburg, N. D.; George G. Kray, Clara City, Minn.; John Decker, Harvey, N. D.:; 
Erich H. Koehler, Tappen, N. D.; Myles Hall, Duluth, Minn.; T. H. Gemlo, Minneapolis, Minn.; Harm Smook, Luverne, Minn.; Ross 


Page, Cavalier, N. D.; Charles Reiff, Kent, Minn; 


C. D. Emery, president ot Chan Oil, 
Inc., Rochester, N. Y., says that op- 
erations have been bolstered with the 
acquisition of four service stations 
and the purchase of a new tractor 
and 4,000-gal. semi-trailer. Loretta 
J. Emery is secretary-treasurer, and 
Theron W. Robinson is vice president 
and attorney. 


W. C. and W. W. Knieriemen are 
father and son, respectively, manag- 
ing Knieriemen Oil Co., Poughkeep- 
sie, N. Y., which is marking its 25th 
anniversary. Distributor for Amer- 
ican Oil Co., Knieriemen Oil recent- 
ly took on an oil burner distributor- 
ship and also put two new 2,000-gal. 
tank trucks on the road. The senior 
Knieriemen has been with the Pough- 
keepsie Exchange Club for 24 years, 
the Masonic Lodge for 31 years, and 
the Albany Shrine for 18 years. 


* * * 


John A. Walstrom, sales manager, 
and J. H. French, treasurer, have 
been named vice presidents of Asiatic 
Petroleum Corp. Previous to World 
War II Mr. Walstrom was in charge 
of the petroleum section of the Fed- 
eral Bureau of Supply and went on 
active duty with the U. S. Navy in 
1941, Later he became director of 
the theater division of the Army- 
Navy Petroleum Board. He joined 
Asiatic Petroleum in 1946 following 
his release from active duty as «4 
commander. His wartime services 
earned Mr. Walstrom the Legion of 
Merit from the U. S. Navy and com 
mendations. from the U. S. Army and 
Air Forces ... Mr. French joined 
Asiatic Petroleum in 1937 and has 
been treasurer since 1945. 
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At a dinner which closed a 10-day 
business conference of 136 Contin- 
ental Oil Co. officers and executives 
L. F. McCollum, president, presented 
a gold watch to Elmer Hanlin, Den- 
ver tank truck driver who completed 
12 years of service without accident 
and without loss of time due to ill- 
ness. Mr. Hanlin will retire in Febru- 
ary, 1949. 


G. C. Lilly, president of Johnson 
Oil Refining Co., Chicago, recently 
arranged to combine business with 
pleasure for himself and 26 other 
company executives, who toured the 
company’s producing, refining and 
marketing properties in Oklahoma for 
three days. One of the most pleasant 
features of the trip was a stop a! 
Frank Phillips’ Willarock Ranch near 
Bartlesville, Okla. 


* * * 


Dr. Richard V. Hughes, Bradford, 
has resigned as director of produc- 
tion research, Pennsylvania Grade 
Crude Oil Assn., to accept a research 
and teaching position at Stanford 
Research Institute, Stanford Uni- 
versity. He had held his association 
post since 1944. No successor has 
yet been named. 


* * * 


Four men were, promoted in Hum- 
ble Oil & Refining Co.’s exploration 
department: W. A. Maley was moved 
up from division geologist at Corpus 
Christi, Tex., to manager of the ex- 
ploration department; J. Ben Carsey, 
who devoted six months this year to 
opening Humble exploration activities 
in California, was made chief geolo- 
gist in Louisiana; E. J. Hamner, an 
assistant chief geologist, was named 


California exploration manager; and 
D. E. Bell, division geologist in 
Louisiana, assumed the post of head 
production geologist. 


+ o * 


First edition of a new Tennesses 
Oil Men’s Assn. news bulletin has been 
edited and published by Hugh Stuart, 
president of Peoples Oil Co,, Inc., and 
Florida Peoples Oil Co., Inc., Nash- 
ville. Mr. Stuart’s initial six-pag« 
accomplishment quotes trade jour- 
nals on current news of interest to 
Independent marketers and concludes 
with an editorial summary by M: 
Stuart in which he urges Tennesse: 
jobbers to support work being done 
by the National Oil Jobbers Council 





ADVERTISERS’ INDEX 


This indez is published as a convenience to the 
reader. Every care is taken to make it accurate 
but National Petroleum News assumes n¢ 
responsibility for errors or omissions. 


\merican Flange & Mfg. Co 

Autocar Co 

3attenfeld Grease & Oil Corp 

3uckeye Iron & Brass Works 

Cities Service Oil Co. . 1 

DuPont de Nemours & Co., In E I 
Facing Page 2 

Ethyl Corp F 

Fleet-Wing Corp Outside Back Cove 

General American Transportation Corp 


Goodall Rubber Co 1 
Granberg Corp 
Graver Construction Co i 


Graver Tank & Mfg. Co. In 
Gulf O11 Corp 
Jones & Laughlin Steel Co 
K-P Mfg. Co 
Marlow Pumps 
Milwaukee Valve Co 
Monsanto Chemical Co 
Morrison Bros, Co Inside Front Cove 
National Foam Systems, Ine 
. Inside Back Cove 
National Petroleum News . 1 
Pfaudler Co 
Scully Signal Co 
Wayne Pump Co 
Willys-Overland Motors, Inc 


NATIONAL PETROLEUM NEW: 





FIGHT IT WITH NATIONAL 


AER-O-FOAM 


ACTS QUICK... PREVENTS FLASHBACKS ... STOPS LOSS 


Day or night... in refineries, bulk plants or warehouses, 
when fire strikes it means loss of material . . . valuable irre- 
placeable equipment . . . and production. Proved fire protec- 
tion equipment is your safest continuous production and 
delivery insurance today. 

Protect your plants with National Aer-O-Foam's equip- 
ment which includes “industry-proved" Overhead Spray 
Deflectors—as illustrated in operation. These are easily 
installed over those points requiring fire protection . . . spray 
directly on the fire. Help prevent serious losses before they 
happen. 

National Aer-O-Foam forms a thick, tough, long-lasting 
airtight blanket of foam that snuffs out flames... insulates 
threatened areas and prevents flashbacks. At the same time, 
Aer-O-Foam is non-corrosive—is easily washed away with 
hose stream, or after drying can be readily brushed off 
machinery, walls and floors. 

National Foam manufactures chemical as well as mechani- 
cal foam and the equipment for applying them . . . and offers 
you the technical assistance to engineer fire protection. 


— ja * 


NATIONAL FOAM SYSTEM, INC. cam 


LIOUI! 
ai-telele [lola i-\emicla mele alaci daclicvaileln 


“ “ee eo 
"ackard Building. Philadelphia 2. Pa. 











@ Parts of an engine are bathed 1600 times a minute 


Engine parts “dunked” that fast pound and churn 
motor oil—give it a fantastic beating! It takes a 
motor oil with /asting body to stand up and take it! 
In test engines and on the road, Piston Seal 
repeatedly stands up for thousands of hours 
beyond normal driving requirements! 


‘tja 
in motor oil to keep them clean and cool. WING 
05 


New Book Gives the Facts! 


Write for particulars on how you may obtain “Who Says You Can't Improve on Na- 


: 1 ise ‘ : ture?”’ New book clearly explains how 
an exclusive franchise for this great motor oil. calulatiten ted i ce ated 


a Te . ! over even top premium oils. WRITE 
Write today! It’s a real profit maker: FOR YOUR PERSONAL COPY. 


FLEET-WING CORPORATION 


1438 MIDLAND BUILDING e CLEVELAND, OHIO 





